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Rough Proofs 


Genius in the selection of names 
for business journals is rare, but 
what do you think of the cleaners’ 
paper Which goes under the in- 
triguing title of Pay Dirt? 


. '? ¥ 


Agencies are making up lists of 
the ugliest words in the language, 
for no good reason. But as long as 
i's being done, Rough Proofs nomi- 
nates victuals—an ugly word for a 
peautiful idea. 
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George Matthew Adams complains 
that boys don’t want to become sales- 
men. Realizing that it is more blessed 
to give than to receive, they would 
much rather be advertising manag: 
ers. 

vev¥epy 


The salesman who is out for or- 
ders against tough competition must 
be more than a little envious of the 
a.m. whose only worry is how to get 
rid of a fat appropriation. 


, Ff ¥ 


Bill Benton has been elected vice- 
president of the University of Chi- 
cago. Someone must have con- 
vinced him that education is just ad- 
vertising under another name. 


vv¥y 


\V-P Benton’s advertising cam- 
paign for the University of Chicago 
—of course there’ll be one—should 
include copy addressed to a prom- 
ising triple-threat man. 


- 


University of Chicago’s Hutchins 
isn’t worried over athletic decline at 
the school made famous by Walter 
Eckersall. He still thinks Ph. D. is 
alot more important than L. H. B. 
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It seems that you can collect dam- 
ages from an advertising agency 
either for running your picture or 
not using your unsolicited ideas. 
Maybe the best place to carry on 
this business would be that subter- 
ranean fastness of the government 
at Fort Knox. 
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Voice of Experience says. that 
thanks to Lucky Strikes he hasn’t 
missed a chance to talk in fourteen 
years. No wonder some people are 
Prejudiced against Luckies. 


. 2. | 


Waterbury’s new Weatherlarm 
tells you the time, the temperature 
and the weather. Why not add a lit- 
tle music to help along the matuiti- 
tal daily dozen? 


* ¥ F 


The number of food products ad- 

Yertisers whose contributions have 
made life a success for the Dionnes 
8’ growing at such a rate that a lot 
of little tummies are going to be 
licely stretched. 


. ¥ 


“Show the consumer his economic 

le,” urged Howard Dickinson. She- 
‘Msumers will understand fully 
‘ly if the idea is translated into 
"rms of bargain basements and 
*onomy sales. 
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Just about the time you begin to 
* fed up with the radio they let you 
Sten to some angelic voice like 
Xobby Breen’s. 


ae 


Chevrolet was off to a bad start, 

“d is trailing at the quarter, but 

*8t watch it come down the stretch! 
Copy Cus. 
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‘LIE’ IS. HURLED 
AT RETAILERS IN 
KRAFT-FIC BOUT 


Sales Slips Tum Tables on 
Government Witnesses 


Chicago, Feb. 12.—While the Fed- 
eral Trade Commission pressed 
charges of violation of the Robin- 
son-Patman Act against several 
more companies, Kraft-Phenix 
Cheese Corporation laid down a bar- 
rage today against previous testi- 
mony of FTC witnesses. 

In dramatic hearings which 
started here Wednesday and con- 
cluded today, the cheese company 
presented an impressive array of 
witnesses, who gave the lie, in many 
instances, to claims made by Chi- 
cago and New York retailers who 
had appeared for the FTC. The 
FTC asked five days to decide 
whether to introduce rebuttal testi- 
money, after Paul T. Cherington, 
New York, marketing counselor, 
testified that the gross margin of 
profit permitted by the Kraft-Phenix 
price list is “ample,” regardless of 
whether the retailer earns a dis- 
count. 

New organizations cited by the 
FTC for violation of the Robinson- 
Patman Act include the Christmas 
Club, New York savings systems 
company, and Primrose House, Inc., 
New York, cosmetics manufacturer. 
The Great Atlantic & Pacific Tea 
Company this week filed an answer 
to FTC charges. 


Contradicts FTC Testimony 


Upon completion by the FTC of 
its case, Kraft-Phenix Cheese Cor- 
poration brought forward Theodore 
G. Sanchez, of Sanchez Cheese Co., 
Chicago, a _ partially-owned Kraft- 
Phenix subsidiary which operates a 
store-door delivery system in this 
city. 

Contradicting testimony of some 
FTC witnesses who said they had 
never heard of Kraft-Phenix dis- 
counts for purchases of cheese and 
salad products in amounts of $5 or 
more, Mr. Sanchez said he had told 
“each and every” driver to inform 
the retail trade about the discount, 
and that, so far as he knew, this had 
been done. 

Actual sales slips showing pur- 
chases since the Act were produced 
by Mr. Sanchez. 

One retailer had testified that he 
had bought as much as $10 worth 
of Kraft products at a time without 
receiving a discount. The sales slips 
showed that he had purchased Kraft 
products from Sanchez only twice 
since Aug. 29, 1936, and that in each 
case, the merchandise totaled less 
than $1. 

Mr. Sanchez also refuted state- 
ments of other retailers who had 
declared they had bought more than 
$5 worth of Kraft products, without 


(Continued on Page 8) 
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Magazine Lineage 
Photographic Review of the 


.-M. to Swing Schedules 
Back Into Play by March 1 


TO INDUSTRY 


Frank Owen's "Philbert’ brings “cartoon- 
ing” to industrial publication advertising 
via Allen-Bradley Co. 


Philbert Flips 
New Note Into 
Business Copy 


Milwaukee, Feb. 12.—Antics of 
Philbert, Frank Owen’s diminutive 
syndicated cartoon character, to em- 
phasize advantages of Allen-Bradley 
Company’s solenoid motor control 
mark a new note today in industrial 
advertising illustration. 

The series of three-color inserts 
is now appearing in business papers. 
The comical little fellow who amuses 
millions of newspaper and magazine 
readers with his ridiculous activities 
will emphasize the trouble-free fea- 
tures of the company’s control equip- 
ment. 


Use Nine Sketches 


When the company recently 
brought out this line of entirely new 
type of motor starters, revolutionary 
in its field, it was confronted with an 
advertising problem of dramatizing 
the unique features in a manner 
sufficiently interesting to attract at- 
tention. The Philbert series was de- 
cided on to do this. 

The campaign will use _ nine 
sketches drawn by Frank Owen, who 
has become newly-famous with many 
readers through Philbert. 

Each cartoon emphasizes one ad- 
vantage of the Allen-Bradley motor 

(Continued on Page 48) 


Hearst Buyer 
of Delineator; 


Today Absorbed 


New York, Feb. 11.—Purchase of 
Delineator by the Hearst-owned Pic- 
torial Review Company to create a 
new giant of the women’s magazine 
field, and merger of News-Week and 
Today, with McCall Company becom- 
ing identified with the expanded 
News-Week, were high lights of a 
week which saw publishing history 
made. While both deals have been 
negotiated for the past fortnight, 
final details were agreed on only 
today. 


Merger in May 


Announcement of purchase of De- 
lineator from Butterick Company 
was confirmed by Richard E, Berlin, 
executive vice-president of Hearst 
Magazines, Inc. Mr. Berlin said the 
sale has been authorized by the 
board of directors and is subject to 
the usual ratification by stockholders 
at a meeting to be held Feb. 15. 

Delineator will be merged with 
Pictorial Review with the May issue. 
The enlarged magazine, boasting a 
circulation in excess of 3,000,000, will 
‘be known as Pictorial Review com- 
bined with Delineator. 

Though disposing of its magazine, 
Butterick Company continues in the 
field of pattern manufacture and dis- 
tribution. 


Began in 1899 


The transaction unites the oldest 
and youngest of women’s magazines. 
Delineator was first issued in 1868 
by Ebenezer Butterick and flourished 
under the skillful direction of such 
editors as Theodore Dreiser and 
Honore Willsie Morrow. 

Pictorial Review made its debut in 
1899, with William Paul Ahnelt as 
the publisher. Under the editorship 
of Arthur Vance, Pictorial Review 
advanced rapidly, partly because of 
its frank discussion of women’s 
affairs, partly because of its distin- 
guished literature. Two novels which 
first appeared serially in its pages 
went on to Pulitzer prize awards. 
They were “The Age of Innocence,” 
by Edith Wharton, and “Alice 

(Continued from Page 4) 


Last Minute News Flashes 


Report Consumer's Co-operatives Unneeded in U. S. 

Washington, D. C., Feb. 12.—Conditions which called for the con- 
sumer co-operative in Europe do not exist here, the report of the Presi- 
dent’s Commission, which will reach the White House tomorrow, will say. 


It suggests possible adaptation to this country of the farm co-operative 
which distributes through one FON retail facilities. 


Hanff-Metzger Gets Paramount Pictures Account 


New York, Feb. 12.—Paramount Pictures, Inc., has placed its adver- 


tising account with Hanff-Metzger, Inc., effective May 1. 
executive vice-president, is the contact man. 


Ford Motor to Sponsor 


A. O. Dillenbeck, 


$100,000 Relief Program 


Detroit, Feb. 12.—Ford Motor Company has spent $100,000 for broad- 


cast rights for a flood relief program 


to be given at Carnegie Hall Feb. 20, 


with more than 200 stations of NBC, CBS, MBS and Intercity networks 


carrying the show. 


New York Probable Scene of A. F. A. Convention 


New York, Feb. 12.—Directors of the Advertising Federation of Amer- 
ica will vote on a report of a special committee recommending New York 


as the scene of the 1937 convention. 
dates in June. 


The directors will also set the exact 


, | prospects. 


Consumer Promotion Plans 
Ready for Release As Pro- 
duction Is Procured 


ed 


Detroit, Feb. 12.—KEarly resump- 
tion of advertising activities of 
various divisions of General Motors 
Corporation was predicted today by 
a spokesman for the company fol- 
lowing yesterday’s settlement of the 
42-day strike which paralyzed pro- 
duction. By March 1, this spokes 
man said, as executives gathered in 
lengthy conferences over the week- 
end to map detailed plans, full sched- 
ules will all be resumed. 

Nevertheless, this official did not 
mince words in making it clear that 
advertising appropriations are based 
on unit production, and that the 
hiatus in operations would result in 
a definite loss to the advertising field 
—one which can never be made up. 

Outside of the losses sustained by 
publishers in the sale of space, Gen- 
eral Motors itself has been forced to 
scrap large quantities of expensive 
art work and plates depicting winter 
scenes which have been made obso- 
lete by the march of time. 


Pick Up the Threads 


Nevertheless, the end of the strike 
finds General Motors officials philoso- 
phic over past reverses as “water 
over the dam,” and bending every 
effort to get production re-estab- 
lished, so that the depleted stocks of 
dealers may be replenished. 

It is said that dealer stocks are 
down to 30,000 cars—probably the 
lowest point in the long history of 
General Motors. And these 30,000 
will be used for exhibition purposes 
only until a new stream begins to 
pour off the assembly line. 

The famous Chevrolet spot radio 
series, “Musical Moments,” will be 
the first advertising to be reinstated 
by General Motors. Newspaper ad- 
vertising will follow shortly after. 
Both radio and newspaper advertis- 
ing will antedate appearance of new 
dealer stocks by a few days. Maga- 
zine advertising will be resumed 
with March issues in some cases, 
April in others, depending on the 
speed with which the broken thread 
of production can be picked up in 
various divisions. 


Results of Strike 


General Motors’ advertising bill in 
1937 would have been in the neigh- 
borhood of $20,000,000 had produc- 
tion been sustained. Over half of 
this amount was to have been spent 
on Chevrolet, while other units would 
advertise in proportion to their sales 
January advertising was 
established roughly at $1,650,000 and 
the cancellation of advertising ap- 
proximated $1,000,000, or even slightly 
more, only about $500,000 of promo- 
tion, chiefly of the institutional type, 
appearing. 

The February expenditure was 
originally fixed at $1,400,000, and it 
is probable that only about half of 
this sum will actually be spent. 
March, however, should find both 
production and advertising proceed- 
ing at almost a normal pace, accord- 
ing to the company. 

Indicating the speed with which 
General Motors Corporation is mov- 
ing to resume production and pro- 
motion, the corporation placed orders 
totaling $25,000,000 for production 


materials. 
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ADVERTISING AGE 


February 15, 1937 


87% of Public 
Want Sales Copy 
in Publications 


New York, Feb. 12.—Only 13 per 
cent of the public would prefer their 
newspapers and magazines without 
advertising of any kind, according 
to preliminary results today of a 
survey on “The Consumer’s Attitude 
Toward National Advertising,” con- 
ducted by the George Burton Hotch- 
kiss Chapter of Alpha Delta Sigma, 
national honorary advertising and 
marketing fraternity at the School 
of Commerce, New York University. 

Answers to other questions in the 
preliminary test showed that only 6 
per cent said they would be willing 
to pay a higher price for publications 
with all advertising eliminated. 
Thirty-one per cent said that the ad- 
vertising of a specific product had 
gained their ill will toward it. 


93% Urge Regulation 


Ninety-seven per cent declared 
there was a need for supervision of 
advertisers’ claims; 33 per cent said 
media should regulate their own ad- 
vertising; 44 per cent were in favor 
of government supervision; while 


23 per cent felt advertisers should 


} : kas 
regulate their own advertising. 


Seventy-eight per cent of the peo- 
ple interviewed declared they would 
rather buy nationally - advertised 
products than similar non-advertised 
merchandise, although 63 per cent 
believed they paid more for adver- 
tised products. 

The survey is being conducted na- 
tionally through local chapters of 
the fraternity at leading universities 
throughout the country. 


Blees nee Getchell 

W. A. Blees has resigned as vice- 
president and general manager of J. 
Stirling Getchell, Ine., New York. 
He joined the agency in 1933 after 
serving as vice-president in charge 
of sales for Buick-Olds-Pontiac divi- 
sion of General Motors Corporation. 


Dicus Is Vice-President 


A. B. Dicus, account executive of 
Hays MacFarland & Co., Chicago 
agency, has been elected a vice-presi- 
dent. Mr. Dicus was formerly with 
Blackett-Sample-Hummert, Inc., prior 
to that being advertising manager of 
Stewart-Warner Corporation. 


United Clay Appoints 


United Clay Mines Corporation of 
Trenton, N. J., has placed its adver- 
tising with Eldridge-Northrup Adver- 
tising Agency, Trenton. 


Henry Ford, 


President Ford Motor Company, Detroit, Michigan 


=> 


pumps were original equipment on the Model 
T. Today he is one of the five hundred Iowa 
-8. 


dealers selling the 1937 Ford V 


His loyalty to Ford is matched by his loyalty 
to “the newspaper all Iowa depends upon.” 
Allan Bryant has been reading The Des 
Moines Sunday Register for more years than 


he can remember. 


Dodge. 


QWwa 
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in Iowa since the days when tire 


. FORD....meet 
') MR. BRYANT 


or 


of the Cutchall 


Allan Bryant has been selling cars 


more populati 


of 10 daily American 


to the 83 which have already 


of the nation’s newspaper industry. 
The century-old dailies are the 
Courant, Hartford, Conn.; News- 


Paul Block 


Paul Patterson 


Democrat, Goshen, Ind.; Times- 
Picayune, New Orleans, La.; Sun, 
Baltimore, Md.; Patriot Ledger, 
Quincy, Mass.; Citizen Patriot, Jack- 


(Fort Dodge, Iowa, Ford Dealer) 


Allan Bryant, 
Motor Company, 


Fort Dodge, lowe 


This Fort Dodge preference for a newspaper 
published some 90 miles away is an example 
of The Sunday Register’s sales power in 202 
out of 205 Iowa cities and towns of 1,000 and 


on. In these communities, The 


Chicago, Feb. 11.—Lending a rosy 
hue to 1937, the big, round number 
newspapers 
will be added during this single year 


reached the age of 100, a survey 
showed today, attesting the stability 


Ten Daily Newspapers 
Mark Centenaries in 37 


CELEBRATION 


_THe KALAMAZOO GAZETTF [ woes 


THE GAZETTE SFANS A CENTURY 


GAZETLE a = | 


THE, KALAMAZOO 


BERLIN PEACE Hort oxssant 


oma ame 8 = 
——— heron = 


be _Halamasan cull =I 


History of the Kalamazoo Gazette was 
graphically depicted in this full page 


presentation in the special centenary 
issue. 

son, Mich.; Gazette, Kalamazoo, 

Mich.; Clarion-Ledger, Jackson, 

Miss.; Caledonian-Record, St. Johns- 

bury, Vt.; and Sentinel, Milwaukee, 

Wis. 


There will be three centenarians in 
1938, the Sentinel, Fitchburg, Mass.; 
Courier-Post, Hannibal, Mo.; and 
News-Journal, Wilmington, O. 

Four Canadian dailies rate the 
“post-centenarian” classification. 
They are the Whig-Standard, Kings- 
ton, Ont., established 1810; Recorder 
and Times, Brockville, Ont., 1820; 
Gazette, Montreal, Que., 1778; and 
Chronicle-Telegraph, Quebec, 1764. 

An excerpt from Benjamin Frank- 
lin’s autobiography serves to empha- 
size in striking manner the march 


sy 


H. H. Conland Annie L. Prescott 


of America beyond the narrow boun- 
daries of the first colonies, and the 
resulting spread of newspapers into 
every state. 

“My brother had, in 1720 or 1721, 
begun to print a newspaper,” the 
famous Philadelphian wrote. “It was 
the second that appeared in America, 
and was called the New England 
Courant. The only one before it was 
the Boston News-Letter. I remember 
his being dissuaded by some of his 
friends from the undertaking, as not 
likely to succeed, one newspaper be- 
ing, in their judgment, enough for 


(Continued on page 45) 


‘EXCHANGE’ MORE 
ACCURATE THAN 
‘DISTRIBUTION 


Col. Chevalier Suggests New 
Nomenclature 


Chicago, Feb. 11.—Urging subgtj. 
tution of “exchange” for “distriby. 
tion” as a more accurate description 
of this function in the modern ego. 
nomic scheme, Willard T. Chevalier 
vice-president, McGraw-Hill Publish. 
ing Company, today urged advertis. 
ing men to continue to exto] 
products of their clients in such 
glowing terms as to create an jp. 
centive for Americans to reach for 
higher standards of living. 

Otherwise, he asserted, “we are 
merely taking in each other’s wash. 
ing.” 

In an address which drew spon. 
taneous outbursts of applause from 
members of the 
Chicago Feder- 
ated Advertis- 
ing Club, Col. 
Chevalier inter- 
polated a warm 
defense of ad- 
vertising copy 
which has elici- 
ted criticism in 
some quarters. 
E x a g g erated 
claims, he _ in- 
sisted, are about as important as a 
pimple on the nose. Continuing 
this physiological analogy, he lik- 
ened advertising to the great pump 
which keeps fresh blood pouring 
through the American business 
body, and carrying away waste— 
the heart of the system which has 
provided so many luxuries for so 
many thousands. 


Col. Chevalier 


U. S. Versus Russia 


The McGraw-Hill expert asserted 
that his recommendation to use “ex- 
change” to describe the work of 
making products of factory avail: 
able to consumers has a solid base 
in realism. “Distribution,” he be- 
lieves, suggests the Russian system 
in which the scanty output of in- 
dustry is divided into shares by the 
ruling government, with the part of 
each citizen woefully inadequate. 
Thus the beneficiaries are encour- 
aged to seek a larger share by 
trickery, if necessary, rather than 
by a greater service. 

Americans realize, on the con 
trary, that they merely exchange 
their own products for those of 
others, and that in order to secure 
more of these other products, they 
must produce more of the things 
others want. 

Col. Chevalier laid down the broad 
principle that all worth-while human 


(Continued on page 47) 


CONDITIONING 


1 HEADQUARTERS 
¢ 


> /] Effective coverage in this Important Dual Market 
. two monthly papers which have the greatest 


In this lifetime Register- 
reading habit, he joins 4,675 families in Fort 
Out of Fort Dodge’s 5,611 homes— 
4 out of 5 read The Sunday Register. 


Des Moines Sunday Register reaches an aver- 
age of 67 per cent of all families. 


No wonder Iowa dealers prefer Sunday Reg- 
ister advertising schedules. For they know 


@ Residential 
Air Conditioning 
@ Industrial 


and Commercial 
Air Conditioning 


subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN .. CHICAGO 


that its 300,000 total circulation includes CIR- 
CULATION THAT COUNTS in their own 


local communities. 


oines Register and Tribune 


NEW 


New... timely 


STOCK PHOTOGRAPHS 


Ready-to-use ‘‘Reserve Ulustra- 
tions’’ submitted 10 days approv?! 
by mail from world’s largest file. 
Cost only $10 each. Model release* 
for advertising use. 


UNDERWOOD & UNDERWOOP 


petrol! 


YORK CHICAGO 
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ADVERTISING AGE 
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~ @ We could hope that this eccentric mouse 


stopped the clock if it would delay the flight 
of time and allow us to squeeze another radio 
hour into the day. 

The demands of advertisers on the facili- 
ties of these ace radio stations have been 
great. A careful check of availabilities, how- 
ever, shows that there are some extremely 
desirable times and features still available 
for sponsorship. 

Each of these stations offers tested time 
and talent which will produce sales for the 


sponsor at low cost. 


: : Portland, Ore 
| Portland, Ore 


‘THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 


. Represented throughout the United States by - 
EDWARD PETRY & CO. 
NEW YORK e - DETROIT 
CHICAGO * SAN FRANCISCO 
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Senate Given 
Insurance Bill 
on Wheat Crop 


Washington, D. C., Feb. 10.—Sena- | 


tor Pope, of Idaho, has introduced a 
$100,000,000 wheat crop. insurance 
corporation bill, which, he said, has 


the approval of the Department of | 


Agriculture, as well as the special 
committee appointed by President 
Roosevelt to develop some form of 
crop insurance, 

Through a board of directors ap- 
pointed by the Secretary of Agricul- 
ture, the corporation would have 
authority to insure producers of 
wheat against loss due to drouth, 
flood, hail, wind, tornado, insect in- 
festation, plant diseases and other 
causes. 

Premium rates will be fixed by the 
board, according to the bill, either 
cash or wheat being permissible. The 
corporation would have authority to 
buy and sell wheat to carry out pur- 
poses of the act. Losses due to 
neglect will not be covered. 


Oil Cloth to Redmond 


Chandler Oil Cloth Co., East Taun- 
ton, Mass., has named Redmond Co., 
Boston, to handle its advertising. 


-— 


Sentiah 2 in New Work 


Formerly with Crowley-Milner Co., 
Detroit, Lewis Hershek has been 
named special promotion manager of 
Chain Stores Outlet Co., Columbus, 
o. 

Picks Ayer 

The Bellevue-Stratford Company, 

Philadelphia, has named N. W. Ayer 


& Son, Inc., to handle advertising of 
Bellevue-Stratford Hotel. 


ADVERTISER OFF TO THE SCENE OF ACTION 


Albert H. Morrill, president, Kroger Grocery & Baking Co., Cincinnati, here was 
ready to take off for the flood area in his temporary capacity as Flood Food 
Administrator. 


Everett with Agency 


Walker Everett, formerly of the 
Chicago Tribune. has joined Roche, 
Williams & Cunnyngham, Chicago, 
and will work on advertising copy 
and publicity. 


With Allied Servies 


The Arbee Agency, Inc., Terre 
Haute, has joined the Allied Service 
Agencies network, with affiliations in 
20 cities. 


the G reatest 


SHOW on EARTH 


MERCHANTS 
in MOTIONS 


TEP right up, folks—see the greatest show on earth! See the 


most beautiful girls in the world . 
watch death-defying feats . . 


. Escape from the dull 


.. see the wild animals . . 
. breathe an atmosphere of adventure 
routine of your life! 


You leave care and trouble behind when you go to the “greatest 


show on earth.” 


Fawcett publications are 


You go for entertainment! 


* * * 


skilled merchants in emotions. Between 


their covers is the greatest show on earth; they do not tire their 


readers nor bore them—+they entertain. That is the reason for their 


remarkable success. 


By dealing in emotions, Fawcett Publications appeal to the masses 
whose incomes now are wp. They reach the market in which 80% 
of all buying is done. Circulation of Fawcett Women's Group— 
89% newsstand—is now at a new time high—2,200,000 A B C, with 
a generous bonus each month, Ist quarter, 1937, shows an advertis- 


ing revenue of 44.5% 


FAWCETT WOMEN'S GROUP: Screen Book, Screen Play, Motion Picture-Movie Classic, Hollywood, Movie Story 


FAWCETT DETECTIVE UNIT: Daring Detective, Startling Detective Adventures e MODERN MECHANIX 


New York °® 


over the same period of 1936—and 1936 was 
a record breaking year in both advertising and circulation! 


Chicago °* 


Hiysy THAME WAODIRUT 
) 


With incomes well above the average for the United States, Fawcett 
Women’s Group readers represent a tremendous market for almost 
everything. They average 25.5 years of age and 56.7% of them are 
married. Their families average 3.89 persons each. 97% 


wage-earners. 


Fawcett Women’s Group offers you a quick, economical sales route 
to America’s mass market. Ask your advertising agency. 


RECORD GROWTH! 


Circulation for Fawcett 
Women’s Group... 


The magazines with the human touch 


Magazine, Romantic Stories, True Confessions. 


Los Angeles © San Francisco ® 


Atlanta 


© Editorial Offices: New York °@ 


HEARST BUYER — 


2,003,212 .. 
2,181,286 . 

2,273,822 
*2,456,718 
*Publisher's Estimate 


FAWCETT PUBLICATIONS 


Hollywood © Greenwich, Conn, 


eee i 


OF DELINEATOR: 
TODAY ABSORBED 


(Continued from Page 1) 


Adams,” by Booth Tarkington. 

More recently, with the able Her- | 
bert R. Mayes at the helm, Pictorial | 
Review inaugurated the policy of | 
publishing a complete book-length 
novel in every issue. Mr. Mayes will 
continue as editor of the combined 
magazines. 


Pioneered Testing Laboratories 


Delineator was a pioneer in the 
field of testing laboratories as an ad- 
junct to magazine publishing, but 
this device proved to have weakness 
as well as strength. The depression 
found the magazine with formidable 
commitments on its hands, which 
handicapped it in its competition 
with other leaders in the field. Ad- 
vertising volume declined consistent- 
ly, though reader interest was keen 
enough to give Delineator a circula- 
tion of about 1,500,000 at the close of 


have family 


. last 6 mo. 1935 
> . Ist 6 mo. 1936 
A see ee ay last 6 mo. 1936 
. January . 1937 


ATHLETES ATTEST 
TAKES THE “STARCH” OUT OF WHISKERS 


soy these fomaus Hockey Stor, 
Wislome “TWIN-ACTION” Shaving 


In the new Williams “twin-action" shaving 

cream campaign, testimonials of athletes, 

with photographic emphasis, are being 
used. 


1936. The merger is one of the most 
important in recent years, with the 
May issue eagerly awaited. 

Merger of News-Week and Today, 
announced today by Vincent Astor, 
indicates important participation in 
the management of the new magazine 
by the McCall Company, publisher of 
McCall’s Magazine, Redbook, Blue 
Book, and McCall Styles. 

The McCall Company, it is believed, 
will become a substantial stockholder 
in the new organization, and Marvin 
Pierce, McCall vice-president, is said 
to be the executive designated to play 
an important role in the business 
management of News-Week. The 
magazine will be printed at the 
McCall Dayton plant, which has 
heretofore turned out the weekly. Mr. 
Pierce is in direct charge of all 
McCall production, including the 
Dayton printing plant. 

Ample paid-in capital insures a 
sound business foundation for the 
magazine, the publisher stated. A 
minimum guaranteed circulation of 
275,000 will be maintained through- 
out 1937. Latest figures show a net 
paid circulation of 63,650 for Today, 
and 162,640 for News-Week. The 
first issue of the merged papers will 
appear in a few weeks. 


Pierce Is Principal 


The format and general style of 
News-Week as well as the name will 
be retained, and a page of editorial 
comments on current events by Ray- 
mond Moley will be carried as a 
regular feature. Mr. Moley bears the 
title of editor. 

Executive set-up of the merged 
publications is as follows: 

Vincent Astor, president; S. Wins- 
ton Childs, Jr., director of News- 
Week, vice-president; F. DuSossoit 
Duke, advertising manager of News- 
Week, vice-president in charge of ad- 
vertising; S. T. Williamson, editor of 
News-Week, executive editor; Frank 
K. White, treasurer of News-Week, 
treasurer; Charles F. Bomer, treas- 
urer of Today, assistant treasurer. 

W. A. Harriman, member of the 


(Continued on Page 45) 


All hail to the nomads, 
the tourists, the 
roomers; But People 
with Homes are 


the biggest consumers. 
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ADVERTISING AGE 


Only ONE choice for your selling job in the Oklahoma City Territory 


The Oklahoman and Times have the kind of sales record that 
qualifies them instantly for a place on your sales staff. Their ability 
to do a selling job for you has been clearly shown by their ability 
to sell themselves. 

In ten years they have added 45,769 circulation . . . an increase 
of 24%. 


Before a salesman can sell anything for someone else, he must 


OKLAHOMA PUBLISHING CO. 


THE FARMER-STOCKMAN = RADIO STATION WKY 


MISTLETOE EXPRESS 


first be able to sell himself. The Oklahoman and Times have demon- 
strated this ability. By making themselves progressively more 
attractive, more desirable, more welcome, they are today the South- 
west’s largest, most complete, most powerful newspapers . . . a selling 
team that works most effectively and economically . . . the one and 


logical choice for your selling job in the Oklahoma City territory. 


THE DAILY OKLAHOMAN — 
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February 15, 1937 


Radiovoter to 
Give a Voice 
to Audiences 


New York, Feb. 12.—Claiming im- 
provements in technique as well as 
advanced marketing plans, National 
Electric Ballots, Inc., has perfected 
a gadget which, attached to radios, 
will enable the audience to register 
its approval or disapproval of any 
proposition submitted. 

Dr. Nevil Monroe 
ventor of the new Radiovoter, held 
superior to the similar gadget de- 
vised a year ago by a Boston pro- 


Hopkins is in- 


VW 


Indiana retail sales came 
close to the billion mark 
in 1936—the biggest year 
since 1929. The outlook 
for 1937 is exceptionally 
bright. 


Q . lal 


fessor in that the audience is given 
an active voice in proceedings Dr. 
Hopkins believes the radio manufac- 
turers will incorporate the gadget, 
of their models as original equip- 
ment. 

The 
this: 


Radiovoter like 


operates 


How It Works 


Immediately following the signa- 
ture melody of the Beeswax hours 
at 9 p. m., the announcer will push 
a button causing the broadcast of 
an audible signal or musical note. 
Reception of the signal by all sets 
tuned to the program will trip a re- 
lay in a resonant circuit incorpo- 
rated in all sets equipped with the 
Radiovoter. 

This, in 


turn, will impose a re- 


actance load upon the substation 
power line, which will be imme- 
diately recorded at the _ studio 


through telemeters. 

The manually operated voting sta- 
tion which is an integral part of the 
Radiovoter permits listeners to reg- 
ister “yes” or “no” by a simple twist 
on the dial. Though tests of a 
cruder device were made as far 
back as 193 by Station WOR, 
among others, the Radiovoter is 
presented as tamper-proof and 
wholly automatic. 


Pflueger to Critchfield 


The _ Enterprise Manufacturing 
Company, Inc., Akron, has retained 
Critehfield & Co., Chicago, to handle 
advertising of Pflueger fishing tackle. 


LUCKIES’ MOVE 
BACKS TRUTH IN 
TESTIMONIALS 


New York, Feb. 11.—That Ameri- 
can Tobacco Company is shooting for 
a new high standard of accuracy and 
believability in testimonial advertis- 
ing and is striving to reconcile “truth 
in advertising” precepts with the 
featured use of testimonials in the 
current Lucky Strike cigarette cam- 


With rental vacan- 
cies at an all-time 
low, M. L. Hall, pres- 
ident (1936) of the 
Indianapolis Real 
Estate ard (left), 
predicts that 1937 
will bring greater 
real estate activity 
than this city has 
seen in many years. 


There’s no place like 
home to get advertising 
results. More than 95% 
of THE NEWS 150,000 
circulation is home- 
delivered by regular car- 
rier, 


Building activity reflects 
Indiana’s rapid recovery. 
Two Indianapolis de- 
partment stores are now 
completing huge build- 
ing and expansion pro- 


435 EXCLUSIVE gen- 
eral accounts in 1936 
attest to the exceptional 
ability of THE NEWS 
to sell the profitable 
Indianapolis market ... 
ALONE. 


ures 


News does 


job of Selling jt, 


economically , 


tions for Profitable Selli 


__ THE INDIANAPOLIS 


4 more than meas. 
up to present-day 


SPecifica- 
ng. The 
an adequate 
Profitably anq 


ALONE, 


Chicago JE 
435 N. Michigan 


Lutz, 
Ave, 


paign became apparent this week 
when it was learned that Edgar 
Kobak, Lord & Thomas vice-presi- 
dent, has been in Washington, D. C.. 
catechizing United States Senators on 
their actual, real-life cigarette pref- 
erences and in various other ways 
making certain that the statesmen, 
before they speak in behalf of 
Luckies as a mild smoke, have 
tested the brand’s efficacy on their 
own account. 

Senators are to be featured in the 
Lucky Strike campaign along with 
stars of the stage, screen and radio 
and also Alice Roosevelt Longworth 
as people who must be kind to their 
speaking organs and therefore in 
vital need of the “light smoke” prop- 
erty being heralded as a characteris- 
tic of the American Tobacco Com. 
pany brand. 


Senator to Speak 


A well known senator is to make 
his debut in testimonial circles in 
Lucky Strike copy next Tuesday, 
Feb. 16, heading off the parade of 
statesmen which, it is believed, wil! 
number up to a score or more of 
members of the upper house, 

The Capitol Hill speechmakers, 
called upon to testify for Luckies, 
will be divided into two categories. 
First are those who have consistently 
smoked the brand over a period of 
at least a year or preferably longer 
and are thus in a position to speak 
authoritatively upon its effects on 
the vocal organs of our leading 
speech makers. Second come the 
senators who are non-smokers or 
who confine themselves to cigars; a 
number of the latter are currently 
visiting the Lucky Strike factories 
to probe the process by which the 
“light smoke” property of Lucky 
Strikes is obtained. 

It is understood that American 
Tobacco is looking out not only for 
the public’s interest and for the 
truth-in-advertising principle but also 
for the well being of those who tes- 
tify in behalf of Lucky Strikes, to 
such an extent that various senators 
in the Lucky Strike encampment 
have been cautioned to consider their 
constituencies before venturing into 
the public prints with their opinions 
about their favorite brand of cigar- 
ettes. 

The agency has also been careful 
to obtain the blessing of those in high 
authority at the national capital on 
the whole idea of high ranking 
statesmen in cigarette copy. 

The stress being placed upon the 
qualifications of those who are to 
testify about the throat-easing quali- 
ties of Lucky Strikes is believed to 
reflect in a measure the activities of 
Mr. Kobak as a leader in the move- 
ment for truth-in-advertising while 
he was head of the Advertising Fed- 
eration of America. 

Testimonials now being rounded up 
will be featured in four colors in a 
long list of national magazines, in 
1,600 newspapers and over the air 
for an indefinite period of time. 
Some of the bearers of testimony 
will make microphone appearances 
and the statements of others will be 
read in connection with the “Hit 
-arade” air show which is going to 
45 minutes on Saturday nights and 
will be boosted from a half-hour to 
45 minutes on Wednesday nights. 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS’ HELPER, the 


industry's 50 year leader, help 
you. 


Check the data you need below, tear 
mut this advertisement, attach to wour 
letterhead and mail to us. 


“The Bakers’ Billion,” a 
market data folder. 

A sample of “Selling Leads,” 
an every week service. 
Sample pages from the ‘Bak- 
ing Industry Blue Book.” 


Copies of BAKERS' 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 


THE FIRST BAKERY PAPER 


In Its 50th Year 
330 South Wells Street 
Chicago 
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PICTORIAL REVIEW 


announces the purchase of 


DELINEATOR 


* * * 


COMBINED CIRCULATION OF THE MAY ISSUE OF 
PICTORIAL REVIEW-DELINEATOR WILL EXCEED 


3,0 00,0 O00 


The Hearst-owned Pictorial Review, which 
on its own merits is making tremendous 
gains in circulation with a corresponding 
increase in advertising, announces the pur- 
chase of the famous Delineator Magazine. 


This purchase has been authorized by the 
Board of Directors and is subject to the 
usual ratification by the stockholders, at a 
meeting to be held on February 15th. 


Therefore, effective with the May 1937 
issue, Delineator will be merged with Pic- 
torial Review under the title, Pictorial Re- 
view combined with Delineator. 


The immense resources of the Hearst or- 
ganization which have supported Pictorial 


Review’s march to leadership will be de- 
voted to making Pictorial Review-Deline- 
ator the: most influential magazine in the 
women’s ten-cent field. 

This is the largest merger in the history of 
magazine publishing and the most signifi- 
cant. It offers advertisers a market tremend- 
ous in size and rich in buying power. 

Orders for the May issue, with its bonus 
of more than 750,000 copies over the current 
guarantee, will be accepted up to February 
28, 1937 at Pictorial Review’s PRESENT rates. 

If your sales message is addressed to 
women you can deliver it to MORE of them 
at an unprecedented low rate in the May 
issue of Pictorial Review-Delineator. 


Copy for the May Issue will be accepted up to Feb. 28th at Pictorial Review’s present rates 


Pictorial Review 
i Delineator 


CIRCULATION AND RATES ON FUTURE ISSUES WILL BE ANNOUNCED SHORTLY 
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Sit-Down Girl 
Ups to New York 
for Radio Show 


New York, Feb. 9.—The _ heart- 
throbbing tale of the small town girl 
who escaped to the big city to get 
away from her “sit-down” suitor re 
solved itself into publicity stew that 
got the press agents what they 
wanted, even if the local newspapers 
did handle the story over the week- 
end with ribaldry. 

When the pursued maiden decided 
to hotfoot it to New York, an an- 
nouncement was made that the girl 
was to appear on Phil Baker’s Sun- 
day evening Good Gulf program, via 
Columbia Broadcasting System. 

Thereafter the affair became a pub- 
licity scramble and the mop-up 
showed that no less than 21 well 
known national advertisers were 
mentioned in the little drama that 
had its beginnings in a Missouri 
town. 


“P. A. S. Three Deep” 


Typical of the manner in which 
New York newspapers kidded the 
whole affair was the World-Telegram 
story which was headed, “Press 
Agents Stand Up, Three Deep, as Sit- 


down Girl Gets Away from It All.” 
The article was signed, “James 
Howard (Adv't.),” World-Telegram 
staff writer. 

The following advertised names 


were mentioned in Mr. Howard's 
story: American Radiator and San- 
itary Corporation; Transcontinental 


Western Air’s crack transport, Sky 
Chief; Gulf Oil Corporation; Colum- 
bia Broadcasting System; Universal, 
Paramount, Pathe and Fox news- 
reels; Royal Typewriters; Excelsior 
Springs Mineral Water Co.; Amer- 


ican Telephone & Telegraph Co.; 
Hammermill paper; Venus pencils; 
Western Union; Acme Pictures; 


Cadillac V-8; Holland Tunnel; Hotel 
McAlpin; Beauty - Rest mattress; 
Simmons beds; and Bulova time. 


Joins “True Story” 


Joseph A. Ecclesine, formerly on 
the editorial staff of the Bronx Home 
News, has joined the promotion de- 
partment of True Story, New York, 
as assistant to Howard Clark, pro- 
motion manager. 


Toastmaster in A. N. A. 


McGraw Electric Company, Toast- 
master Products Division, Minne- 
apolis, Minn., has been elected to 
membership in the Association of 
National Advertisers, Inc. K. C. Gif- 
ford will represent the company in 
the A. N. A. 


Tocrease your liquor sales 


in Portland, Oregon. It can be 


LIE 1S HURLED 
AT RETAILERS IN 
KRAFT -FIC BOUT 


(Continued from Page 1) 
getting a discount, when he pro- 
duced sales slips showing the dis- 
counts. 

S. E. Mulzoff, sales promotion 
employe in the New York office of 
Kraft-Phenix, was called upon to 
support the Kraft-Phenix contention 
that its discount is not large enough 
to affect retail prices. He reported 
results of a _ store-to-store survey 
made last week in New York. 

One New York retailer had stated 
that her business was seriously in- 
jured by low prices charged by 
other retailers, including chain 
stores, who received Kraft-Phenix 
discounts. The survey showed, Mr. 
Mulzoff asserted, that her prices on 
several Kraft-Phenix products were 
lower than those of nearby stores. 
Similar testimony was given by W. 
W. Wilson, field man of the Chicago 
office of Kraft-Phenix. 

James Walsh, of Sanderson & 


done—if you use the Journal—because you reach 4 families 


through the daily Journal to every 3 families reached by 
the second paper. That fourth family spent 370,000 for liq- 


uor in 1936. That's pJus buying power, plus sales for you. 


More men -— your best prospects — read the Journal. It's a 


man’s paper. For overwhelming proof look at the linage 


figures of Portland merchants who advertise to men. In 


men’s clothing, for instance, they used 183% more space in 


the Journal in 1936 than in the second paper! 


tHE JOURNAL 


PORTLAND, OREGON 


REYNOLDS-FITZGERALD, Inc., National Representatives 


New York + Chicago «+ 


Philadelphia «+ 


Detroit « 


San Francisco + 


Los Angeles + Seattle 


RETAILER TAKES 


Shredded 


Dealers get a boost as well as aid in presentation of an effective sales message in 
this new full-color nation-wide posting directed by Gardner Advertising Co. 
St. Louis, for Shredded Ralston. Lithography is by Forbes, Boston. 
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CENTER STAGE 


—— 


so 


Ralsto 


Porter, New York, analysts of retail 
distribution, declared that the Kraft- 
Phenix discount would be too small 
to effect competition among retail- 
ers. 

He emphasized that the discount 
is of a promotional rather than of 
a quantity discount nature, and that 
it is readily available to all retailers 
who are reasonably interested in 
building up sale of cheese. The im- 
portant factors in a merchant's suc- 
cess, he said, are his modern mer- 
chandising methods and _ business 
acumen. 


Manufacturer Competition Unhurt 


Mr. Walsh also asserted that the 
discount would not affect competi- 
tion between manufacturers. The 
discount is so small, and the con- 
ditions and circumstances surround- 
ing operations of competing manu- 
facturers are so varied, that the 
discount would not be a competitive 
factor, he declared. 

“When does a promotional dis- 
count become a quantity discount?” 
James T. Phelps, FTC attorney, 
asked Mr. Walsh. 

“You can’t draw a line, as it is a 
matter of degree,” Mr. Walsh re- 
plied. “This one doesn’t inspire any 
change in the resale price. 
this is an exclusively 
discount.” 

30th Mr. Walsh and Raymond P. 
Bennett, general auditor of Kraft- 
Phenix Cheese Corporation, agreed 
that there is no accurate method in 
the science of cost analysis to find 
the cost per unit of distributing 
Kraft goods. 


I say 
promotional 


G. C. Pound, vice-president and 
general sales manager of Kraft- 
Phenix, said he had not observed 


any lessening of competition in the 
loaf and packaged cheese field be- 
cause of the discount. Aside from 
the fact that the discount is “small” 
and “promotional,” there are “few” 
manufacturers of mayonnaise or 
salad dressing who get as high a 
price as Kraft-Phenix does for its 
product, he said. 


A & P Enters Denial 


Meantime, in Washington, follow- 
ing denial by the Federal Trade 
Commission of its petition for a bill 
of particulars on the Robinson-Pat- 
man complaint, the Great Atlantic 
and Pacific Tea Company answered 
under protest, with a simple state- 
ment including figures on its rela- 
tions with sellers to the effect that 
the gross amount of invoices from 
six sellers amounted to $716,255. and 
that the net amount remitted to the 
sellers was $700,061. 


A & P denied that the 2.2 per cent 
total discount received constituted | 


an evasion of the law and that it 
represented a “brokerage” allow. 
ance because of direct buying. The 
company asked that the complaint 
be dismissed and charged that the 
Commission was proceeding beyond 
its constitutional authority in at. 
tacking it. 

The total discount of $16,255 was 
accounted for by A & P as follows: 
amount of cash deducted, $10,626; 
label allowances deducteds $3,557; 
swell allowances deducted, $1,989; 
hauling allowances deducted, $20. 


Hit Christmas Club 


Christmas Club, New York, also 
was charged by the FTC with viola- 
tion of all three statutes under 
which the commission functions, the 
Robinson-Patman Act, the Federal 
Trade Commission Act, and the Clay- 
ton Act, 

The FTC charges that Christmas 
Club discriminates in price of its 
savings systems among different 
customers, that it exaggerates the 
amount of money it spends on ad- 
vertising, and that it contracts for 
sale of its systems on the under: 
standing that purchasers shall not 
deal in the systems of competitors. 

Accused of violating the Robin- 
son-Patman law along similar lines 
of the other cosmetic manufacturers 
already cited, Primrose House, Inc., 
New York City, has also allegedly 
gone them one better. FTC com- 
plained that this concern makes 
transportation allowances to fa: 
vored customers. 

The Commission charged _ that 
Primrose House, Inc., gives different 
advertising allowances to different 
customers, that in some cases it 
pays 50 per cent of the bill, in other 
cases 75 per cent, and in still other 
cases the entire bill. 

Biddle Purchasing Company, 
through its attorney, Donald Rich- 
berg, also filed a complete denial of 
violation of the Robinson-Patman 
law as charged by the FTC, on the 
ground that the peculiar make-up of 
its business, involving the receipt 
of a service fee from buyers and 
sellers for information(services fur- 
nished by Biddle and the transmis- 
sion to the buyer of brokerage fees 
secured by Biddle, exempts it from 
the restraining provisions of the 
law. The company frankly admits 
that it passes the brokerage it col- 
lects on to the buyer. 


Gets Cudahy Post 


M. F. O’Shea has been appointed 
advertising and sales promotion man- 
ager of the meat packing division of 
Cudahy Packing Co., Chicago, F. E. 
Wilhelm, executive vice-president, an- 
nounced, 
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GIBBONS KNOWS CANADA 


J. J. GIBBONS LIMITED - ADVERTISING AGENTS 
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greater and more profitable if you had 


widely varied product and service. 
proportion to your production. 


¢ ARE YOU THIS MAN? - 


If you have proved your ability to sell printing . . 
a good volume of business but are convinced that this volume would become 


service to sell—we want to talk to you. 
established business which is in step with the times. 
An organization of skilled craftsmen trained to produce a high quality product 
economically. and an able and experienced creative staff provide you with ¢ 
You will be generously rewarded in 


Box 1004, Advertising Age 


—— 


. if you have developed 


broader facilities and a more complete 
We offer you the support of an old 
It is financially sound. 
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"I HAVE SENT a sort of album to each of 
our advertising offices. It contains 
photographs of newsstand buyers of 
Collier's -- a camera cross-section of 


The Active Market. 


“Hidden from view, we snapped them as 
they reached for Collier's, paid, and 
turned away. No attempt at selection. 
We took them as they came, And I think 
you'll agree that these men and women 
look exactly like the Active Market I've 
been telling you about. 


"I can't print any of these photographs 
here because they were snapped without 
permission or waiver of privacy. But, 
if you like, one of my associates will 
bring them to your office. Ina few 
minutes you can flash across thousands 
of miles, looking at people in the act 
of buying Collier's. 


"Such fugitive data is costly to gather 
and none too plentiful. We've been 
talking a lot about our readers 48 4 
market. Here's a candid camera survey 
which gives you a chance to audit our 
adulation.” a 


Cc 


THE CROWELL PUBLISHING CO., 250 PARK AVE., NEW YORK @as 
PUBLISHERS: COLLIER’S * WOMAN'S HOME COMPANIQSs 


THE AMERICAN MAGAZINE * THE COUNTRY HOMES a 


’ The Largest Magazine Audience in the Worl Ke” 
Dr. 1937, The Crowel) p b ° : 4 
ub. Co. 
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Runs Full Page 


in Test Drive 
for Face Cream 


Chicago, Feb. 11.—A test campaign 
for a new face cream, “Essence of 
Life,” said to have “sensational” 
power to rejuvenate skin, has been 
launched with full page newspaper 


advertising in Cleveland by Associ- 
ated Distributors, Inc., Chicago. 
“Every woman in the world will 


soon know about an amazing discov- 
ery that actually feeds new life into 
dry and aging skin,’ copy is head- 
lined. 

Faces of two women are pictured. 
The photographs contrast the skin 
of a 38-year-old woman, whose skin 
has lost certain vital elements, with 
the skin of a 40-year-old woman, 
whose skin has been “re-supplied” 
with the youth-giving elements. 


Before and After Theme 


Other illustrations are micro-pho- 
tographs, again comparing skin 
which has become dry, coarse and 
old, with the same skin “after the 
substance contained in ‘Essence of 
Life’ has been used.” 

A notarized statement of a biolo- 


SKIN REVIVER 


Every Woman InTheWorld 
Will Soon Know, 


About An Amazing Discovery 
That Actually Feeds New Life 


gine py; 


Test newspaper copy in Cleveland her- 

alds introduction of Essence of Life, new 

skin cream produced by Associated Dis- 

tributors, Inc., Chicago. It is charac- 

terized as a skin cleanser and rejuvenator. 

Photographs described as untouched and 
an affidavit feature the copy. 


gist and research worker in derma- 
tological problems is used to attest 


graphs. In addition, the line “both 


the authenticity of the micro-photo- 


these pictures are made from unre- 
touched photographs” appears next 
to the pictures of the two women. 

Copy announced that the product 
is on sale at all drug, department 
and 10-cent stores, and advised use 
of the product for every cream pur- 
pose, including cleansing, nourishing, 
softening, and as a make-up base. 

H. W. Kastor & Sons Advertising 
Co., Inc., placed the copy. 


Gets Apple Account 


Michigan Apple Institute, associa- 
tion of apple growers, has named 
Aarons, Sill and Caron, Inc., Detroit, 
as advertising counsel. Plans are 
being made for newspaper, outdoor 
and point of sale advertising. Jerome 
Sill is account executive. 


Townsend Advanced 


Lou E, Townsend, formerly adver- 
tising manager, has been appointed 
assistant vice-president in charge of 
public relations of the Bank of 
America, San Francisco. Mr. Town- 
send is president of the Pacific Ad- 
vertising Clubs Association. 


“Pix” Appears 
Pix, new week-day supplement in- 
cluded in every Wednesday’s issue 
of Pittsburgh Sun-Telegraph, made 
its first appearance Jan. 27. The in- 
itial issue contained 12 pages of pic- 
tures and four of advertising. 


They can help or hinder the sale of many products 


Seventy-nine per cent of Popular Mechanics’ 


readers are consulted by friends and acquaint- 


ances who plan purchases of goods. « Nor are 


opinions asked only about such things as ma- 


chinery, tools and power units. Mechanistic 


household equipment of various types shows high 


up on the list of things Popular Mechanics’ read- 


ers are asked to condemn or approve. Opinions 


on sports goods are valued, too. « Consequently, 


CHICAGO 
200 East Ontario Street 
Telephone Superior 0468 


NEW YORK 
Empire State Building 
Phone Pennsylvania 6-6775 


DETROIT 
General Motors Building 
Telephone Madison 8711 


COLUMBUS, OHIO 
722 Linwood Avenue 
Telephone Evergreen 4391 


half per page per thousand? 


porena/ yee 


when an advertiser uses space in Popular Me- 
chanics Magazine to sell his goods he reaches 
not only a great Man Market of over half a mil- 
lion men but he reaches a powerful sales force 
of over four hundred thousand men—the men 
whose opinions carry weight because they are 
considered both disinterested and informed. e 
Are you telling your sales story to this market 


that you can reach for less than a dollar and a 


HANICS 


HERALDS CHANGE 


— a i ee 


Effective Next Monday, February 8. 


OUR STORE HOURS WILL BE 
9:50 A.ML°5:50 PU. 


This change in our hours of serving you i a logical 
development of our general personnel program. Part of 


that program the ad yption of shorter working hours 


We feel confident you will approve our objectives We 
assure you that the shortening of the working hours 
of our employes will not impair but will improve the 
quality of the services we render 


MARSHALL FIELD 
& COMPANY 


Marshall Field & Co. and three other 

large Chicago department stores took 

large display space in newspapers last 

week to announce new reduced hours 

and increased minimum wages for 
employes. 


Iceman of Old 
a Back Number, 
Group Is Told 


Atlantic City, N. J., Feb. 9.—The 
iceman of the  rough-and-ready 
aspect, central figure in risque jokes 
and driving a dirty, dripping wagon, 
is on the way out, N. F. Lawler, 
sales manager of Ice Refrigeration 
Bureau, Detroit, told members of the 
Eastern States Ice Association at 
their annual convention here last 
week. 

Mr. Lawler and other speakers, 
commenting on the new $2,000,000 
co-operative promotion drive, de- 
clared the industry must send out 
its men as “uniformed Beau Brum- 
mels,” driving streamlined, insulated 
and ultra-modern trucks and carry- 
ing ice into the home in waterproof 
bags. 

“To have a modern ice refrigerator 
in the home with even more stream- 
lined eyeappeal than the mechan- 
icals,’” said William Huber, of Balti- 
more, “then to send a man to the 
door in an antiquated and unsani- 
tary wagon, is to go from the sub- 
lime to the ridiculous and won’t 
work.” 

Samples of the waterproof bags 
and modern trucks were exhibited. 


Fred Morris Heads 
Dry Goods Wholesalers 


Fred M. Morris, president of Guthrie 
Morris Campbell Co., Charleston, 
W. Va., has been elected president of 
the Independent Wholesale Dry 
Goods Association. Other officers are 
David L. Henderson, John S. Naylor 
Co., Wheeling, W. Va., vice-presi- 
dent; and L. R. Bagge general man- 
ager of the association’s New York 
buying offices, secretary-treasurer. 

The association is publishing a 
quarterly tabloid newspaper, “The 
Merchants’ Guide,” distributed to re- 
tail stores throughout the country. 


Wallace to NBC 


Dwight G. Wallace, previously with 
the housing division of the Public 
Works Administration, Washington, 
has been appointed personnel man- 
ager of the National Broadcasting 
Co., New York. 


New Horton Agency 
Horton Manufacturing Co., Detroit, 
has appointed Aarons, Sill & Caron 
as advertising counsel. 


4 BIG CHICAGO 
STORES ADOPT 
40-HOUR, WEEK 


Heavy Promotion Heralds New 
Employe Policy 


Chicago, Feb. 10.—Believing that 
increased efficiency will largely off. 
set resulting higher costs, four lead. 
ing loop department stores have 
adopted a 40-hour week and a $15 
minimum wage for the majority of 
their employes, including _ sales. 
women. 

This initial announcement by Mar. 
shall Field & Co. was quickly fol. 
lowed by similar statements from 
Carson, Pirie, Scott & Co., Mande] 
Brothers and The Fair. It is be. 
lieved that other large Chicago 
stores will follow the example set. 

In a few Eastern cities and on the 
Pacific Coast, individual stores have 
operated on a 40-hour basis, but the 
Chicago precept marks first adoption 
of the plan on a wholesale basis in 
any large city. 


Return to NRA 


The step puts the four stores back 
on the basis established by the late 
NRA. The forty-hour week had too 
brief a trial during the existence of 
the blue eagle to give a definite 
picture of results, but it is said that 
Marshall Field and the others are 
convinced that the change, due pri- 
marily to “an enlightened philos- 
ophy,” will not drive costs up to any 
great extent. 

Retailing, long held to be “the 
bottle-neck” of distribution, has been 
notoriously backward in its  treat- 
ment of employes. While it de- 
manded the highest standards of 
personal appearance, it also asked 
long hours, small pay, and great 
diplomacy, if not the finest sales- 
manship. The strain on employes, 
made up chiefly of the feminine sex, 
resulted in innumerable petty mis: 
takes which contributed heavily to 
the returned goods evil, in the 
opinion of many experts. 


To Stagger Hours 


Under the new philosophy, the 
shorter week will be reached by a 
staggering of hours among_§ sales- 
women and many others. The 40- 
hour week will not be applied im- 
mediately to special service and de- 
livery departments, but some reduc- 
tion will be made from the 50-hour 
week which has been general. 

The announcement of Marshall 
Field & Co., which was commuti- 
cated to other stores before it was 
given to the press, reads as follows: 


Affects 90 Per Cent 


“The action we are now taking 
will reduce the working hours of 90 
per cent of our employes to 40 hours 
a week. The remaining 10 per cent 
whose hours cannot be reduced uni- 
formly on account of service require: 
ments, receive substantial reduc: 
tions in hours or other compensat- 
ing benefits. 

“Consistent with the policy which 
leads to this reduction in working 
hours, we are reducing no wages and 
are establishing a minimum starting 
wage of $15 a week for all full-time 
employes.” 

The former minimum was $14 4 
week. 


COVERS THE 


139 N. CLARK ST. CHICAGO 


BUYING 


BUILDINGS PLANNED AS AN INVESTMENT AND OPERATED FOR PROFIT es, 
_ OFFICE - COMMERCIAL - SPECIALIZED AND LARGE APARTMENT BUILDINGS © 


BUILDINGS AND BUILDING MANAGEMENT 


PORTER -LANGTAY COMPANY, PUBLISHERS 
ABC.-ABP. 


POWER OF... 


NEW YORK, 60 E. 42nd ST. 
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Oo" WEST of the Rockies lie twelve major markets, rich markets buying vast 


tl quantities of advertised products. Successful advertisers reach all twelve 2 
— 7 
through a single medium —Associated Weekly. 
: From the standpoint of sales strategy, the west is a law unto itself. Its twelve pop- 
ulation centers are scattered over one-third the area of the United States, hundreds, 
and in some cases thousands, of miles apart. You can’t win the west by a flank 


movement; you must storm a dozen strong points simultaneously. 


Only Associated Weekly, a medium created to meet this problem, can lead your 


attack efficiently. It reaches 44% of the families in the seven western states — the 


- oe evr we aw VN 


44% with money to buy your product. It gives you magazine-type coverage of this 


entire region plus the pulling power and merchandising help of twelve local news- 


papers — one in every buying center. 


Dt et di dl 


Get this western picture clear. Send, or ask our representative for our study “Pacific 


Coast Markets.” You'll find it helpful. 


- | MAGAZINE AND COMIC SECTIONS | 
OFFICES: NEW YORK + CHICAGO - DETROIT + CLEVELAND + SAN FRANCISCO + LOS ANGELES 


A 
SSOCIATED WEEKLY IS THE ALL-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 


SAN FRAN m 
PHOENIX, “ISCO CHRONICLE OAKLAND TRIBUNE SACRAMENTO UNION LOS ANGELES TIMES LONG BEACH PRESS- TELEGRAM SAN DIEGO UNION 
ARIZONA REPUBLIC PORTLAND OREGONIAN TACOMA LEDGER SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 
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Bigger and Better Contests 


There limit but 
the sky in the size of the prizes of- 


seems to be no The only question, 


standpoint of the 


from the 


fered in contests by national adver- 
tisers. The latest sensational 


vantage to the business, aside from 
con-|the immediate sales stimulation in- 
test campaign, that of P. Lorillard|duced during the contest period, is 
tor Old Gold, dwarfs those put on| whether this type of sampling is un- 
by other companies in recent years.| usually effective and whether the 
Kach new attack on public interest/ number of permanent customers 
through prize added is as large or larger than 
ante a little higher, and the latest | when the product is sampled in the 
in the series usually can claim to 
offer the biggest show on earth,|the contest idea insist that the re- 
from the standpoint of the oppor-|sylts are better because of the 
tunity to share in the almost unlim-|Jonger period during which the 
ited cash supplied by these promo-|goods are tried, thus providing a 
tions. stronger basis for the establishment 

Contest technique has per-|and confirmation of a buying habit. 
fected to such a point that most of One leading national advertiser in 
the big operations can be made tojthe toilet field 
show a profit. Requirement of pur- 
chase of the goods 
simile” 


contests raises the 


regular way. Those who believe in 


been 


goods reported to 


“reasonable fac-|a 
gives an out from the stand- 


check on contest results over a 


considerable period indicated that 
point of lottery laws without pre-| approximately 15 per cent of new 
venting purchases by the great ma-|ysers are held permanently. The 


jority 
even 


-shoves up sales so fast that, 
assuming that many regular 
users have merely ordered in ad-| enable the advertiser to tell whether 
vance, customers purchase |the operation from this 
enough during the contest period to} has heen a success. 
show a profit on the cost of the op- | 
eration as a whole. | 

What the contest really amounts 
to is a super-sampling drive in 
which an enormous number of new 
users have an opportunity to try the 
product under favorable conditions 
because of their special interest in 
its qualities at that time. Sampling 
has always been regarded as a 
sound method of building business,|4,_ pe extravagant only because in 
since satisfaction after trial is| po end costs are reflected in prices 
counted on to establish regular and|of advertised products. It’s an in- 
habitual use. teresting viewpoint. 


value of a new customer can be fig- 


new 


standpoint 


The only important 
tor in the contest picture is 
mentioned by a leader of 
ing opinion, who pointed out that 
flaunting in the face of the public 
the large size of advertising appro- 
priations, as reflected in almost too- 
generous prize awards, tends to put 
advertising on the defensive, by sug- 
gesting that advertisers can afford 


that 
advertis- 


Public Relations Begin at Home 


Most large companies, and small 
ones as well, are especially anxious | all 
at this time to have public good- 
will. Both legislative and labor 
problems emphasize the desirability 


pany which is a good neighbor in 
that the term implies, which 
works with its employes on a part- 
nership which mor- 
ale and esprit de corps in a normal 


basis, develops 


5 Cents a Copy, $! a Voor 


permanent = ad- | 


ADVERTISING AGE some time ago that | 


ured closely enough in each field to | 


negative fac- | 


of public acceptance, and of the tan- 
gible support which flows from such 
acceptance if controversial 
arise. 


issues 


However, 
perfect 


attaining the goal of 
public relations can hardly 
be described as a short-term objec- 
tive. No matter how skilful the ad- 
vertising adviser or the public re- 
lations counselor, building an ideal 
relationship with the public, from 
the standpoint of the acceptance of 
the house as an institution, must be 
a slow, consistent and solid devel- 
opment. , 


Actually, in most cases, public re-| handled successfully on a superficial | 


lations begin at home. 


and sincere fashion, which works to | 
solve local community problems, | 
and which wins friends first among | 
its workers and _ neighbors, has | 
first long step in the di-} 

satisfactory relations | 
with the public at large. 

Advice as to how to create satis- 
factory public 
methods which do not involve basic 
policies nor reflect a consistent pro- 
gram of activities covering a period 
of vears, may be plausible, but will 
nevertheless be open to 
This 


taken the 
rection of 


relations 


cannot be 


management phase 


The com-!or short-range basis. 


suspicion. | 


es 


| WILL THIS REPLACE THE SANDWICH BOARD? 


"May | present Mr. Capuchi? 


Views from 


-Judge 


Mr. Capuchi, | might add, is a 


surrealist.” 


the Outside 


After Effects 


(As Viewed in Boot & Shoe Recorder) 
A major disaster 
1,000,000 


affecting over 
families directly, and an 
entire nation indirectly, is too seri- 
ous a subject to discuss without 
appreciation of the American phil- 
osophy of cooperative recovery at 
any cost to the nation. 

The only retarding factor, after the 
waters subside, is the lack of inven- 


are not in finished form and _ fabri- 
cation enough motors, generators, 
wiring, brick, cement, iron work, 
wood furniture and supplies to re: 


place what has been lost in the floods. 
Shortages for a short time will be 


shown in everything from shoe car- 
tons to sock-linings—incidental as 
this example may be—the seven 


years of financial drought have short- 
inventoried everything. So the need 
for goods and services in the flood 
regions causes repercussions through- 
;out the entire nation—making for a 
short time a seller’s market in goods 
and services that may influence price 
| levels of everything. 


Another Reason 


| (As Viewed in 


| " . P 
| Corporation executives have far 


more important reasons for wanting 
‘reserve resources than a desire to 
avert tax levies on stockholders. 
Thomas Edison, Andrew Carnegie, 
|Henry Ford and thousands of busi- 
;nhess men were using their earnings 
i\for development purposes 


; there were any income taxes. 


Black Diamond) 


- Step Forward 


(As Viewed by Robert P. Vanderpoel 
in the Chicago Evening American) 

Action of 
stores in 


Chicago department 
shortening working hours 
and establishing minimum wages is 
a step forward. It is highly desir- 


j}able that this be accomplished, if 


through | possible, without adding to the cost 


of merchandise, 
upon the part 
and employes 
feasible. : 
f so, the action clearly will be 
}in the interest of an improved na- 
| tional economy. 
When shorter hours or higher pay 
|inereases costs, it is by no means 


Greater efficiency 


should make _ this 


before | 


of both management | 


clear that any national good is ac- 
complished. This is particularly true 
if it occurs in a business or industry 
|where either hours or pay _ scales 
already are out of line on the side 
favorable to workers. 


New Gray Mare 
(As Viewed in Southern 
turist) 


Agricul- 


tories elsewhere in the nation. There | 


Phere has been a somewhat popu- 
lar belief in some quarters that the 
partial replacement of horses and 
mules by trucks, tractors and auto- 
mobiles has hurt the farmer. The 
facts appear to belie this belief as 
an analysis of the whole situation re- 
veals an entirely different picture. 

That farm machinery or mechani- 
zation of the farm has made a major 
contribution during the country’s 
enormous population growth there 
can be no doubt. The population in- 
crease has made necessary a_ ten 
million increase in the number of 
dairy cattle in the nation while 30,- 
000,000 additional hogs would be re- 
quired to furnish sufficient meat for 
the increased population. 

Certainly there is a very definite 
and important place in agriculture 
for the horse and mule and old 
“Dobbin” shall continue to play a 
big part in the farm program. But 
the requirements of modern farm life 
cannot be met economically and satis- 
factorily without a liberal use of 
time and labor saving machinery. 


Floods 


| (As Viewed by Graham Taylor in 
the Chicago Daily News) 


The uprising and overwhelming 
might of the still uncontrolled forces 
lof nature cannot fail to impress both 
| the most and the least resourceful of 
/ us. 

Notwithstanding all that man has 
failed to do in controlling natural 
forces and adjusting them to serve 
him or in adjusting himself to their 
control, vet these very failures 
|}should remind us of the great con- 
quests that have been and are being 
achieved. 
| The desire and need to exchange 
j these developed products promise to 
|overflow the barriers which prevent 
| or restrict it. Interdependence will 
j vet replace the impossible self-de- 
| pendence of any people. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa. 
nies sponsoring them, or through 
ADVERTISING AGE, by any national! aq. 
vertiser or advertising agency execy. 
tive writing on his business letter. 
head. 


No. 1101. Do More of Your Casting 

Where They Rise. 

Chicago Journal of Commerce has 
issued this brochure which shows the 
importance of the Middle West as an 
industrial territory and describes the 
business and financial news service 
provided by this paper. Included js 
a cross section of its industrial circy. 
lation and a list of 1936 advertisers 
representing 57 classifications of 
business. 


No. 1102. How Department Stores 
Advertised in St. Louis in 1936. 
This folder issued by St. Louis Post 

Dispatch shows the distribution of 

department store advertising ip 

St. Louis newspapers in 1936. 


No. 1103. 

This is the first of a series of news. 
letters issued by Horse & Horseman, 
covering facts about this publica- 
tion’s editorial content and its read- 
ers. 


Horse & Horseman, 


No. 1104. Railway Ewpress 
My Collection Problems. 

In this small folder, Railway Ex- 
press Agency gives details of the 
service it offers for collections on out 
of town accounts. 


Solves 


No. 1105. 


Columbia Broadcasting System has 
issued this brochure which contains 
a chronology of the Great Atlantic & 
Pacific Tea Company's 78 years of 
coffee selling. It covers the com- 
pany’s radio history and gives details 
of the current Band Wagon program. 


No. 1106. The Making of 

Four Sheet Posters. 

This illustrated brochure issued by 
Forbes Lithograph Manufacturing 
Company starts with some helpful 
suggestions for the art director and 
production man, and follows through 
with a description of various steps in 
the making of a poster. 


No. 1037. 
tangible. 


This brochure, issued by Time, 
tells about the returns on a question- 
naire sent to 75,360 commercially 
important people to measure the 
magazine’s importance, its weight 
with readers. It describes Time’s 
editorial policy and gives circulation 
graphs and a list of 1936 advertisers. 


Command Appearance. 


Twenty: 


Bloodhounding a Big In- 


No. 1079. “On"—To Stay. 

This one of a series of booklets 
published by Grit relates, in conver: 
sational form, some _ information 
about the publication which put Gril 
on another advertiser’s list. 


No. 1018. Third Annual Minnesota 
Business Map. 
The 1936 income of Minnesota 


farmers will show an increase of at 
least $40,000,000 over 1935, according 
to this annual business map, which 
contains detailed information on the 
crop and livestock situation in Min 
nesota. It is distributed by the bus! 
ness departments of Minneapolis 
Star, Minneapolis Journal, Minneape 
lis Tribune, St. Paul Daily News, St. 
Paul Dispatch-Pioneer Press, WCCO, 
WTCN, KSTP, and The Farmer, St 
Paul. 


No. 1099. Location of Textile Plan's 
by States, 

This leaflet, issued by Davise! 
Publishing Company, shows the 1locé 
tion of 8,443 textile plants and jndi 
cates the number of cotton, woolen 
silk, rayon and knitting mills in ea” 
state. A separate column covel* 
dyeing, bleaching and finishing estab 
lishments. Also available is a textile 
map showing those towns and citlé 
where there are textile plants in each 
section of the country. 
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¥ unis ‘The undisputed dean of crop reporters 
he i 
. is B.W. Snow... has a staff of 1500 r, 
n- a z 
r i" dent e a practical 2 
he : 5 suffers correspondents ... everyone a p | 
ht we Average figures d he mat et ¥ e . 
: re cits 208 Foon owns, ewes. | farmer, picked for superior knowledge 
on we pen . artme t obian 
rs, salt wer = qually oc the Derarat is ce a f diti ns in his territor 
poser of yer = Maverabeos mil — Russia fe) crop condi 10 y- 
prefers er? UNsteae nother ne ” hels short 0 
ats ansv e hav ,on of 3P i bus e is not 
Cr Tshels of WHERE production °° * oat ae CHICAGO DAILY NEWS—8-27-36 
‘a Fanately 610 TaN wheat £0 Seip need ghern Hemist 
t d of b on, WE 0 early 
. — by Washingt pushels OF oi, = 
torarmpart £0 igh their 8 
ta The Da err 
ita 7 
at 
ng 
ch 
he 
n- 
: On the presses Thursday—in R. F.D. boxes Mon- 
: day, with last minute information on planting condi- 
0, tions, weather conditions, acreage planted, harvests 
t : : 
expected. Pages that give the latest facts from every 
of farming section, from Washington, from industrial 
: markets, from the rest of the world. Pages on scien- 
: tific developments, new equipment, pests, diseases, 
: methods. Pages on everything the modern farmer 
r must know to conduct his business. Intensely inter- 
ie esting pages to 1,300,000 modern farm families 
es . . 
" because Farm Journal has the editorial and me- Fastest Growing Magazine in the National Farm Field 


chanical ability (4-Day Printing) to make them so. 
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ADVERTISING AGE 


February 15, 1937 


Graham- Paige 
Will Produce 


Farm Tractors 


Detroit, Feb. 11—Rumors that it 
would extend its operations into the 


field of farm tractor manufacture 
were confirmed here today by Gra- 
ham-Paige Motors Corporation, which 


has confined past operations to pro- 


duction of passenger cars. The com- 


pany declined to comment on per- 
sistent reports that its entire tractor 
output will be taken by one of the 
Chicago mail order houses. Produc- 
tion will start within two months. 
Graham-Paige has long’ experi- 


0 
A SMART ADVERTISING MOVE—:0¥@2 io 


The Chicago market, 


mented with tractor production on a 
farm which it maintains in Indiana. 
This experience on one of the largest 
farms in the state has led to definite 
conceptions, not only of what a trac- 
tor should do, but what it should 
look like. The new Graham tractor, 
it is asserted, will represent the last 
word in streamlining. Graham will 
make the entire unit, providing 
power as well as chassis. 


Promotion Plans Vague 


If the contract with a Chicago mail 
house exists, the company will 
confine its sales activities 


order 
probably 


to this single channel, which would 
eliminate the need for any great 
amount of advertising, with the possi- 
ble exception of co-operative work. 


F. Willis Munro, for many years with 


Hupmobile and now advertising man- 
ager of Graham-Paige, withheld com- 
ment on this phase of the company’s 
plans. 

Graham-Paige made a slight in- 
crease in passenger car sales in 1936, 
increasing the number from 15,721 
to 16,046. With keen competition in 


this field, however, it has sought 
other outlets for its productive ca- 
pacity. 


Three to Metropolitan 

United Associates, Jamaica, L. L., 
real estate, has named Metropolitan 
Advertising Co., New York, to direct 
its advertising. J. F. Mittleman Or- 
ganization, New York, financing, and 
Metuchen Realty Co., Jamaica, have 
also named Metropolitan to handle 


their advertising. 


| ball clubs this season. 


THREE - FINGERED 
BROWN RETURNS 
TO CUBS’ PARK 


Chicago, Feb. 9.— With famous 
players of the past acting as guest an- 
nouncers and a baseball school as an 
interesting adjunct, Kellogg Com- 
pany, Battle Creek, Mich., will add 
some new embroidery to the estab- 
lished pattern in sponsoring home 
games of both Chicago major league 
The Kellogg 


like any large metropolitan 


market, is composed of two separate and distinct 
groups—they’re not divided by class, nor cash, nor 


creed, nor color. 


They are divided by buying habits. 


They’re the liberals and the conservatives . . . the 


“‘Buy-Easies”’ 


and the ‘‘Die-Hards.”’ 


The “Buy-Easies” are young, alert, modern individuals 


with open minds and open purses. 


respond to new ideas. 
not, be tops in the 
tops in the “ 
The 


Individuals who 
Individuals who may, or may 


“social register’”—but who are 
cash register.” 


And that’s what counts. 


“‘Die-Hards” are older, more set in their 


ways. They stick to old ideas and old ideals. =~» 


They’re cold to your sales messages. 


=—J 
Be) 4 
pet ort 


/ . Studjora » 


DIE HARD axon BUY EASY 


a) 


We don’t know what newspapers the 


**Die-Hards” 


read. We don’t care—and neither should you. The 


American, with 


its terse editorial 


treatment, its 


dramatic pictures and its modern features, is made 


for moderns—for young, alert, up-and-coming “Buy- 


Easies”’ 


who earn more and spend more. 


Of course, it’s important that the American has the 
largest evening circulation in Chicago and that it had 
larger retail linage gains last year than any other Chi- 
cago daily paper—but—it’s more important that this 

great circulation is concentrated among the 


you have to sell. 


“Buy-Easies”—the best prospects for what 


CHICAGO AMERICAN 


coca GOO 


newspaper 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 


a 
ee ~ 


OH, LOOK AT HIM 


THE CENTAUE COmPany 
00 Verse Ht Mew Te 5 


—— 


Effective sales message focus marks this 


new trade publication copy of The 
Centaur Co., New York, for Fletcher's 
Castoria. 


—ed 


broadcasts will be carried by WJJD, 
which, breaking into baseball for the 
first time, swells the number of Chi. 
cago stations carrying the games to 
five. 

This information was divulged at 
a press luncheon given by WJJD at 
the Palmer House Saturday, at which 
representatives of Kellogg and its ad. 
vertising agency, N. W. Ayer & Son, 
Inc., explained the new idea. 

While John (Speed) Harrington 
has been signed by WJJD to handle 
the formal play-by-play reports, he 
will have the assistance at various 
times of such celebrities as Mordecai 
Three-Fingered Brown, yesterday's 
pitching luminary of the Chicago 
Cubs; Joe E. Brown, film comedian 
and baseball player of some promi- 
nence; and others whose signed con- 
tracts have not yet been placed in 
the safe deposit box. 


Brown Is Happy 


Brown is now operating a filling 
station in Terre Haute, Ind. He is 
reported as delighted at the oppor- 
tunity of returning to the scene of 
his former triumphs and of again be 
ing associated with the game to 
which he contributed so much. At 
the same time, he expressed doubt 
that a substitute could be found who 
could fiil up the gasoline tanks with 
the same eclat which he puts into 
the operation. 

One of the most interesting fea- 
tures of the Kellogg baseball broad- 
casts, which will involve an expendi- 
ture of about $125,000 for the season, 
will be exploitation of a _ baseball 
school for both juvenile and adult 
fans who would like to Know more 
about the game as it is played in the 
major leagues. The schools will be 
of the twilight variety, with Lew 
Fonseca, baseball plugger of the 
American League, in charge, Fonseca 
welcomes the opportunity to make 
new friends for baseball. The school 
facilities are already established and 
it remains only for Kellogg to give 
a little information as to the locale 
on its daily broadcasts. The schools 
will be held in various parts of the 
city, so that anyone interested may 
attend without difficulty. They will 
not be broadcast, however. 

Actual baseball games, with prizes 
for the most adept youths, are also 
a feature of the instruction. 

A newspaper program of consider 
able dimensions will be employed 
locally to make readers conversant 
with the plans of the new baseball 
sponsor, 

Ed Bowers, 


radio director fo 


Ayer’s Chicago office, told the lunch: 
eon Saturday that Kellogg has 1» 
sisted that its broadcasts be of 4 


constructive nature. It has com 
sistently refused to sponsor thrillers 
which send its youthful listeners © 
bed in a mood for nightmares, eve? 
though such programs usually com 
mand larger audiences than more 
conventional ones. 

In adopting baseball as a medium 
for its broadcasts, Mr. Bowers said, 
Kellogg took the position that it 
should contribute something t0 the 
game and its prestige. The plan ” 
bring back some of the veterans 42 
to give some publicity to the base 
ball school, followed. 
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in- DVERTISING forms for the first complete catalog architects, utility officials,and men who use air conditioning in industry. 
a and reference data book for men in air conditioning and 


2 ; é : Leading manufacturers, makers of single items and makers of com- 
on: heating will close Saturday, February 27th. B : 8 


plete lines, have reserved space in the catalog section. “They—and 
It’s the others who will join them before February 27th—will enjoy not 
only the increases of 1937 but that long-range loyalty which men 
have for the products they take with them in their upward climb to 
success. 


With that date closes an opportunity unique in air conditioning. 
the first reference book, asked for and approved by these men. It 
reaches them at the moment when they are inspired by the certainty 
of a swift and consistently growing sales volume. The AIR CONDI- 
TIONING BLUE BOOK will reach over 17,000 of them—con- Write or wire for full details concerning copy requirements, agency 
tractors and dealers, distributors, designing and consulting engineers, commission, etc. 


AIR CONDITIONING BLUE BOOK — 


Published by the Publishers of ... AUTOMATIC HEAT and AIR CONDITIONING .. . DO- 
MESTIC ENGINEERING . .. THE PLUMBING and HEATING CATALOG-DIRECTORY 


1900 PRAIRIE AVENUE CHICAGO, ILLINOIS 
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ADVERTISING AGE 


February 15, 1937 


Voice of the Advertiser 


It's All In Or Under 
The Hat on Exide News| 


To the Editor: We thought you}! 
might be interested in the enclosed 
photograph of the cover of Exide 
News. It was used primarily for | 
the purpose of riveting the attention 
of our dealers and their employes 
to the story of Exide advertising. 

We have found these stunts a big 
aid in getting the attention of that 
large class of readers whose interest 
in the regular run of house organ 
matter is hard to arouse. 

A. N. DINGEE, 

Advertising Manager, The Elec- 

tric Storage Battery Co., 

Philadelphia, Pa. 
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Fit to Split Over 
Corset Copy Picture. 


To the Editor: Boy, am I laugh- 
ing!!! On page 43 of the Feb. 8 | 
issue you have reproduced a photo 
of the new LeGant “mother and | 
daughter” series and that is the | 
cause for my merriment. In the} 
first place where are these gals that | 
they would be watching a boat race 
clad only in their what-you-may-call- 
thems? Why does one use binocu- | 
lars and the other carry the theme | 
farther using only the “nakid eye’? | 
Are sport shoes the propér foot gear la 


for dressing? Why stand so close 
to the window? And where, oh| 
where, is their sense of modesty? 

Would like to know how many | 
casualties resulted in the boat race? 
Are the boats so close together be- | 
cause the boys, too, have binoculars? | 
And where can you get the necessary 
telephone numbers . . . and which 
one is “mamma”? 

Don’t like to heckle fellow adver- 
tising men—or women, apparently in 
this case—but this opportunity is too | 
good to pass. Maybe we men aren’t 
supposed to read the advertisement | 
and maybe we aren’t supposed to} 
know the difference between undies | 
and swim suits. 

J. GrecG PUSTER, 


Secretary, Junior Advertising 
Club of St. Louis, 


St. Louis, Mo. 


Ed. Note-—-The caption writer 
thought it was clear but apparently 
not, “Mama” was standing—with | 
the binoculars. 
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California’s Loss 
Is Less—Much Less 


To the Editor: You had a news 
flash on the front page of your Feb. | 
1 issue about California fruit losses. | 
While that statement of Mr. Geis: | 
singer’s is absolutely correct insofar 
as it goes, it is so very inadequate to 
cover the actual situation in Cali- 
fornia that I am sure you will want 
to amplify it. 

This article does not differentiate 
at all between citrus and deciduous 
fruit. 

The Federal-State 
Service 


Market News 
estimates the value of total 
California fruit production for 1936 
to be $174,338,000 of which the citrus 
fruits, which are the only ones dam- 
aged in California by this recent 
freeze, only amount to $78,530,000, 
or 45 per cent. The official citrus | 
crop loss estimates given you above, | 
as of this week, would account for a 
loss of only 30 per cent of the entire 


citrus production in California for 
1937. 

If this percentage were applied 
against the total fruit crop values 


in California for 
just 138 per cent. 
DoNALD L. 

Business manager, 


1936, it amounts to 


KIEFFER, 

Pacific Rural 

Press and California Farmer, 
San Francisco, Calif. 


+ FF 


Fine—If It Works 


To the Editor: Personally I am 
not very hopeful that crop insurance 
can be practical, workable 
uarding the farmer 
against the risks to which he is sub 


made a 
means of safeg 


This department is a reader’s forum. 


of this state have practically a year 


| market 


/now using them 


INSIDE STUFF | 


A composite picture of the 


“average car 

owner’ by clever super-imposition of a 

number of photographs “makes’’ this 
novel Exide News cover illustration. 


ject in the operation of his business. 
The plan sounds well in theory but 
there are many obstacles to be over- 
in putting it to practical appli- 
cation. 

As far as I know there has been no 
general demand for crop insurance, 
except perhaps in those regions seri- 
ously affected by the drought. I feel 
sure the farmers of Indiana are not 
rarin’ for the adoption of such a 
plan. As a matter of fact, the farmers 


come 


follow 
agriculture, 
something to 
every ‘week in 


around income, 

diversified form of 
which gives them 
practically 


because they 


the year. 


Tom L. WHEELER, | 
Editor-in-Chief, The Indiana 
Farmer's Guide, | 

Huntington, Ind. | 
| 
| 

yvwey | 


A 90-Foot Wallop 


To the Editor: We were indeed 
happy to note the article in your 
| publication dealing with motion pie- 
ture advertising trailers. 

Until recently motion pictures 
have played but a small part in the | 
advertising programs of national | 
manufacturers and merchandisers. | 
However, many organizations are | 
with splendid sue. | 
cess. 

These 90-foot trailers in color cer- | 
tainly pack a “big wallop” and it is | 
remarkable the amount of selling | 
and entertainment that can be con. | 
densed in a one-minute playlet. 

RoLtanno D. Reep, 

Hollywood Industrial Picture Co., 

Culver City, Calif. 
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From Youth to Youth 
and Then Back Again 


To the Editor: <All this hubbub | 
about Box 963 seems a bit ironical 
to me, And Henry A. Mattoon, Jr., 


j}adds to the irony of the situation. 


were 
want 
They've 
I wish I could | 


They both say that they 
graduated from college. They 
to get ahead in advertising. 
been at it 18 months. 
say that. 

Mr. Mattoon 


inters that he, too, 
is capable of doing better things. 
Their ambition is commendable. 
However, they don't seem to realize 
that their present employer has a 
better chance to recognize their abil- 
ity than anyone else. 

Mr. Mattoon made a sporting offer 
to Box 963. Why doesn’t he, or 
anyone else, make a real sporting 
offer to a group of young men who 
could not graduate from college, who 
are not now in advertising, who have 
not the influence to get in an agency, 
and who want nothing more than a 
fair chance in the world’s best pro- 
fession? 

EUGENE SCHUWARTZ, 
Chicago, Hlinois. 
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Itch Story Brings 
On Some Scratches 


To the Editor: Harford Powel 
rates some very definite exception 
to his cited instances of “bad tastes 
in cosmetics reported in 
ApvertisInc Acre of Feb. 1, 

“Itch” in one-half inch 
high” advocates the use of a nos 


copy.” 


‘letters 


Letters are welcome. 


| Feb. 3. 


| the interest 
ithe jointly sponsored Red Cross do- 


trum which no one at all analytical 
would classify as a cosmetic. 

“Hair Off,’ I believe, advocates 
rubbing the objectionally hairy sur- 
face of the skin with a fine grade of 
pumice ...and can hardly be termed 
an effort at selling cosmetics, which 
Webster et al defines: “Any exter- 
nal application intended to beautify 
the complexion or hair.” 

Then again—‘Lips that make men 
say, ‘Will You?’ these are the 
lips that men long to...” Well, just 
why do the dears buy an occasional 
lipstick? 

Iam certain that, if I had the itch, 
and saw “Itch” emblazoned in letters 
one-half inch high, I’d “itch” to know 
what about it—and read into the 
copy. 

Bet you a pint of love philtre that 
a magazine containing only “objec- 
tionable” advertising copy would pull 
like the very devil. 

A. W. OLSEN, 
Princess Pat, 
Chicago, Ill. 
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Perplexed Auto Parker 


Suggests Movie Lessons 

To the Editor: Wouldn't it be 
worth while for some enterprising 
movie producer—with or without the 
backing of motor car manufacturers 
-to make a film dealing not with the 
tragedies of careless motoring, but 
demonstrating how best to. drive 
safely, and park, when possible, our 


|modern motor cars? 


Not overlooking some. desirable 
coaching in the much-forgotten cour- 
tesies of the road in the same film? 

R. G. TANNEHIEF, 
Kansas City, Mo. 
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Who Said They Were 
Hard Hearted Bankers? 


To the Editor: We were very in- 
terested in noting the American Red 
picture on page 39, in your 


[ —Gividual in end near our city carries * ed 
| ington in his heart.... Today we know the 
| full meaning of spirit. 
} 


Cross 


* 


| But let us not stop here.... There is still an 
| enormous task ahead ---a great fight that we 
cannot lose....For today - - and tomorrow 
} - we work shoulder to shoulder for Hunt- 
| ington... Our spirits are fused into greater 
unity than ever before, and in strong, steady, 
| certain strides we march as one to a new 
| Huntington---to a city of far vaster beauty 
and means than we ever before knew! 
| 


The First Huntingios National Bent 


issue of Feb. 6. In the interest of 
;our client, The First Huntington 
National Bank, of this city, may we 
extend our congratulations for the 


advertisement’s appearance.on your 
| page. 
Accompanying find reprint of our 


client’s institutional advertisement 
run in the local newspaper, Sunday, 
We send this because of its 
interest to you, and trust 
that you will accept our thanks for 
already manifested in 


possible 


nations’ advertisement in behalf of 
Chicago City Bank and Trust Com- 
pany, and Mutual National Bank of 
Chicago, who have already received 
our thanks. 
CHARLES GRESSLE, 
Monte Little Co., 
Huntington, W. Va 
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Alas, Alack, He Has 
Missed Seeing Box 953 


To the Editor: IT am one of your 


Out of the Mouth of 
a Co-Ed Comes Wisdom 


To the Editor: Enclosed you will 
find a paper on “Advertising in the 
Economic World,” prepared by my 
daughter, Betty, a sophomore at Wil- 
son College, Chambersburg, Pa. She 
is a subscriber to your publication, 
and you will note has given proper 
credit for information contained in 
her paper. I thought possibly it 
might be of some interest. 

F. C. Smoor, 
Smoot Advertising Co., 
Parkersburg, W. Va. 

kd. Note: Among other conclu- 
sions in this comprehensive paper 
Miss Smoot observes: “Many busi- 
ness men claim that competitive ad- 
vertising has been made necessary 
because of their competitors’ constant 
aggressiveness and if all would 
abandon their campaigns, such ad- 
vertising would not be necessary. 
These men evidently do not know 
the general public. With the great 
variety of identical commodities and 
substitutes crowding the markets, no 
consumer will be too faithful to one 
trademark. There is a stream of 
fickleness moving in the tide of ex- 
change.” 
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There Isn’‘t Any More 


To the Editor: Your listing of our 
“High Speed Copy Testing’, folder 
has resulted in such a demand that 
our supply is exhausted. We are 
now forced to turn down your read- 
ers’ requests as in the attached 
letter. 

Another proof of 
AGe’'s influence! 

KENT B. CAPRON, 

Survey Department, 
Tribune, 


ADVERTISING 


Businéss 
Chicago 
Chicago, Il. 
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And Even Unto Bombay 


To the Editor: We believe that 
many national advertisers and agen- 
cies throughout the United States 
will be interested in knowing that 
KLEEN-STik has been an outstanding 
success. 

We are delighted to tell you that 


a 


we now count among our Many users 
many of the largest national adver. 
tisers, and it has been the means of 
contributing largely to the success o¢ 
their products by enabling them ty 
get to the direct point of sale. 

We have received numerous jp. 
quiries from the many advertise 
ments that we have placed in Ap. 
VERTISING AGE—even from as _ far 


away as Bombay, India. 
E. S. WINETROUB, 
Eastern Sales Manager, Kleen. 


Stik Products, Inc. 
San Francisco, Calif. 


GANG LANGUAGE 


Campaign So Real Even 
The G-Men Are Hooked 


To the Editor: Thought you might 
be interested in the enclosed article 
that was published in the January 
issue of The Coin Machine Journal 
and in the mailing pieces used in 
the campaign to dealers by the Le 
Beau Novelty Sales Co., Minneapolis, 
prior to the Coin Machine Show. 

The “scare” was an actual fact. 
G-Men were sent out by the Federal 
Bureau of Investigation to check into 
the matter to see what it was all 
about. The three mailings were sent 
to a list of approximately 500 and 
the result was that 81 dealers made 
up the party which went from St. 
Paul to Chicago on the new Burling- 
ton seven-car Zephyr. 

H. S. 
Chamberlin and Asso- 


CHAMBERLIN, 
Harold 
ciates, 


St. Paul, Minn. 
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recent subscribers who has to sit and | 


mourn the facet that I have 


missed 


one of the most timely news-stories | 


in advertising’s 
vertisement of Box 963. 

I know he is an excellent adver- 
tising man or else there exist a lot 
of inferior advertising men who dig- 
nify him with criticism What was 
that Mr. MacManus said in the Feb. 
1 issue about “spiteful little voices?” 


A BROOKLINE, MAsSS., SUBSCRIBER 


newspaper—the ad- | 


This 


Clock Watcher Extraordinary 


“Clock Watcher” of M. H. Rhodes, Inc., which will sound an 


alarm when the biscuits are done, is desirable not only for its utility 


value, but for its decorative beauty. 


Molded of red and ivory Beetle, 


light in weight, durable and colorful in the smart, modern kitchen, !¢ 


makes an ideal premium item. In styling and fabricating such 


tractive items Beetle offers special advantages and economies. [)!s 


is One of many attractive premiums available in 


Practical 


Beetle. 


suggestions to tie in with your product can be obtained by writing 


Beetle Products Division of 


Rocketeller Plaza, 


American Cyanamid Company, 


New York, N. 


: 
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FIGURES THAT 


& 


Here are some quiet, well-behaved figures on radio listening among 
farmers throughout Minnesota's rich countryside. They make no noise on paper, but 
the story they tell thunders with, proof of WCCO’'s superiority and power. They whis- 
per no story of doubtful margins, they boom that in Minnesota's rich agricultural 
area WCCO is twice as popular as all other stations combined. 


The statistics are compiled from a survey conducted last December by the 


Minneapolis Radio Grain Market Research Bureau in an effort to get information on 


acceptance’ of grain market broadcasts. Farmers and elevator operators—8646 of 
them—were queried; 1678 replied. Here are the three most important questions... 


and the score (complete details available upon request) : 


What radio station “comes in best” All 11 Others 
on your radio? Wweco 1119 Mentioned 555 


What radio station do you de- 


pend on most for grain market WCCO 1094 All 10 Others 
quotations? Mentioned 525 


What radio station would you pre- 
fer to rely on for regular Minne- WCCO 1121 all 7 Others 

: ; Mentioned 488 
apolis grain market quotations? 


The Minnesota farmer's stalk of grain is truly his staff of life. Its fortunes are his, 


and his chief interests are bound up in those fortunes. No better index to the listen- 


ing habits of these prosperous Minnesota farmers can be found than the one used 


by the Radio Grain Market Research Bureau. 


Yes, the figures are mute, but their implications to the advertiser who wants to reach all \ 


of Minnesota ring out /Joud and clear... one station, and only one, does the job—WCCO. 


= Weg — 


90,000 WATTS ting 


| MINNEAPOLIS-ST. PAUL 
| | 
Owned and Operated by THE COLUMBIA BROADCASTING SYSTEM 


Represented for all national spot business by RADIO SALES, a division of the Columbia Broadcasting System: NEW YORK, 
485 Madison Ave., Wickersham 2-2000; CHICAGO, 410 N. Michigan Ave., Whitehall 6000; DETROIT, 902 Fisher Building, 
Trinity 2-5500; LOS ANGELES, 5939 Sunset Blvd., Hollywood 3101; SAN FRANCISCO, 601 Russ Bldg., Garfield 4700. 
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Credit Bureau 
Plan of Sports 
Goods Producers 


Chicago, Feb. 9.—Establishment 
of a credit exchange bureau was one 
of the leading topics at the seventh 
annual meeting of the National 
Sporting Goods Association at the 
Congress Hotel yesterday and today. 
The new bureau will function at the 
association’s Cleveland headquarters 
under direction of Charles H. Davis. 
executive vice-president. 

While the association feels that ad- 
vertising is unnecessary in view of 
the large quantities of free publicity 
accorded sports by publication in all 
fields, some promotion will be put 
back of National Tennis Week, May 
22-29. Display material for the event 
is being sold to members by Sporting 
Goods Journal, Chicago, originator 
of the idea. 

A display of the free publicity 
given the association and its slogan, 
“It Pays to Play,” showed that little 
difficulty is encountered in crashng 
the pages of periodicals. 

Initial operation of the new credit 
exchange bureau will be confined to 
schools, colleges and other institu- 
tions where “coaches, superintend- 


ents, principals and other directing 
personnel are constantly changing.” 
If successful in this field, the service 
may be extended to others. 


Diamond Setting 
School Names Tiger 


The National School of Diamond 
Setting, New York, has appointed A. 
August Tiger Advertising, New York, 
to handle its account. 

Metropolitan newspapers and di- 
rect mail will be used. Plans also 
are being made to use magazines to 
promote a correspondence course. 


Gillis Drug Stores 


Changes Personnel 
Howard Haig has been appointed 
advertising and display manager of 
the Gillis Drug Co., Terre Haute, 
Ind., drug store chain. 
Charles J. King was elected presi- 
dent, succeeding the late James C. 
Gillis, founder. 


Evansville Courier 
Announces Promotions 


D. H. Roberts, formerly in the 
classified department, has been 
named advertising manager of 


Courier, Evansville, Ind. 

Fred W. Hale was named national 
advertising manager and Charles J. 
Beckes, manager of the advertising 
department staff. 
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THAT $200,000 
OF OLD GOLD'S 
AMAZES EXPERTS 


They Also Discuss Other Fea- 
tures of Contesi 


New York, Feb. 11.—With reports 
of sensational success rolling in from 
all parts of the country where Old 
Gold is using full page newspaper 
advertisements to urge the populace 
to participate in a contest’ for 
$200,000, the statistical experts sharp- 
ened their pencils here this week to 
determine whether or not expendi- 
ture of $1,000,000 or so in prizes and 
space could be justified to stock- 
holders. 

While there were a good many 
if’s and but’s in their reasoning, the 
general conclusion was that P. Loril- 
lard Company is not likely to lose 
and may score surprising gains. 

One fact which caused the experts 


y i ‘HE men who design, 

specify, sell and install 
air conditioning and heating 
equipment are making his- 
tory. Steadily they have 
pushed upward their volume 
of sales, registering a con- 
sistent 40% gain in each of 
the last two years. In 1937, 
with the first real break in 
the dammed-up demand for 
new buildings, and the back- 
log of needed modernization, 
they are certain to speed up 
their selling operations and 
to register an even greater 
gain. Couple this with the 
trend, now so clearly 
marked, which is causing 


dealers to expand their 
lines so that they may 
offer a..cQmplete airg 
pnditioning and : 
hf ating service, 


that requires instant 
and aggressive mer- 
chandising. The spring 
selling season is about 
to open. Immediate 
sales are in prospect 
—with the assurance 
that the manufacturer 
whose product is 
deeply impressed on dealers 
minds now will enjoy the full 
sweep of the general upward 


in building 
ahead. 


e Oil Burner 
and Air Conditioning 
Exposition at Philadel- 
phia, March 15-19, both 
for those who attend 
and for the thousands 
of dealers who will be 
too busy to attend. 

Make immediate res- 
ervation of space in the im- 
portant March issue. Forms 
close February 19. 


EAT and 
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EDITORIAL CARTOON HOPS INTO ADVERTISING 


pee 
weIT PAYS TO 


Union Oil Co., 


“GOLLY, SHE SURE 
QUICK WITH 76!" 


USE THE LEADER: z 


Los Angeles, is using Cliff McBride's Napoleon and Uncle Eby 
Cartoons in a new poster campaign throughout its six Western states market 


to sit up and take sharp notice is 
that the Old Gold contest runs for 
15 weeks, which makes it one of the 
longest on record. The average in 
the past has been from four to six 
weeks, 

The Race Is Long 


The result will be, according to 
one contest specialist, that a consid- 
erable percentage of the contestants 
will drop by the wayside. Some will 
compare their results with those at- 
tained by others, find that they have 
made one or more errors, and drop 
out. Others will abandon the contest 
from sheer weariness or from pres- 
sure of other affairs, 

On the other hand, those who run 
the full course will in many cases 
have formed the Old Gold _ habit 
firmly. The men who make the sur- 
veys believe that habit is the domi- 
nant consideration in the purchase 
of cigarettes, even going so far as to 
assert that all of the leading brands 
are so alike that even George Wash- 
ington Hill could not emerge suc- 
cessfully from a blindfold test. 

From the _ financial angle, the 
statisticians find that each of those 
who complies with the terms of the 
contest will have consumed—or at 
least bought—four and one-half car- 
tons of Old Golds. If the generally 
accepted figure of one cent profit 
per package is correct, how many 
contestants will have to participate 
in order for Lorillard to write the 
result in black ink? The answer is 
approximately 2,000,000 and reports 
have it that the number now engaged 
in the throes of the battle is much 
greater, 

Another Had Idea 


A contest with a $100,000 capital 
prize was proposed by another cigar- 
ette manufacturer in 1936, but after 
spending a few thousands for a sur- 
vey, he abandoned the idea. The 
research developed the fact that 96 
out of 100 approached on the subject 
wouldn't believe advertising announc- 
ing such a large award. Hence, the 
manufacturer planned, in case he 
used the contest, to make the domi- 
nant element of the copy a statement 
from a bank that the money had been 
deposited with it, and that it stood 
ready to hand it over to the winners. 

Finally, the experts commiserated 
with the fellows who are handling 
the gigantic task of tabulating the 
returns. Old Gold has not announced 
their identity, nor that of the judges, 
but both have a Gargantuan task on 
their hands, according to the guess- 
ers. 

Commenting in New York on 
dealers reports that stocks have 
been depleted by the contest’s pull, 
H. A. Kent, in charge of Old Gold 
sales, indicated that Old Gold pro- 
duction facilities are prepared to 
cope with increased demand for 
cigarettes of this brand to whatever 
degree it may be stimulated by the 
contest. 

Estimate 15% Rise 

A check among wholesalers and 
other factors in the tobacco trade 
also indicated that business in Old 
Golds is going on as usual though 
retail units of large chain organiza- 
tions said they have thrown an an- 
chor to windward by _ increasing 
stocks of Old Golds prior to the 
breaking of the contest and one said 
that this foresight is the reason he 
can now supply an obviously sharp- 
ened demand for the Lorillard brand. 

In the absence of definite figures 


on the progress of the contest, ad- 
vertising men and others interested 
had recourse to a variety of guess- 
ing contests on their own account in 
efforts to determine just how sales 
results of the O. G. event, now in 
its second week, are shaping up. 

An informal survey, conducted 
among the members of one large 
organization, indicated that Old Gold 
sales would be stepped up 15 per 
cent if the check represented any- 
thing like a cross section of public 
interest and response. The survey 
took into account not only the per- 
centage of those who have entered 
the contest but also carefully elimi- 
nated those of the contestants al- 
ready numbered among Old Gold de- 
votees to eliminate those accustomed 
to asking for this brand at their 
favorite cigar counters. 

Other estimates, arrived at in nu- 
merous ways, put the potential in- 
crease as high as 50 per cent and the 
resulting increase in Old Gold sales 
into the dizzy billions of units. 

Advocates of the more generous 
estimates point to a Camel contest, 
conducted several years ago by the 
R. J. Reynolds Tobacco Co., Win- 
ston-Salem, N. C., which rounded up 
more than 1,000,000 entries with a 
$25,000 first award and total awards 
of only $50,000 as compared with the 
current P. Lorillard offer of $200,000 
cash. 


IT’S “HI A ie 4 TO 
CLOSING DATES 
AND DEAD LINES 


When You Use the Only Nation - Wide 


AIR EXPRESS 


2500 Miles Overnight 


Give them the laugh they de- 
serve. Beat them to the count with 


1. Day and night deliveries direct 
to2 16 cities in the United States 
and Canada, to Honolulu, 
Guam, Manila, and to 32 Latin- 
American countries. 


2. Quick connections at key junc- 
tion points with fast Railway 
Express trains for any point 
you want to serve. 


3. Pick-up and delivery, door-to- 
door, without extra charge, in 
all cities and principal towns. 


A. One organization. One respon- 
sibility. One waybill. 

Low rates. Service, nation-wide. 
at super-speed. Write for “How 
to Profit with Air Express”. Ad- 
dress General Sales Dept., Rail- 
way Express Agency, 230 Park 
Ave., New York City, For service: 
phone any Railway Express office: 


AIR EXPRESS 


DIVISION 


Raitway Express AGEN© 
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Z,, after year, thousands of aspiring 
country lads pack their trunks... brave- 
ly quit parental roofs and head for the 
city. They know that to make money 
they must go where people are . . . and 
where money is. 

[he success of practically every big advertiser 
in America today is based squarely upon the 
broad application of this principle. For to build 
volume sales, manufacturers must go where busi- 
. they must present their messages to 
rosperous millions living and spending in 


Ness ts 


the richest market in the world. 

| ‘is market is clearly and positively defined. In the 
ntire United States there are 995 Key Cities of 10,000 
population and more. In these Key Cities are the stores 
Mat transact 69% of the nation’s retail sales... and 


Mus vast volume of business is concentrated in less 
than f the nation’s communities. 


Greatest Family Readership 


(n 627 of these 995 Key Cities The American 


W reaches at least / out of 5 families—a mini- 
m ' 0% family coverage! And from this point its 
readership ranges up to 50% and better. The next 
fancoe national magazine (a weekly) reaches 20% 


Greatest 
Circulation 
in the World 


of the families or better in only 179 of these vital Key 
Cities. 

The business picture by counties further demon- 
strates the dominance of The American Weekly. This 
magazine concentrates 87° of its circulation in the 
relatively small percentage of important counties that 
record 80% of the nation’s retail sales. 

The importance of these facts cannot be overesti- 
mated. Marketing experts agree that effective family 
coverage begins when at least 1 out of every 5 families 
in a community is reached with a national magazine 
message. Thus is created consumer demand and move- 
ment of merchandise from the retailers’ shelves 


Infallible Editorial Formula 


The need for national magazine advertising never 
has been more acute. And in the struggle for recogni- 
tion it is logical that each publication should try to 
stress with advertisers its outstanding accomplish- 
ments. 

But The American Weekly is the ove national maga- 
zine which provides advertisers with the greatest con- 
centration of circulation in the greatest number of 
worthwhile places. The pronounced trend to The 
American Weekly proves the recognition of this im- 
portant fact by the nation’s number | advertisers. 

What is the dynamic principle that has marshalled 
for the nation’s advertisers the world’s greatest read- 


PatmoLive BuipG., Cuicaco 


1G., SAN Francisco 


Generar Morors Bioce., Detrort 


Main Office: 959 Eighth Avenue, New York City 


5S Winruroe Square, Boston 


Arcapve Btpae., Sr. 


ership in the world’s richest market? It is the irresist- 
ible appeal of an infallible editorial formula that stirs 
the emotions and grips the attention of people in all 
walks of life. 

This is the reason why The American Weekly, ware- 
housed in 17 distributing centers, radiates out to the 
richest markets, providing a greater spread of national 
coverage than any other magazine. 


Where this Magazine Goes 


The American Weekly is the largest magazine in the 
world. It is distributed through the 17 great Hearst Sunday 
newspapers. In 627 of America’s 995 towns and cities of 
10,000 population and over, The American Weekly concen- 
trates 67% of its circulation. 

In each of 174 cities, it reaches better than one out of 
every two families 

In 144 more cities, 40 to 50% of the families 

In an additional 13 cities, 30 to 40% 

In another 175 cities, 20 to 30% 


. and, in addition, more than 2,000,000 families in thou- 


sands of other communities, large and small, regularly buy 
and read The American Weekly. 


“ess Cock-A-Doodle-Doo! 


Final figures for 1936 show that The 
YS American Weekly topped all other national 


{ publications in volume of linage increases 


: : = over 1935 and The American Weekly 
py 


began 1937 with a large gain in linage and 
revenue in the month of January. 


ERICAN 
WEEKLY 


“The National Magazine with Local Influence” 


Louts Eorson Buioc., Los ANcELEs 
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AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weebly 
during 1935, 1936 and 1937 


Afhliated Products 
Edna Wallace Hopper 
Neet 
American Can Co. 
American Chicle Co. 
American Kitchen Products Co. 
American Safety Razor Corp. 
American Tobacco Co. 
Half and Half Tobacco 
Lucky Strike Cigarettes 
Armour and Company 
Armstrong Cork Products Co. 
Associated Oil Co. 
Babbite, Inc., B. T. 
Bauer & Black 
Beech-Nut Packing Co. 
Ben-Burk, Inc. 
Best Foods, Inc., The 
Borden Co., The 
Boyle Company, The ALS 
Plastic Wox 
Three-in-One Oil 
Bristol-Myers Co. 
Ingram’s Milkweed Cream 
Ipana Tooth Paste 
Slee 
Sal Hepatica 
Brown & Williamson Corp. 
Kool Cigarettes 
Raleigh Cigarettes 
Burnett Ge. teaneh 
California Fruit Growers 
Exchange 
California Packing Corp. 
California Walnut Growers Ass'n 
Campana Sales Co. 
Champion Spark Plug Co. 
Cheramy, Inc. 
Chesebrough Mfg. Co., Cons’d 
Chrysler Corporation 
Chrysler 
Dodge Bros. 
Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
Palmolive Soap 
Super Suds 
Continental Can Co, 
Corn Products Refining Co 
Crosley Radio Corp., The 
Davol Rubber Co. 
Dennison Mfg. Co. 
Fels & Co. 
Fitch Co., F. W. 
Florida Citrus Commission 
Ford Motor Company 
Franco-American Food Co 
Frank & Co., S. M. 
Frigidaire Corporation 
Frostilla Co. 
General Electric Co. 
General Foods Corp. 
Calumet Baking Powder 
ell-O 
Maxwell House Coffee 
Minute Tapioca 
Swans Down Cake Flour 
General Mills, Inc. 
General Motors Corp. 
Buick 
Chevrolet Motor Co. 
Fisher Body Corp. 
La Salle 
Oldsmobile 
Pontiac 
General Tire & Rubber Co. 
Gillette Safety Razor Co. 
Glass Container Ass’n 
of America 
Glover Co., Inc., H. Clay 
Gold Dust Corporation 
Goodrich Co., The B. F 


Goodyear Tire & Rubber Co., Inc. 


Great Atlantic & Pacific Tea Co. 
Grocery Store Products, Inc. 
Heinz Co., H. J. 
Hormel! & Co., Geo. A. 
Hubinger Co., The 
Hudnut, Richard 
Hygienic Products Co. 

ell Well Dessert Co. 

ergens Co., Andrew 


John Hancock Mutual Life 
Insurance Co. 
Johnson & Johnson 
Kabo Corset Co 
Knox Gelatine Co, 
<otex Company 
Kraft-Phenix Cheese Corp 
Lambert Pharmacal Co. 
Lamont, Corliss & Company 
Pond’s Face Creams 
Pond’s Face Powder 
Lane Bryant 
Larus & Bro. Co. 
Leeming & Co., Inc., Thos 
Lehn & Fink Products Corp 
Libby, McNeill & Libby 
Liggett & Myers Tobacco Co 
Lorillard Co., Inc.,.P. 
Metropolitan Life Insurance Co 
Nash Motors Co. 
National Biscuit Co. 
Ritz Crackers 
Shredded Whear 
National Carbon Co., Inx 
National Radio Institute 
Norwich Pharmacal Co., The 
Numismatic Co. of Texas 
Old Dutch Cleanser 
Pacific Mills 
Packard Motor Car Co 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Led., Inc. 
Pennzoil Co., The 
Pepsodent Co., The 
Perfection Stove Co 
Pillsbury Flour Mills Co. 
Pineapple Producers 
Cooperative Ass'n, Ltd. 
Pompeian Company, The 
Premier-Pabst Corp. 
Procter & Gamble Co., The 


White Naptha Soap 
Quaker Oats Company, The 
Aunt Jemima 
Quaker Oats 
Ralston Purina Co. 
Resinol Chemical Co. 
Reynolds Tobacco Co., R. J. 
Royal Lace Paper Works, Inc 
Schenley Products Co. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Scott Paper Company 
Sealed Power Corporation 
Seminole Paper Corp. 
Sheaffer Pen Co., Ww A. 
Silex Co., The 
Simmons Company 
Simoniz Co., 
Socony-Vacuum Oil Co., Inc 
Squibb & Sons, E. R 
Staley Mfg. Co., A. E. 
Stanco, Inc. 
Daggett & Ramsdell 
Esso Handy Oil 
Nujol 
Standard Brands, kne. 
Chase & Sanborn’s Coffee 
Fleischmann’s Yeast 
Tender Leaf Tea 
Sterling Products Co. 
ayer Aspirin 
Phillips Milk of Magnesia 
Swift & Company 
Tampax, Inc. 
Tropic-Aire, Inc. 
Union Oil Co. of California 
United States Rubber Co. 
Wander Co., The 
Warner Bros. Pictures, Inc. 
Warren Corp., Northam 
Cutex—Glazo 
Odorono 
Watkins Co., The R. L. 
Western Auto Supply Co. 
Western Clock Co. 
Willard Storage Battery Co. 
Young, Inc., W. F. 


What $18,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 
magazine page in the world . . . Over 5,500,000 families at 
a cost of about 3 cent per family . . . the attention of the 
entire family instead of a single buying factor. 
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Stirring Meet 
Marks Birthday 
of Studebaker 


South Bend, Ind., Feb. 11.—With 
Marietta L. Miller, whose birthday 
coincided with that of Studebaker 
Corporation, as guest of honor, com- 
mercial organizations of this city 
will merge their hosts in a great out- 
pouring next Monday at the Oliver 
Hotel to observe the 85th anniver- 
sary of the big automotive concern. 

Besides Mrs. Miller, speakers of 
the day will be Alfred Reeves, gen- 
eral manager of the Automobile 


Manufacturers Association, 


Mi ac “4 s lati and |newspapers. Only four persons were 

Paul G. Hoffman, Studebaker presi-|located whose birthdays were ap- CONSIDER NEWS 

dent. The latter will tell of the ori-| proximately that of Studebaker, and 

gin of Studebaker Feb. 16, 1852,|of the four, only Mrs. Miller’s coin- 

when two ambitious young Hoosiers, | cided exactly. ON ITS MERITS 
’ 


Clem and John Studebaker, possess- 
ing $68 and a forge, decided to go 
into the business of supplying the| fortunately for Studebaker, Mrs. 
country with the best buggies and/yijjer, who describes herself as “a 
wagons that could be made. widow, a landowner, and a Hoosier 
An Aged Cinderella taxpayer,” is in fine health and wel- 
comed the opportunity to travel to ee a ee 
The Studebaker chief, however, is|South Bend to tell the assembled}. arres, ~~ a «di y 
ing, as an editorial in ADVERTISING 
AGE recently pointed out, that it 
to appraise the value of 
free publicity accorded by news- 
papers at regular space rates, the 
Greater Texas & Pan American Ex- 
position is addressing a special cam- 


First One In the 70’s 


likely to be overshadowed in human |throng of “the first Studebaker wa- 
interest by Mrs. Miller, who was|gon her father bought in the 1870's.” 
located at Chillicothe, Ohio, by While the big celebration ante- 
Roche, Williams & Cunnyngham, the}dates the Studebaker anniversary 
company’s advertising agency, by|by one day, there will be no diminu- 
means of extensive querying through |tion of enthusiasm for that reason, 
the classified columns of Indiana|it is promised. 


is unwise 


Demand POST OFFICE 
COUNT 


The X-Ray of Focused Advertising 


NATIONAL FARM PAPERS 
—General figures by counties are 
too HAZY. Most of the county 
may be almost blank and who 
knows? — unless you demand 
Post Office Count. 


* 


2—Twice as many FARMS reached a any 
s _ National Farm paper, and more than * 
National farm papers combined. 


aoa metclinndising nso ty 


“FOCUSED” 


CRAWFORD COUNTY 


otal population......... 21,028 Earlville ....... 
Urban population........ 3,905 sronley seeeeees 1 
Rural population......... fe ee or 
Number of farms........ 2,565 Masonville ..... 173 
Post Office Count — see eeeeens sas 
Circulation.. 2,623 Sand Springs ||. : 9 


Rural 
Sons O fice Circulation Routes 
ee ee 87 
Aspinwali Ibis i" . CLINTON COUNTY 
eae ; 
Re ereereseets a : Total population........ 44,377 
Buckgrove ...... 82 1 Urban population....... 25,726 
aoprcer Oak ... ae 2 Rural population........ 18,651 
oo Alene eae : Number of farms....... 2,778 
Dow City ....... 222 2 Post Office Count 
Kiron ........... 179 2 Circulation 2,434 
Manilla... . (256 2 wae 
Eee 24 1 Rural 
eowia shia . 230 2 Post Office Circulation Routes 
Ww ‘ os 150 1 Cee ee 
ere 178 2 BRBOVET cicciccs 74 1 
OS eee 78 1 
ones mai 140 1 
a Ce 
CLAYTON COUNTY ow oon 176 2 
otal population........ | 12 ~ eee 


Rural population 


‘ Goose Lake ..... 
Circulation.. 2,709 Grand Mound ... 
Rural Lost Nation .... 
lation Routes Low Moor ..... 
MIDWEST FARM PAPERS— 53 1 Petersville ..... 
Detailed post office counts like 2! 3 E Nepal Grove 
this covering every rural route in 7 3 ES beet 
every county. Accurate ‘Fo- u 
cused’”’ coverage in BIG volume. 


se 


in MIDWEST 
FARM PAPERS 


Verified by Post Office Count’ 


It’s easy to be fooled in buying farm paper space—unless you demand accurate 
Post Office count by RURAL ROUTES, from EACH publication. 


Counties are big. High-pressure canvassers can drive a few rural routes in 
one corner of a county, pick up enough subscriptions to make a showing, and who 
is to know that most of the best farms in the county are not reached? The only 
way to make sure YOU aren’t buying such “canvasser coverage” is to demand to 
see detailed Post Office count, route by route. 


All Midwest Farm Papers furnish Post Office Count—detailed totals of FARM 
subscribers on EVERY rural route, in EVERY county. The Post Office count 
shows COMPLETE coverage of quality farms in your dealers’ trade territories— 
TWICE the coverage of any “national” farm paper and more actual farms reached 
than all five nationals combined. This explains why 90% of all dealers prefer Mid- 
west Farm Papers over nationals. 


Put your advertising to work in the Midwest Farm Papers, where you KNOW 
what FARM coverage you're getting—and where your advertising has real mer- 
chandising value and acceptance with your dealers. Double the volume of farms 
and double the results—your sales sheets will show it. 

Suggestion — The next time you buy farm paper space, ask for a detailed post office count—and see 
what happens. 


* Actual Post Office Count of subscribers, on every rural route, out 
of every Post Office, in every county in every state. Before you 
buy space in ANY farm papers, demand to see verified Post Office 
Count. KNOW what you are getting. 


THE MIDWEST po ae FARM PAPERS 


Wallaces’ Farmer & lowa Homestead 


Nebraska Farmer. 


Chicago: 6 No. Michigan Ave. 


Wisconsin Agriculturist and Farmer 
The Farmer, St. Paul 


542 New Center Bldg. 


Prairie Farmer “eas 


New York: 250 Park Ave.; 420 Lexington Ave. 


Detroit: 


San Francisco: 1548 Russ Bldg. 


TRIBUTE TO LEADER 


Wayland A. Fry unveiled Feb. 4 in the 


N. W. Ayer & Son, Inc., main lobby, 

Philadelphia, this oil portrait of his father, 

the late Wilfred W. Fry, president of 
the agency. 


paign to newspapers, asking for con- 
sideration of news releases strictly 
on their merits. 

The advertising points out that the 

1936 Texas Centennial established a 
new policy in using display space in 
dailies, in addition to the usual pub- 
licity activities. The same policy 
will be followed by the 19387 exposi- 
tion. 
“Officials of the Greater Texas and 
Pan American Exposition,” continued 
one of these advertisements, “fully 
realize that the news columns of the 
nation’s press are not for sale. They 
likewise realize that paid newspaper 
advertising is vitally necessary to 
the successful promotion of the 1937 
world’s fair. 

“There is news, interesting news, 
in the day-to-day happenings at a 
great International Exposition. Edi- 
tors will be furnished this news 
through the Exposition’s Press Bu- 
reau—a department operated inde 
pendently of the advertising agency. 
You are again asked to judge these 
releases on their interest to your 
readers.” 

Pointing out that advertising space 
will be purchased by the agency, 
Tracy-Locke-Dawson, Inc., on _ the 
same basis as that of any other prod- 
uct, the copy said that promotion of 
the 1937 exposition through paid ad- 
vertising should influence officials in 
charge of promotion of similar fu- 
ture events. 


PUT 
ON 


LISTS 


BECAUSE IT 


SELLS 


* 


"It is impossible to measure the full 
amount of good that has come from 
the help of your magazine through- 
out the season.’ 


—Agency for national brewer 


* 


Golfing 


300,000 CIRCULATION 


The most carefully appraised and en- 
dorsed, strictly "class" circulation in 
the U. S.... and it's the world's most 
widely quoted sports magazine. 


Chicago 


14 E. Jackson Blvd. 
New York 


20 Vesey St. 
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Fashions in #iction 


By LEE RUSSELL 


Fashion Advisor, Cosmopolitan 


...Graduated State Teachers College, Eau Claire, Wiscon- 
sin... Buyer in Kansas City department store .. . To New York Rie ts 
as fashion director and color expert for Dorothy Gray, where 
she staged fashion shows correlating clothing with make-up 
. . . Started with Cosmopolitan two years ago in the specially 


= SS aS Or ar 


Lee Russell 


February 1, 1937 
Miss Amelia Miles 
The ADVERTISING ALMANAC* 
316 West 57th Street 
New York City 


Dear Miss Miles: 


When I read the Spotlight article in your January 
ALMANAC which mentioned the December Cosmo- 
politan cover girl and her costume, I was particularly 
pleased with your enthusiasm since you didn’t know the 
effort which has been put forth styling Cosmopolitan. 
Styling? That sounds rather odd for a fiction maga- 
zine, doesn’t it? Well, you are not alone in your be- 
wilderment; many a fashionist has raised the same 
dubious eyebrow. 

I am glad you picked on, or picked out, Decem- 
ber’s “At The Opera” cover girl because she was the 
talk of the town for many weeks. Ever an eye for fash- 
ion, I see you noted that her clothes came from Berg- 
dorf-Goodman. To top it off, the girl was in Bergdorf’s 
window for a week. Oh, not Kitty Barrett, who posed 
for it, but the original painting by Bradshaw Crandell 
was displayed with the gown. 

Did you notice that Kitty is one who can wear her 
hair a la pompadour? By the way, Mr. Crandell can 
pick prize-winning models like editor Harry Burton 
can pick best sellers. ‘Three Crandell girls have gained 
movie contracts this past year: Anita Colby. Janice 
Jarrett, and now Kitty Barret. 

I suppose you are wondering what Cosmopolitan 
and Fashions have to do with one another. It goes back 
about two years, when Bradshaw Crandell took over the 
covers of Cosmopolitan after the death of Harrison 


 Secha o e Fa oe . 


La Re ete cil Re a ee Breed wef 


This Dean Cornwell picture stopped traffic along New York’s 
Madison Avenue when displayed by Nat Lewis. 


created job which she describes here. 


Fisher. ‘The Editor of Cosmopolitan decided that 
Cosmopolitan cover girls should be a reflection of the 
authentic fashions of the day. Artist Crandell has a 
distinct flare for smartness, and he accepted the editorial 
suggestion enthusiastically. 

So the march of fashion began. Wholesale houses 
were searched. Fabric manufacturers were invaded. 
Designers were implored to give their all. Net result: 
a Crandell girl reproduced on the cover who was worth 
the price of the magazine alone (hope the editorial 
department doesn’t see that!). 

Since that time.the cover girl has gained in leaps 
and bounds as a favorite with department stores 
throughout the country. ‘They have used blow-ups of 
the covers for display purposes in windows and inside 
departments tying up with the actual merchandise. This 
is the way it is worked on occasions only. After a cos- 
tume has been selected for the cover, buyers are notified 
of this event. If they haven’t ordered this particular 
costume, many of them buy it immediately in order to 
take advantage of the national advertising the magazine 
gives the costume. 

Sometimes Mr. Crandell paints just a type or a 
representative type of a group, such as the “Air 
Hostess” last Spring. ‘This was not pertaining to style 
particularly, and yet one smart manufacturer made 
travel suits almost identical to the hostess’ uniform. 

The day the magazine came out on the stands, stores 
from coast to coast seized the opportunity to make up 
window displays with the suits and the magazine. That 
took care of the covers in a big way, and we were sitting 
back as pleased as punch resting on our laurels with 
our chests stuck out, when. . . 

The artists who were doing the illustrations for 


ie oe a 5 
4 . te Cet a Mei Me Oe by * 
ee Bog a AS 5 ae hore Bees 


The famous bride cover displayed in Mary Walls’ 
smart 57th Street shop, New York. 


*Reprinted from the March, 1937 issue of The ADVERTISING ALMANAC 
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Fashions in Fiction 
sais A story needs an illustration of 4 woman in a glamorous eve- 
ning gown. Miss Russell finds this one which is just right—at 
Saks Fifth Avenue. A sheer crepe. cut in Grecian style, with the 
lines that artists and women love. ( Right.) 
he gown is taken to Dean Cornwell, 
artist, famous for his murals as well as his 
illustrations, and he selects Betty McLauch- 
len, as the type best adopted to suggest the 
heroine of the story, and wear the gown. 
\ Left.) 
; 
} 


Dean Cornwell’s oil painting illustrating 
Arthur Tuckerman’s “40th Day of Rain” 
in the November Cosmopolitan is the 
result. The gown, an advance fashion, has 
been named “The Cosmopolitan Lady.” 
' Right.) 


The cover girl has gained in leaps and 
hounds as a favorite with department 
stores throughout the country. Blow-ups 
of the covers have been used for display 
purposes in windows and inside depart- 
ments tying up with the actual merchan- 
dise. After a costume has been selected 
for the cover. buyers are notified of this 
event. If they haven’t ordered this par- 
ticular costume many of them buy it im- 
‘ mediately in order to take advantage of 
erent SON er the national advertising the magazine 
> cot gives the costume. The picture to the left 

(from Bonwit Teller & Co., Philadel- 
phia) and those on the preceding pages. 
are typical examples of how this is done. 


BONWIT TELLER & COn 
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ecember cover. 


the imside of the book set up the wail: “We want clothes 
for our heroines.” (You wouldn’t think so the way 
they undrape them sometimes!) Now that presented 
a problem at first. An author may describe a certain 
costume as he depicts a character. 

That meant fine-tooth-combing the market for just 
the thing which would adhere editorially. (At $1 a 
word, who wouldn’t pay attention to wordage’) If the 
appropriate costume couldn't be found, it meant select- 
ing materials, designing, and making. 

It really has worked out very well though, because 
the paintings have been so gratifying. Generally, an 
illustration shows a very good full-length view of a 
costume. Also, they illustrate people in action, stand- 
ing, sitting, moving; they become alive and their clothes 
lose that “hung on the hanger” look. 

So, the costumes on the inside of the book have 
started out on a career all their own with the slogan 
that is now well known in the retail field: “Fashions 
lor Heroines of Fiction.” 

We present our style notes editorially on the “Over 
The Editor's Shoulder” page. Our subscribers watch 
for this and then write in for information when inter- 
ested in some particular costume. Artists, as creators, 
have started a demand for type as much as the cinema 
stars. Anyone who reads the current magazines is as 
familiar with the Crandell girl, the Dean Cornwell 
girl, or the John LaGatta girl as he is with his favorite 
movie queen. 

For instance, we get letters like this: “LT have red 
hair and green eyes. Where can I get the dress Peg 
wears In “T’ve Been ‘Po London” in the December issue / 
I know if IT had that dress I could look just like her.” 
So, all our efforts are rewarded when we can tell her 
the shops which have the dress, and also that it is the 


Nat Lewis. New York. displays the original negligee 
-hewn in this Cosmopolitan illustration. 


(Left) This effective Bergdort- 
Goodman window displays the 
famous “At The Opera” De- 


( Right) Two air hostesses 
show keen interest in Brad- 
shaw Crandell’s 


of them for Cosmopolitan. 


interpretation 
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original Norman Hartnell dress designed for Gertrude 
Lawrence for “Tonight at 8:30." 

The bride on last July’s issue brought in many re- 
quests from every representative section of the United 
States and even as far as Hawaii wanting to know the 
source of the costume. ‘Their inquiries would read like 
this: “I think the bride is the most beautiful one I have 
ever seen. I am going to be married and I would like 
a wedding dress just like the one on the cover.” 

Then, the Dude Ranch cover this past October 
started a vogue with the subdebs for ten gallon hats. 
plaid shirts and startling scarfs. Kids sent their pictures 
in, all dressed up in ranch outfits. For our 50th Anni- 
versary number last year we fashioned an 1886 bonnet 
from Godey’s Lady's Book which inspired one milliner 
to make her whole collection of Spring hats along these 
lines. 

“Newspapers all over the country have printed fea- 
ture articles and editorials on the process of “dressing” 
a Cosmopolitan lady. The series of photographs on the 
preceding page shows, this evolution step by step: 1— 
Dress selected; 2— Transferred to canvas by artist: 3 
Reproduced in the magazine. 

So now we have a full fledged Cosmopolitan fashion 
department attending fashion reviews, market collec- 
tions: reading cables from Paris; watching the trend, 
to keep Cosmopolitan style-right and up to the minute 
in fashion news in this cosmopolitan world of ours. 

Hope I have satisfied your curiosity about us. Best 
regards, from one cosmopolite to another. 

Sincerely, 


Sally Victor's modern hats, inspired by 1886 fashions 
taken from Cosmopolitan’s 50th Anniversary issue. 
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7 bd “They emphasize the fact that Amer-|immense trade stimulus possibilities SALES STAND 

we, Sitterley Asks ican foreign trade was valued last| of the new free port of New York, PEACOCK FETE 

. year at over five billion dollars, al-|opened Feb. 1, and called attention ; 

More Study of most 10 per cent of our national in-|to the forthcoming World Two-Way i ; 


" * come. Trade Fair to be held in New York RECALLS FIRST 
Foreign Trade) wore xnowieage nected [M102 


fa, “They have figures that from seven Oo : Cc : 

pee , tenten, shebos , pen Liqueur ampaign i 
qk New York, Feb. 11.—A plea for|to eight million people in this coun- nh =f Co.. Inc.. Nutley IS ) CA A 0G 
pee: greater understanding of the value|try are directly engaged in interna- The Black Prince Co., Inc., Nutley, 


: 4 : i N. J. distiller of Black Prince gins 
and need of foreign trade was voiced | tional commerce. But I find the real| ond liqueurs in West Virginia, has pre. s: 
here last week by J. E. Sitterley, understanding of the meaning of our] jaunched a newspaper campaign. Al- ~ : " 
publisher, Importers Guide. Point-|foreign trade lies in the knowledge| pert Frank-Guenther Law, Inc., New Chicago, Feb. 10.—With the fourth 


ing to the interdependency of na-j|of the things we trade in. York, is the agency in charge. generation now occupying key posi- 

tions and the “hidden” imported ele- “To paraphrase former Senator —_—_—_— tions in the business, C. D. Peacock, 

ments in products often believed Gore's" famous’ definition, foreign Lewander Changes pioneer Chicago jewelry company, 

solely domestic in origin, Mr. Sitter-|trade is the process by which two om tia soe oh yesterday opened celebration of its 

ley emphasized the fundamental|countries get what both want, part- ne ne AB & po — . nto oe 100th anniversary, employing large 

value of international commerce, — ing with what neither needs both named director of the media depart- display space in local newspapers. 

“Many people see foreign trade in| profiting by what neither loses. ment of Geyer, Cornell & Newell,| The company, founded by Elijah i 
terms of figures alone,” he _ said. Mr. Sitterley commented on the|Inc., New York. Peacock in 1837 just a few months Dictograph Products Co., Inc., New York, 


: : saan wens Sass i ____| has provided Mexico City's finest with 
ine a Sn eee _ _ - these cool stands, arresting motorists 
with the message, “The deaf hear again 
with Acousticon.” 


before Chicago was chartered as a 
city, has had an important influence 
on the jewelry field and its merchan- 
dising efforts wrote several chapters 
in the field’s sales history. 

In 1893, when the Columbian Expo- 
sition was drawing thousands to the 
city, Walter Peacock, grandson of 
the founder and now head of the 
company, recalled today that the 
house issued an elaborate catalog, 
believed to be the first illustrated 
mail order promotion by a jewelry 
house in this country. 

Autos Change Plan 


The catalog was directed to clients 
in many cities who had visited Chi- 
cago and established contact with 
Peacock. In 1920 this catalog promo- 
tion was dropped because, with in- 
creasing automobile and rail travel, 
customers served by the catalog 
began to make more frequent trips 
to the metropolis and officials of the 
company found the catalog had out- 
lived its need. 

Like Tiffany, New York, Peacock 
has catered to a rather select clien- 
tele, but not in dignified silence. 

Long a consistent user of news- 
paper advertising, the company last 
year launched a daily radio program 
and recently renewed it for a 13-week 
period over Station WGN. Both radio 


: and newspaper advertising will be 

ae 3 Se Pon ae used heavily in an extended celebra- 

gf , ee - eo < F tion of the anniversary, it was an- 

. ~ nwa — el nounced. 
® Over two-thirds of American radio stations, method of radio advertising adapts itself effi- i“ & CA U ey E iT y, 

located in more than 300 important markets ciently and economically to ANY marketing 
in every state of the Union, broadcast spon- situation. You broadcast the finest programs 
sored programs through World Broadcasting at the best times, on the stations and in mar- 


System. Over 60% of all stations in the United kets of your unrestricted choice. No “waste y 


States are equipped to reproduce the Wide circulation’”—no “forgotten markets’”—no “lim- "The last time | checked the record, 

Range Vertical recordings made exclusively at ited outlets.” The WBS method of Selective returns from GOLFING far outnum- 

en bered any of the other books on the 

Transcription Headquarters. . . . These are Broadcasting gives you market coverage where list. All of which proves ig sage 

: does not necessarily have to be pai 
: reasons why so many successful advertisers coverage counts. ... Let us send you World for, just so long as a editorial -. 
entrust their campaigns to World Broadcasting News, monthly publication which reveals the th in ee _ er is inter- 
; TA : ; ; F esting enough to be read." 

System. They select their markets with rifle- extent and importance of this amazing, scien- —Agency for leading distiller 
shot accuracy. whether the market is just one tific medium. Also “A Tour of Transcription 
city, or hundreds of selected cities, towns and Headquarters,” illustrated brochure giving full 


villages—whether regional, scattered or na- information on WBS facilities. Write World e 
tional. . . . This flexible, versatile, bull’s-eye Broadcasting System, 711 Fifth Ave., New York. as ing 
300,000 CIRCULATION 


GOLFING’s live-buying circu- 
lation putsit on lists BECAUSE 
IT SELLS—not just to show 
off copy. 


14 E. Jackson Blvd. Chicago 
20 Vesey St. New York 


Bi: ATLANTA . CHICAGO . 
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Ly eof NOVERTISING 


‘‘My wife saw it advertised in OUR paper, Prairie 
Farmer’’, said Lucas Baldwin of R.F. D. 3, Marion, 
Indiana, recently to a storekeeper. We think this indi- 
vidualizes the LOCAL power of this 96-year-old family 
paper. To up-and-doing rural families—more than 
320,000 of them—in Indiana, Illinois and southern 
Wisconsin, Prairie Farmer is ‘‘OUR” paper. 


Intensified Reader-Dealer Appeal 


Prairie Farmer, ILLINOIS Edition is the time-tested 
buying guide for 3 out of 4 prosperous farm homes. It 
deals with Illinois farm problems; it tells the Illinois 
farmer of the facts he needs to know...in Illinois. Itsells 
him—and his family—things needed...in Illinois. That's 
why Prairie Farmer is ‘‘OUR” paper...to rural Illinois. 


Prairie Farmer, INDIANA Edition is an Indiana paper. 
From cover to cover it is geared to Indiana news—views, 
topics, information; commodities, for home and farm 
...forIndiana. To more than one-half of Indiana's better 
farm homes, Prairie Farmer is ‘‘OUR” paper. 


Advertisers who know the shortest route to the thick 
pocketbooks of these two rich farm markets, focus their 
attack through the two localized state editions of Prairie 
Farmer...‘‘OUR” paper with a preponderent majority 
of rural folk of Indiana and Illinois. 


CERTIFIED POST OFFICE COUNT 


Advertisers and media directors cease to ‘’guess’ 
about circulation facts and figures and break-downs 
when they select Prairie Farmer. At a glance they get 
the full ‘‘picture’’—the exact coverage of each rural 
market through each individual post office. 


PRAIRIE FARMER 


1230 Washington Bivd., Chicago 241 N. Pennsylvania, Indianapolis 
250 Park Ave., New York City 542 New Center Bidg., Detroit 


PRAIRIE FARMER'S Radio Station WLS "The Voice of Agriculture’—870 Kilocycles 50,000 Watts 


4 


: PRAIRIE 
] FARMER 


Post OFFICE COUNT ¥ 


Means 


- Sears 
- Mip-West 
FARM PAPER UNIT 


“% Publisher 
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ing a universal message, Mr. Snyder 


26 ADVERTISING AGE 
believes. Another will be devoted to | Ke lv ina f or to 

journeys through leading industrial | ’ . 

Open ’37 Drive 


WLS ANNOUNCES lants of the Mid-W 
Despite Strike 


| The early morning hour will be de- 

CURTAILM ENT OF voted to weather forecasts, announce- 
|ment of the temperature, news 

other allied material 


| flashes and 
ADVERTISING TIME will aid the farmer to pre- 
{pare properly for the day which lies 


Detroit, Feb. 12.—Officials of the 
Kelvinator division of Nash-Kelvina- 
pieeaietich ahead. tor Corp. 

The policy will not interfere|day with plans to introduce their 


To Devote More Spots to Sus- | with the station’s contract with Na-|1937 models Feb. 20, despite the De- 
<u (tional Broadcasting System, under |troit plant strike which has closed 
taining Programs 


new 


| which certain hours must be reserved (down all operations. 

‘for chain broadcasts. It was understood that field stocks 
had brought to fair levels be- 
fore the strike began over a week 
ago, and that dealers would be able 


been 


Vickery Appointed 
Norman W. Vickery has been ap.- | aes - 
pointed art director of McKee, Al- |‘ make initial showings and sales. 


Chicago, Feb. 11.—Reastriction and | 
in some cases elimination of adver: | 
tising on certain choice periods has 


been announced by radio Station] bright & Ivey, Inc., Philadelphia Company officers said, however, that 
WLS, Chicago, operated by the) 
Prairie Farmer, following publica- 


tion of a new rate eard, providing | 
for moderate time | 
charges, 

The new retlects the convic- 
tion of Burridge D. Butler, publisher | 
of the farm paper and head of the} 
radio station, that service to his} 
shosen field must be the guiding star, | 
eclipsing all 


increases in 


policy 


considerations. | 
it is being executed by Glenn Snyder, | 
as executive head of the station. 

Mr. Snyder summarized the situa-| 
tion by asserting his belief that ra- 
dio stations must display more “edi- | 
torial backbone.” 


lesser 


Extend More Service 


“We could add one-third to our 
profit,’ he commented, “by going 
along as we have. But we are for-| 
feiting this additional margin in the | 
interest of intensified service to our | 


e Like something 


’’ 


‘*sigantic and terrifying,’’ her first 


primary listeners—the farmer and Junior-Senior Banquet loomed before 
his family.” | P 
When WLS first began operations, | Phyrne Russel—high school daughter of 


it reserved for a kind of family dis- 
cussion with its farm friends the 
noon hour, when the agriculturist is | 
relaxing after a hard morning in the | 
fields. That hour has never been 
available to advertisers. 

With higher rates giving the sta- 
tion adequate revenue for its opera- 
tions, two other popular periods have 
been withdrawn from the rate card. 
They are from 5:30 to 6:30, when the 
farm family is preparing for its day, 
and from 9:00 to 9:15, when the farm 
wife gets her first breathing spell. | 
In addition, advertising is being re- 
stricted on an afternoon woman's 
period, and is being eliminated on | 
the Saturday night barn dance after 
10 o’clock. Hitherto commercials | 
have been sold until 11 P. M. The} 
change makes the last two hours a 
purely sustaining program. 


a Missouri farmer. Not only was she fear- 
ful of her banquet manners but she 
didn’t know for sure just what to wear. 

Imagine with what joy she read in 


Capper’s Farmer about the Betty Ray 


Department. Surely Betty Ray—a college 


girl just a little older than herself—who 
had been through all these things—would 
know. So she wrote her troubles and per- 
plexities to Betty Ray. And 
Betty Ray—as in more than 


ena eae eee 16,040 other cases—cleared 


These periods are now being filled them all away. 
with material which Mr. Snyder be- 
lieves will have a potent appeal to 
the farm family. Five interludes 
hitherto dedicated to school children | 
will be broadened in scope to appeal | 
to other members of the circle. <A} 
music appreciation hour, confined to! 
American folk songs, for instance, 
will be one of the features embody- 


The Dynamic Counsellor 
realized that Youth needs 
Youth, for understanding 


counsel. Soa 19-year old girl, 


a Freshman in College, was 


““ Meet my biend,’’ If you make a product of 


proved quality—a product that will contribute to 
the business, comfort or happiness of the million 


and more farm families in the Capper’s Farmer 
CENTRAL 


LOCATION 
COMFORT 
SERVICE 


MODERATE 
cost 


circle of service—The Dynamic Counsellor will 


This tine hotel features every 
edventage at exceptionally low 
cost. Entirely fireproof, with | 
steam heat for chilly nights, 
El Comodoro offers a comfort- 
economy combination that is 

truly rare | 


250 ROOMS aw Z $0 wits! BATH | 


€L COMODORO 


JOSEPH. H ADAMS, Manager 
CORNER SW, 2nd. & FAST Sh 


were still going ahead to-| 


should the strike continue for some 
time it would be necessary to issue 
blanket stop orders on all advertis- 
ing plans. 

Kelvinator has applied to Detroit’s 


circuit court for an injunction to 
/oust the men from control of the 
| factory. 


Borack with Ravett 
| Kdward E. Borack, formerly with 
| Williams Associates and I. Miller 


bre New York, has joined Ravett 


Advertising Agency, New York, as 
jaccount executive, 


Elected to AAAA 


| Sutherland-Abbott, Boston, has 
| been elected to membership in the 
|} American Association of Advertising 
| Agencies. 

' 


retained to conduct a department for our 


‘teen age readers. 


~~, 


Laird Picks Agency 

Brown & Tarcher, Inc., New York 
has been appointed to handle advye; 
tising of Laird & Co., Scobeyyi)| 
N. J., distillers of apple brandies 
Newspapers, magazines, car-cards 
trade papers, direct mail and poin: 
of-sale displays will be used. The 
company’s appropriation for 1937 j¢ 
more than 100 per cent larger +} 
1936. 


Campaign for Casco 

Full-page advertisements in « 
in Saturday Evening Post and + 
lier’'s have been scheduled for 
Casco Automatic Cigarette Ligh: 
made by Casco Products Comp: 
Bridgeport, Conn. Starting in A; 
the campaign will include black ang 
white copy in Life and The Ameri 
Weekly. The agency is Ferry-Ha: 
Company, New York. 


—_ _ 


As the farm girls in Capper’s Farmer’s 


million and more farm homes find in 


Betty Ray a kindred spirit, so the farmer 


himself, his wife and his sons also find the 


help they need. For, in the four divisions 


of the Dynamic Counsellor’s service, new 


methods and ideas touching upon every 


phase of farming, of home-making, of the 


modern youth on the farm, etc., are made 


‘available to Capper’s Farmer subscribers 


—by energetic merchandising in the edi- 


And as 


namic Counsellor’s 


torial pages. 


evidence of the 


faith Capper’s Farmer sub- 
scribers have in The Dy- 


service, 


more than 4,065,749 inquiries 
referring to some specific ar- 
ticle, method or idea, have 
been received to date. 


introduce you as a friend. Your message will re- 


ceive the same whole-hearted, believing accep- 


tance as the editorial articles. And the records of 


advertisers in Capper’s Farmer give splendid proof 


that this acceptance is both prompt and plentiful. 
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Service to Be 
1937 Keynote of 
Kraft Campaign 


chicago, Feb, 11.—The largest ap- 
yropriation in the history of Kratt- 
phenix Cheese Corporation will be 
ised to give helpful menu hints to the 
- women this year, accord- 
ng plans perfected this week by 
john H. 


ni he 


rv’s 


company’s agency, J. Walter 
Thompson Company. 
\itractive new ways 
heose, unusual cheese dishes 
ther information designed to 
‘he lousewive achieve fame as a 


of 
and 


| hos#ess 


help | 


in her own sphere will be 
presented in file-sized recipes stamped 
and ready to be cut out. 

All of the media to be used will 
be co-ordinated in successive cam- 
paigns for Old English cheese, Phila- 
delphia Cream, Swankyswig Spreads 
and Miracle Whip. Radio, maga- 
zines, newspapers and outdoor ad- 
vertising will be pointed toward the 
same objective in each case. 

Color will be used lavishly in mag- 


|azines, the 1937 schedule embracing | 
| American Home, The American 
Platt, advertising manager, | 


Weekly, Better Homes and Gardens, 
Good Housekeeping, Holland's, 


, Ladies’ Home Journal, Saturday Eve- 
using | 


ning Post and Woman’s Home Com- 
panion, 

Both metropolitan and small town 
newspapers will be employed, while 


l 
_the outdoor program will include 24- | 
|Sheet posters, painted displays, sub- | 
cards and mammoth electrical | 

| 


TRANSCRIPTIONS 
MAKE GAINS ON 
ss" NON-NETSHOWS 


Harry B. Weil has organized | Washington, D. C., Feb. 11.—-While 
Harry B. Weil and Associates, Chi-|™Se of electrical transcriptions made 
cago, at 100 N. LaSalle st., to pro-| greater strides in 1936 than any 
vide a service in national sales and |other form of non-network radio ad- 
distribution for manufacturers of | yertising, employment of live talent 
products distributed through grocery | jn¢reased sufficiently com- 


Mr. Weil was formerly vice- | : cae 

7 . ment, according to > Né i AS- 

president and general manager of |'™°"% 4 dit & to the National As 
sociation of Broadcasters. 


Seminole Paper Corporation division 
of International Paper Co. This organization fixes the volume 


way 
displays. 

Radio will be employed again for 
|the Kraft Music Hall, featuring Bing | 
Crosby, Bob Burns and distinguished | 
guest stars for a full hour over NBC 
every Thursday night. 


| 
| 
| 
| 


to cause 


stores, 
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BAD 
EJEEBEES 


DRINK AND REDUCE 


Here's the Amazing Way 
‘ Tests Have proved to 


LOSE UGLY FAT 


an average of 


7POUNDS HE: 
A MONTH 


without suffering 
a hungry. moment 


~ end without taking strempous 
exercnes of drugs 


Welch's Grape Juice aes 
Expanding the "drink and reduce” theme 
launched three years ago, Welch Grape 
Juice Co. is featuring movie stars in a 
new magazine and newspaper episode, 
starting with Irene Rich, the company's 
radio "counsellor." 


~_ 

of non-network advertising in 
at $46,511,830, compared with 
345,513 in 1935, for a gain of 
per cent. Local accounted for $22, 
370,470 of the 1936 figure, and na- 
tional, $24,141,360. 

Transcriptions made the greatest 
gain over 1935 of any type of rendi- 
tion, 50.6 per cent, the 1936 total be 
ing $11,469,920. With an expendi- 
ture in 1936 of $22,321,660, live tal- 
ent volume rose 26.2 per cent. 

Transcriptions accounted for 24.7 
per cent of the total amount of non- 
network sales, live talent 47.9 per 
cent; records, 2.0 per cent, and an- 
nouncements, 25.4 per cent. The 
1935 figures for transcription were 
20.9 per cent; live talent, 48.3 per 
cent; records, 2.3 per cent, and an- 
nouncements, 28.5 per cent. 

Gain in National 

In the national non-network field, 
transcriptions led other types of ren- 
dition, rising 53.2 per cent over 1935. 
Live talent gained 35.6 per cent, rec- 
ords 6.6 per cent and announcements, 
35.4 per cent. 

The proportion of total national 
non-network advertising represented 
by the various types of rendition is 
as follows: transcriptions, 37.3 per 
cent; live talent, 45.0 per cent; rec- 
ords, 0.5 per cent, and announce- 
ments, 17.2 per cent. In 1935 the pro- 
portion was, transcriptions, 37.7 per 
cent; live talent, 42.9 per cent; rec- 
ords, 0.4 per cent, and announce 
ments, 19.0 per cent. 


1936 
$36,- 


27.9 


Flaherty Gets Post 
with Premier-Pabst 


Robert H. Flaherty has been ap- 
pointed advertising manager of 
Premier-Pabst Sales Corporation, 
Chicago, filling the vacancy created 
by the recent resignation of Marvin 
Harms. 

Mr. Flaherty, formerly with An- 
heuser-Busch, comes from Outdoor 
Advertising, Inc. He has had wide 
experience in the merchandising of 
beer. 


JOHN ESTY— 


of Wm. Esty & Co. 


W MBD doesn’t sell just station 
time and, in turn, deliver mere 
kilocycles and watts. No sir, with 
station time goes the famous 
WMBD personal service and co- 
operation, And, in turn, results 
_ sue be proud to show your 
chents, 


We boast that this station carries 
more national and local advertising 
than any other station its size in a 
market its size. We've been 
making that boast, publicly, for 
—_, still no one has de 
niec : 4 


But, “actions speak louder than 
words,” Just send us your orders 
-~and we'll prove it! 
or 
MEMBER OF CBS NETWORK 9” 
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ADVERTISING AGE 


February 15, 1937 


Surrealism Is 
Given Workout 
by W&d Sloane 


New York, Feb. 9.—Whatever the 
world at large may think of the didos 
of Dadaists or strange emanations of 
Surrealists, W. & J. Sloane last week 
demonstrated its willingness to 
withstand artistic intimidation by 
the release of an advertisement that 
proclaims the fact. 

The copy, which appeared in the 
New Yorker, treats the subject boldly 
and utilizes art work that conforms 
with “the preposterous ideas of the 


Surrealistic technique in this illustration 

marks the satirical tone in a new W. & J. 

Sloane, New York, design service cam- 
paign. 


CLARK OUTLINES 
'37 FRIGIDAIRE 
PROMOTION PLAN 


‘Five Basic Services’’ Theme 
to Be Continued 


Dayton, O., Feb. 12.—With a heav- 
ily expanded appropriation, the 1937 


advertising campaign of Frigidaire 


Surrealists and their worse than pre- 
posterous workmanship,” as a critic 
recently described this school in the 
art world. 


Clock Floats in Sky 
Kenyon & Eckhardt, Inc., W. & J. 
Sloane’s agency, chose the study in 
Surrealism to drive home the fact 
that the New York store is complete- 


ly equipped with design, manufactur-|r 


ing and installation facilities. This 
insertion marked a change in pace in 
Sloane advertising and the injection 
of a hyper-vitalized idea into the 
“staid” field of furniture copywriting. 

Sloane’s artwork contains. such} i 
typical Surrealistic expressions as a 


—_———— 


ner 
could do it for you. 
completely equipped to carry out any 
decoration, no matter how 
unusual.” 


clock face floating in a sky, a fruit- 
crowned head lying on a pavement, |!’ 
a dismembered hand holding cards| ‘ 
and a bar, the stools for which were 
‘born” of its marble front. 
said: 


Customer Can Have It 


“Your taste in decoration may not 
to Surrealism or Dadaism or 
any other form of violence. 
you wanted a room done in the man- 
Sloane 
For Sloane is 


un 


of exaggerated reality, 


dea in 


The text 


But if 


poration, will break nationally March 
when the 
tional 
lished in magazines and key daily 
newspapers from coast to coast. 
The campaign, according to L. A. 
Clark, household advertising and pro- 
motion manager, will be one of the 
largest in Frigidaire’s history and 
will embrace magazines reaching 
metropolitan, urban and rural areas 
as well as newspapers in every 
strategically located trade center. 
Lord & Thomas, Chicago and Day- 
ton, is placing the schedules. 
The national magazine list 


in- 


Division, General Motors Sales Cor- 


first of a series of na- 
advertisements will be pub- 


Surprise 


DYN OLT LSTA 


THE UNITED STATES has a population of 128,000,000*. 
The “Saturday Evening Post” has 2,700,000 circulation?t. 
It reaches approximately one family in every ten. 


ENGLAND has a population of 46,000,000. The 
“Radio Times” has 2,800,000 circulation. It 
reaches approximately one family in every four. 


Here is an English magazine with 3 times 
the coverage of the Saturday Evening Post 


Make sure you have the‘‘Radio Times’’ on your list 


O 


day, after thirteen years of steady 


“Radio Times,” selling at two pence 


guaranteed average circulation of 2, 
per week. 


What is the reason for this success? 


The “Radio Times” satisfies a real need. 


lished by the British Broadcasting 


which controls every radio station in Great Britain 


—the ‘Radio Times” is the only publi 


* 1936 estimate Bureau of the Census t Rate base 


N September 28th, 1923, the British Broad- 
casting Corporation issued the first number of 
the “Radio Times.”’ It was an instant success. To- 


week. 
increase, the 
a copy, has a 
800,000 copies 


have money to 


publication in ¢ 


to print the full details of the entire week’s radio 
programme in advance. This means that every issue 
of the “Radio Times” is read day by day for a whole 


And who reads the ‘Radio Times’’? People who 


spend. dctually, more than 1,000,000 


families with incomes over {4 a week take the “Radio 
Times” every f 


riday. Vhis is more than any other 
sreat Britain. 


If you are selling in the British market, then vou 


Pub- 


oe rp. rration— 


cation allowed 


should be advertising in the “Radio Times.” Write 
for full information to: The Advertisement Director, 
British Broadcasting Corporation, Broadcasting 
House, Portland Place, London W, 1., England. 


RADIO TIMES 


GUARANTEED AVERAGE NET WEEKLY SALES, 2,800,000 


Members of the Audit Bureau of Circulation 


— 
— 


READY TO START ON 4,000,001 


Production of the 4,000,000th Frigidaire at the Moraine City, Ohio, plant last 

week was occasion for celebration and announcement of an expanded advertising 

campaign for '37. W. F. Armstrong, (left) assistant general manager; David K. 

Banker, comptroiler; E. B. Newill, chief engineer, and E. G. Biechler, genera! 
manager, do the honors at this event. 


cludes The American, American 
Home, Better Homes and Gardens, 
Collier’s, Cosmopolitan, Electricity on 
the Farm, Good Housekeeping, Hol- 
land’s, Household, Liberty, McCall's, 
National Geographic, Time, True 
Story, and Woman’s Home Compan- 
ion. 
Sunday 
clude The 
This Week. 

The newspaper list consists of 189 
daily newspapers in 179 key cities, 
plus co-operative advertising placed 
direct by dealers, department and 
furniture stores and utilities in hun- 
dreds of additional localities. 


publication schedules 
American Weekly 


in- 
and 


Reaches Ail Markets 


The space schedules are such that 


every marketing center, large or 
small, will be blanketed. 
Advertising effort also will em- 


brace Frigidaire’s “motionizer” win- 
dow displays, posters, literature, dis- 
play room panels and banners and 
many other promotional pieces de- 
veloped to focus attention on the 
product as a whole or on outstand- 
ing features. 

Theme of the 1937 advertising, 
Which will be inaugurated with dou- 
ble trucks in magazines and four 
color pages in Sunday publications 
is “1937 Super-duty Frigidaire with 
the meter-miser.” 

“Cuts current costs amazingly,” 
and “Proves thrilling advance in all 
five basic services for complete 
home refrigeration,” also will be key 
themes. 


New Cube Feature 


The proof theme that was success- 
ful in 1936, and which was given 
recognition for its contribution in 
the 500,000 unit sales volume, shat- 
tering all previous yearly records, is 
continued with the five basic proofs 
emphasized by illustrations. 

A new refrigeration feature is in- 
troduced with the unveiling of the 
1937 Frigidaire models. It is the 
instant cube-release which supplies 
without effort cubes in quantities of 
two to a dozen. It is said to per- 
mit trays to yield 20 per cent more 
ice than their harder-to-handle prede- 
cessors and ends for the first time, 
copy points out, “cube-struggle” and 
resultant frayed tempers and nerves. 


KOB to Join NBC 


Radio station KOB, Albuquerque, 
N. M., will become an optional sta- 
tion on either the Red or Blue net- 
work of National Broadcasting Sta- 
tion during the coming summer. 
With WGBF, Evansville, and WBOW, 
Terre Haute, recent NBC affiliates, 
it brings the total under contract to 
the network to 117. 


Hotel Handbook Out 


The Hotel Business 
Conference has just issued a hand- 
book on hotel sales promotion and 
advertising. The book contains the 
records of the proceedings of the or- 
ganization’s sessions recently held at 
the Greenbriar, White Sulphur 


Promotion 


Springs, W. Va. 


Honan in New Post 
Daniel C. Honan, formerly execu- 


tive secretary of the Typothetae 
chapters in Bridgeport and New 
Haven, Conn., has become an ex- 


ecutive of The Walker-Rackliff Co., 
New Haven, commercial and adver- 
tising printer. Paul Blondin will 
succeed Mr. Honan. 


Ozalid to Small 


The Ozalid Corporation, New York, 
has appointed Fred Glen Small, New 
York, to handle advertising of Ozalid 
White Print Process. Keith B. 
Lydiard is account executive. 


Griffin in New Field 
Lloyd Griffin, formerly announcer 
for Columbia Broadcasting System, 
Chicago, has joined the radio depart- 
ment of Knox Reeves Advertising, 
Milwaukee. 


THE 
EMERGENCY 
HAS PASSED 


* 


Now that the flood emer- 
gency has passed, WHAS 
resumes her normal routine 
of business. It is extremely 
gratifying to find that our 
patrons, the advertisers and 
agencies who stood by 
while WHAS devoted its 
entire time and energy to 
assisting relieving the dan- 
ger and suffering caused 
by a rising, raging river, 
have resumed their sched- 
ules just as though there 
had been no break. We 
wish to express our deep 
appreciation of this confi- 
dence in us and for the 
generous attitude that they 
assumed toward the inter- 
ruption of our service... 


* 


WHAS 


50,000 Watts 
850 Kilocycles 
Basic C. B.S. Outlet 


REPRESENTED NATIONALLY BY 
EDWARD PETRY COMPANY 
Owned and operated by The Louisville Times 
Company, owners and publishers of 
THE COURIER-JOURNAL 
THE LOUISVILLE TIMES 
Represented Nationally by the Branham Company 
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0) Aten aloes, 


here Are Two Sides 


To Every a 


Street in Newark 


And it takes two Newark evening news- 
papers to cover the Newark market. 


Nearly 1,000,000 people live within a 
radius of 6 1-2 miles from Newark’s City 
Hall. This is A. B. C. Newark—one of 
America’s richest markets. The 10th large- 
est A. B. C. City in the Country. 


More than 2,400 Manufacturing Plants 
are humming to the tempo of a business 
al boom in this rich area. 


No one newspaper can do justice to the 
sales opportunities of this great market. 
Newark is a two-paper city. 


That STAR-EAGLE readers are alert 
and responsive to advertising is evi- 
denced again by the successful exper- 
ience of Newark merchants who con- 


sistently use the STAR-EAGLE. 


The STAR-EAGLE is necessary to cover 
the Newark market. 


Circulation currently over 87,000 
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year, it was stated, as a new develop 


aie: 3 — eee ; — 
impose unfair restrictions, competing | FACE-LIFTING ; crt 4 
cas DENY BALEFUL manufacturers would take away his Creative Light ment for decorators Gla 


. ; Rotogravure and trade public, 
business,” the brief continued. ‘ 


Mr. Kelly quoted Jay D. Runkle, Theme Stressed tions will be used. Peck Advertj, Co 


‘j ing Agency is in charge. 
vice-president of Marshall Field & 
Co., Chicago, who said in an address 


by Lightolier 7 by 
before the National Retail Dry Goods a. 


BBD&O in New Offices 
Association at its January conven- 
Pe DE ACT tion in New York: 
hast “It seems fair to say that the prop- 


Batten, Barton, Durstine & Osbory 


New York, Feb. 9. Lightolier Inc., Chicago, pushed forward the; New ¥ 
Company announced this week that moving date and take possession ¢: mples | ( 
erty rights of other firms should be its 1937 advertising appropriation |their new offices, 3400 Palmoliy. ecoratiOl 
. respected. And I think it would be would be increased by 100 per cent oa vy The telephone i judge 
Druggists’ Representatives agreed that a trade name is a prop- over the 1936 total, with copy featur- Superior 9201. ‘oanced 
erty just as truly as part of a plant, ing “creative lighting,” embracing ‘“ . ” sass Ins 
File Lengthy Rebuttal and it seems reasonable that the use of fixtures and lamps hot as ac- To Examiner All ent 
: Saas a ee ik eS 
owner of such property should have cessories in the decorative scheme, Hal B. Finnell, formerly wi raph 0 
a ‘~otec : . arty ¢ 5 mae eee! nad Matamen Pee ee the 
—_ the right to prot ct his property and _ | put as an integral part of the arrange- New York Ww orld Tele gram and Ne, han the 
Wast ” dD. C€ Felt 11 4 perpetuate its value. Twenty-three | Illustration to be used extensively in York Times, has been appointed jgns ust 
SsaPng*on, ee, Wee ... Istates have already passed laws perl econ of Bryant Heater Co., Cleveland, ment. F — ; _| manager of the business and marke ral con 
ee eee itting some control of resale | rg ear. stresses “Remove Your Mask Reproductions of historical lamps] research department of the Loe 4; Purpos 
tional Retail Dry Geods Association sty . oie is f ith Air-Conditioning.’ will be featured during the present | geles Examiner. : 
and others that state fair trade acts | Prices: | of Discomtort wi ene | _ aa 


4 = aress th 
have reduced competition or substan-|= Ee = 


tially affected prices was filed today _ wit i ; ies é Boge te se 

by E. F. Kelly, secretary of the zz a bas i re, a : oe ; ee 
American Pharmaceutical Associa- ee: 
tion, in collaboration with Rowland 
Jones, Jr., Washington representative 
ot the National Association of Retail 
Druggists, with the House Judiciary 
Committee. 

President Roosevelt’s judiciary re- 
form measure has sidetracked imme- 
diate consideration of the Miller fair 
trade bill by the House Judiciary 
Committee. Meantime, however, the 
subcommittee of the Senate Judiciary 
Committee considering the Tydings 
companion measure has favorably 
reported it to the full committee, 
with early action predicted. 


The rebuttal of charges that fair 
trade acts freeze retail prices at high 
levels was denied in Mr. Kelly’s 
statement, with a wealth of evidence 
to the contrary, culled from Califor- : 
nia, where such a law has been in i aes ~~ : , cee : ens y 
effect since 1931. He quoted lib- Ly me 7 As : 
erally from a study by the California es 
Pharmaceutical Association and an- 
other by Professor E. T. Grether, 
which appeared in the California 
Law Review. Copies of both have 
been filed with the House committee, 


are 
Margins Are Larger and 
The drug organization’s survey 
found that prices of 589 drug store 
items were higher two years after > 
the passage of the California act P 
than two years before; 1,574 items ‘ te a 
were lower, and 1,215 were the same. eee oe ee pes < P hi 
The net gain to the consumer buying ra 
all of these articles would be $112, ” 
or 6.7 per cent, it is asserted. 
“The number of producers and dis- 
tributors taking advantage of the act = 
is steadily increasing,” said the brief, \ 
“although many prefer to operate as a 
heretofore, which shows the volun- " 
tary character of the act. There is 
evidence of increased interest by gro- 7 
- cers, hardware dealers and jewelers. ws 
# although as yet only a limited num- 


ber of food products is sold under 

Fair Trade contracts.” 
Compensation to retailers has been 

increased without corresponding cost 


i 
to the consumer, the rebuttal as- 
serted, by removal oY loss leaders. 
Likewise, manufacturers and distrib- . 
utors have failed to impose “any of 
the fanciful restrictions on distribu- 
tion predicted by the opponents of . 
the state acts.” ( 
“If a manufacturer attempted to ' 


TITHOGRAPHED ~ 
LETTERHEADS 


at New Low Prices 


Alert buyers in every section of the U. 8. know 
from experience that ‘“‘it pays to order from 
Universal.’’ There is not only the direct saving 
in price made possible by eur large-scale buy- 
ing and modern high-speed presses, but the 
added satisfaction of knowing that QUALITY is 
an inherent part of every letterhead that leaves 
our plant. 

Send for our FREE Portfolio of modern Litho 
graphed letterheads and price list It will go 
forward to you promptly and without obligation 
See far yourself why you SAVE MONEY when 
you deal with Universal. 


Attention—Advertisers 
and Advertising Agencies! 


In our modern plant we have facilities for 
producing quickly, efficiently, and at LOW 


COST lithographed booklets broadsides, 
ireular in fact practically every type 
of mailing matter you may use, or wish to 


use We cooperate with agence by sup- 
plying sketehes without cost or obligation, 
Write—or telephone—and we'll gladly ex- 
plain this service in detail. 


Universal Litho & StationeryCompany 


4317 Diversey Ave., Chicago, Il. 
Telephone; Spaulding 7000 | 4 
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Glass Design 
Contest Staged 
by Institute 


New York, Feb. 5.—Executed ex- 
mples of glass in architecture, 
ecoration and related subjects will 
“ judged in a competition an- 
ounced today by the Pittsburgh 
sJass Institute. 

All entries will consist of photo- 
of completed work, rather 
han the drawings of projected de- 


jens usually submitted in architec- 


ral competitions. 
Purpose of the competition is to 


stress the increasing Bapaesenes of 


glass as an “unfailing medium in de- 


veloping significant solutions to con- 


temporary problems.” All work must 
have been completed between Jan. 1, 
1936 and March 31, 1937, and entries 
received by midnight, April 30. 


Anguish Promoted 


bD. F. Anguish, formerly in the 
Columbus division of Standard Oil 
Company of Ohio, has been named 
to head a newly-formed department 
of training and sales publication. 


Badrian Promoted 


Bernard Badrian has been named 
district manager Hiram Walker, 
Inc., Detroit, in Washington, Oregon, 
Idaho, Montana and Alaska. His 
headquarters will be in Seattle. 


Johnson Diaper 
Business Booms 


with the Flood 


New York, Feb. 10—Floods 
brought record-breaking demand for 
Chux, a disposable diaper made by 
Johnson & Johnson, it was learned 
today. 

The floods left an aftermath of 
muddy water, and hence greater dif- 
ficulty to wash the washable diapers. 
Consequently there arose an _ in- 
creased demand for Chux, which is 
stated to be a processed combina- 
tion of gauze, cotton and cellulose, 
used once and thrown away. 


This situation is typical of American 

social life. The conversation gives more than 

a clue to America’s economic problems. For, as men 

are the producers and earners, so women are the consumers 
and purchasing agents for their homes and for the nation. 


Production is no end in itself. Consumption must follow 


—in the home. Good business is dependent on maintaining 


this balanee between Production and Consumption. That is 
the reason for advertising —to increase Consumption. 


Likewise, the editorial purpose of McCall’s Magazine is 
to educate the women of America to be better Consumers. 
As such, the reader’s interest in the editorial and adver- 
tising pages in MeCall’s is one and interchangeable. Wirn- 


OUT A LINE OF ADVERTISING. McCALu’s 


WOULD STILL SELL 


MILLIONS OF DOLLARS’ WORTH OF MERCHANDISE. 


For MeC€all’s. as 


“The News 


Magazine for Women.” 


deals with the news of style —of food —of homes, furnish- 
ings and equipment —of child care and health—of beauty 

—of movies, stage and books. The kind of news that sells 
merchandise — Consumer News. 


Women recognize the authoritative, practical helpful- 
hess of McCall's, resulting from MeCall’s greater knowledge 
of their problems. That is why, page for page, McCall's is 
the best read of “Consumer” magazines. 


Wherever women live and consume—there you will 
lind MeCall’s, Wherever you find homes above the bare 
subsistence level. where women are interested in reading 


about the products of Consumption —there also you will 
find MeCall’s, For McCall's is the primary consuming 
influence in more than 2,600,000 homes—the volume 
consuming market of America.* 


“Beginning with the March issue—a new, more magnetic 
new color—new excitement—a new capitalizing of 


VWe€ all's 
the visnal appeal. 


” WHY McCALL’S HAS THE LARGEST NEV NEWS-STAND 
SALE OF ANY WOMEN’S CONSUMER MAGAZINE 


On 


“KNOW YOUR MARKET!” 


Here is the exclusive “MeCall 
Method of Editing” that has 
made MeCall’s the best read 
women’s “Consumer” magazine: 
Step 1. MeCall’s Field Editors 
determine women’s problems 
and interests through nation- 
wide visits with women in their 
homes. Step 2. Then MeCall’s 
Homemaking and Style Authori- 
ties solve these problems. Step 3. 
MecCall’s Editors dramatize 


these findings to make them most interesting and readable. 
Step 4. McCall’s Reader Research, interviewing in the 
home, checks up on the page-by-page reading. 


A BUILDING BOOM 
THAT BUILDS SALES 
Every month, MecCall’s 


architects design a new 
“Home of the Month,” 
which is erected complete 
by local builders. Some 64 
of these modern, livable 


McCall Homes have been 


built as sample houses in 21 different states, and visited 
by more than 500,000 prime home-building prospects. 


dress patterns in 


Emb. 1610 


PAGES THAT ARE SEEN MORE—SELL MORE! 


sales and sales promotion manager. 


FASHION NEWS THAT SELLS 


McCall's is tied up with the largest selling 


know that McCall Patterns are a magnet for 
the store and they’re smart enough to pro- 
mote McCall-advertised products. 
publishes more full-color fashion pages than 
any other women’s magazine — and has had 
the greatest gain in full-color advertising 
pages of any women’s magazine... last year 
or the year before! 


All fiction is grouped together; 
all the homemaking interests; 
all the fashions and beauty facts. 
Each subject is a magazine in it- 
self, complete with related ad- 
vertising and a beautiful cover. 
Magnetic McCall’s is “three 
magazines in one,” with 2,600,000 
circulation- 
suming market of America! 


Johnson & Johnson report that the 
factory is unable wholly to meet the 
demand from the flood areas, two 
carloads of Chux having been 
shipped to Cincinnati alone last 
week. Chux will be advertised dur- 
ing 1937 in six national magazines 
and six trade publications, it was an- 
nounced, with Ferry-Hanly Co. in 
charge. 


Opens New Department 


The Warwick Chemical Co., West 
Warwick, R. I., has opened in New 
York a separate sales and sales pro- 
motion department for its product, 
Impregnole, at 580 Fifth ave. Wil- 
liam Oseasohn, former’. executive 
director of several of the subdivi- 
sional code authorities of the cotton 
garment industry, has been appointed 


the country. Merchants 


MecCall’s 


-the volume con- 


“ADVERTISER AIDS 


if they were yours.. . 
would you let them suffer... starve 
---and die? 


ee es te 


With only a small, identifying tag line, 

Sun Oil Co. used large display space in 

newspapers of its territory in an appeal 
for aid for flood victims. 


Starts Contest 
for Best Plans 
to Aid Pharmacy 


New York, Feb. 
the prescription 


9.—Believing that 
side of the retail 
drug business is as susceptible to 
merchandising as any other, Mal- 
linckrodt Chemical Works has in- 
augurated a contest to secure prac- 
tical information of this nature. The 
company will give $2,000 in cash to 
the writers of letters on six sub- 
jects dealing with this phase of the 
trade. 

All of the knowledge garnered will 
be made available between the cov- 
ers of the “Prescription Department 
Proof-Book.” Every contestant will 
be given a free copy of this volume. 


Work of Plan Board 


The company, which specializes in 
fine chemicals for prescription work, 
created the Mallinckrodt Plan Board 
some time ago, with 15 leaders in 
pharmacy as its members. The work 
of this board, according to the com- 
pany, “has inspired a return to phar- 
macy such as hasn’t been seen for 
20 years.” 

The new contest is an effort to 
gather all of the knowledge now re- 
posing in the hands and brains of 
individual druggists into a single 
pool. The company will pay six first 
prizes of $100 each; 12 prizes of $50 
each; 18 prizes of $25 and 70 addi- 
tional awards of $5. 

Six general subjects have been in- 
dicated, one being comparatively 
unknown in the merchandising field. 
The list includes store identification, 
professional window displays, pre- 
scription department design and 
equipment, pharmacy service, adver- 
tising and detailing. Detailing con- 
sists of special cultivation of doctors 
and dentists who write prescriptions, 
the company explains. 


Martin Agency Moves 


The Martin Advertising Agency, 
New York, has moved to the eleventh 
floor at 171 Madison ave. 


Sell it to Cohen 
Thru— 


Jewish Radio Station 
There’s 


SELLING POWER 
in 
JEWISH RADIO PROGRAMS 


The sure approach to a quar- 
ter of a million Yiddish speak- 
ing families who reside in New 
York. 


For the modern entree to the 
Jewish Market, call Orchard 
4-1203. 


SAMUEL GELLARD 
WLTH, 105 2nd Ave., New York City 
Rossier and Howard, National Rep. 
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ADVERTISING AGE 


February 15, 193) 


Promotional 
Lineage Hits 
January High 


Chicago, Feb. 11.—Promotional ad- 
vertising in the advertising press 
during January was 14.2 per cent 
greater than during the same month 
of 1936, but 7 per cent lower than 
that placed during December, a tab- 
ulation released here today shows. 

During January the total was 316,- 
708 lines, compared with 277,074 lines 
in January of last year, and 340,718 
lines in December. 

Advertising of newspapers ac- 
counted for the largest share of the 
January total—96,922 lines, or more 
than 30 per cent. Magazines, which 
used 84,966 lines during the month, 
were second with 26.82 per cent of 
the total, and business papers, using 
24,514 lines, or 7.74 per cent of the 
total, were in third position. 

Other important divisions during 
the month were radio, 19,138 lines, 
6.04 per cent; paper, 17,374 lines, 
5.48 per cent; advertising production, 
18,410 lines, 5.81 per cent; and farm 
papers, 18,536 lines, 5.85 per cent. 

The publications upon which this 
tabulation is based, with their in- 


quillini Advertising Art. 


SAFETY CAMPAIGNS GIVE THE THEME 


Tying in with current safe-driving campaigns, Deep Rock Oil Corporation, Chi- 
cago, is launching an early spring advertising drive throughout the mid-west 


featuring this painting by George Straub. 


dividual lineage records for January, 
is as follows: 


Joins Guide Group 


with 
become 


. nee Fred C. Saffan, formerly 
ae Fawcett Publications, has 
ADVERTISING AGE (W)........ 132,664 | Western advertising manager of the 


Advertising and Selling (bw). 55,664) Guide Group, comprised of Radio 
Printers TH CW) ccccceenss 49,434| Guide, Screen Guide and Official De- 
Printers’ Ink Monthly........ 14,574 | tective Stories. 

Sales Management (sm)..... 38,304 

Wie CRY saiiaakwincs tress 26,068 


Hill Agency Named 
Pittsburgh Piping & 


’ 
Bracker s New Post Co., Pittsburgh, has appointed W. 


Equipment 


S. 


Charles E. Bracker, illustrator, has| Hill Co., Pittsburgh, to direct its ad- 


joined the New York staff of Tran-|vertising. Business papers and 


rect mail will be used. 


di- 


OW programs not only reach 
more ears, but get into the laps 
| of more listeners. Three months 
| ago WOW published its first issue 
of the Radio News Tower, a lively 
tabloid publicizing WOW 
programs and sponsors to listeners 


OMAHA, NEBRASKA 
John Gillin, Jr., Mgr. 
590 KC 


COVERS THE 


5,000 Watts 
On the N. B. C. Red Net 


the plus advantage of free pub- 
licity ina publication with a large 
net paid circulation. 


The Radio News Tower is the 
‘*visual link’’ closely connecting 
the advertiser, station WOW and 
the listeners. Generous illustrated 
articles in the Radio News Tower 
merchandise WOW radio adver- 
tising . . . in homes that can 


in Nebriowa’*. 


Today WOW 
is the only 


stationinthis afford to buy. 
area offering *NEBRIOW A—the rich trade territory of eastern 
itsadvertisers NEBRaska and western OWA. 


John Blair Co., Representatives 


New York Chicago Detroit San Francisco 


NATION'S MARKET BASKET! 


TREND TOWARD 
LOCATION WORK 
TOLD BY HILLER 


New York, Feb. 8.—Photographic 
illustrators do not need studios for 
their work to the extent many be- 
lieve, Lejaren a Hiller, Underwood 
& Underwood Illustration Studios, 
said Friday night in a talk given at 
the Brooklyn Academy of Music. 

He cited the increasing amount of 
“location work” done by illustrators 
with hardly any equipment, to prove 
his point. 

Practical suggestions offered by 
Mr. Hiller included a statement that 
the best place to get models is right 
off the street, as compared with pro- 
fessional posers, that he has never 
used glossy paper for his prints, and 
that a preliminary sketch be made 
of the photograph desired, for ap- 
proval by the client, before actual 
work is begun in building the sets 
and obtaining costumes. 

In recalling some of his experi- 
ences in making photographs, Mr. 
Hiller said photography demands 
technique more accurate than paint- 
ing. 


Effective “Inaccuracies” 


Accuracy, however, is not always 
to be sought, he pointed out. In 
illustrating an advertisement for 
Steinway pianos, effectiveness was 
heightened by playing down the 
sharp realities that could be had 
to merely showing a high light on 
the keyboard, and the rest of the 
piano in dark outline, thus giving a 
suggestion of fine music. 

He recited the difficulties experi- 
enced in having a model register 
anxiety at a telephone, when calling 
for a physician to help her child, in 
an advertisement for American Tel- 
ephone & Telegraph Company. In 
this case by showing part of the 
baby’s crib, the significance of the 
mother’s expression was given new 
clarity. 

Staging of a hi-jacking scene for 
an advertisement, with Bowery char- 
acters as participants, Mr. Hiller re- 
called, was so realistic that neigh- 
bors summoned police, who pro- 
ceeded to take complete charge of 
the situation. 

Occasionally the make-believe of 
studio photography becomes the real 
thing, Mr. Hiller said, as in the case 
of the historical scene in a Boston 
saloon when John L. Sullivan was 
knocked out by an unknown. The 
posing of this scene was so carefully 
done that the unknown actor actu- 
ally kayoed the Sullivan actor. The 
cameraman was on the job, and ob- 
tained the realistic shot. 


Moon Agency Moves; 
Adds Two to Staff 


The Byron G. Moon Company, Inc., 
New York, has doubled its office 
space at 401 Broadway. 

Two members have been added to 
the agency’s staff. Mrs. Eleanor 
Whitaker, fashion coordinator for 
Wm. Taylor & Co., Cleveland, for the 
past three years, will act as fashion 
director of Fashion Merchandising 
Bureau. Lawrence Hasbrouck, for- 
merly assistant sales manager for L. 
Middleditech Company, printers, has 
been appointed assistant to Mr. Moon. 


Gardener Heads Grant’s 


Karl D. Gardner, vice-president 
and general manager of the W. T. 
Grant Company, operator of 475 chain 
stores, has been elected president, 
succeeding B. A. Rowe, who has re- 
tired from the presidency. Mr. Gard- 
ner has been with the company since 
19138. 


Joins Luckey Bowman 


John H. Nutting has resigned as 
vice-president of the Gotham Adver- 
tising Company, New York, to join 
Luckey Bowman, Inec., New York 
agency, aS an account executive. 


Ullman in New Post 


M. D. Ullman, formerly with The 
American Weekly, has been = ap- 
pointed vice-president in charge of 
new business of Blaine-Thompson 
Co., New York. 


ee 


NEW PARTNER 


Henry Legler has joined Cecil Warwici 

& Cecil as vice-president and partner jp 

the New York agency. He formerly wa; 
with J. Walter Thompson Co. 


idee Survine fo 
Advertisers Set 
Up by Magicians 


——— 
—:= 


New York, Feb. 9.—The Society of 
American Magicians announced to. 
day establishment of Stunts, Ine, 
describing it to the advertising world 
as “idea headquarters for stunts of 
all kinds.” 

Both Stunts, Inc., and the parent 
society are affiliated with Sherms 
Inc., Bridgeport, Conn., manufacturer 
of metal and wood magic apparatus 
and Wm. C. Propper & Co., New 
York, suppliers of the necessary 
printed material. 


Joins Charles Agency 

Ed F. Archibald, formerly with 
Davis, Delaney & Harrs, Inc., New 
York printer, has joined Charles Ad 
vertising Service, New York, as treas 
urer and account executive. 


‘ TAKING 
THE GRADE 
“IN HIGH” 


Over a period of years, we have, 
with intelligent planning, and wide 
contacts, given an “Extra Lift” to 
the advertising and merchandising 
of many outstanding companies 
and trade associations. Our rec- 
ord, we feel confident, is an indis- 
putable claim to successful public 
relations and publicity work. 


The following letter received from 
one of our clients is but one of 
many that we have in our files. 


EDWARD G. BUDD MANUFACTURING CO. 


Philadelphia, Pa. 

September 1, 1936. 
You conducted our publicity work regu- 
larly for approximately five years. This 
work has included company, financial, and 
product publicity featuring our all-steel 
automobile bodies and lightweight stain- 
less steel railroad equipment. 
Our relationships have extended over many 
years, and we have the highest respect 
for your ability. The results which you 
obtained for us were eminently satisfac- 
tory, largely as a result of the imagination 
and initiative which you displayed and 
the hard work you put in on the aceount. 


H. A. COWARD. 
Secretary 


Let's discuss your public relations 
needs and review some of our cam 
paigns for the nation’s leading indus 
trial organizations. Full co-operation 
with advertising agencies. 


SUTTON NEWS SERVICE, Int. 


George W. Sutton, Jr., President 
424 Madison Avenue, N. Y- 
Telephone PLaza 38-8000 


Stake 


$q* 


Fn a oye “a aac oh Met pun SREY te ‘pier ay eae Es 1 a A te. ie 2 aes eh aes, eo > Mesh ae Ere, . ee ee Pith ey “ape eee GOA Me Ne ered a ers, ets be wren mere ee ee id E SS ee ae ee en ee bi Pe, eS a.) ae ae ee a oe Te ee 
. . A 4 - ‘ e a . ay ee Sia sec aati - E, — er 5 a “es , ~ ‘mae es ~ z e/ “a 
s be } f a +. 4 , : ace , - a ie L oe aa = a ~~ . ¥ ~ P 4 F, te it ; » 
re. oe : e 
i a y 
<a 
Nee ‘ 
a = ee P| oe 
nn ~ ao . a 
— _— neers = ————— _ $$$ — — 
| by. oe — ; 
4 ae 
* 3 _— _ ee P nee 
Nee | : 2 hig. ee toa Bi, 1 RE Le igs a ie a ‘ : ne i ; Ati 
‘ 4 ‘ * MS Fig ‘eat os : : ey ; od z m 2 { 
# ge x , 9 
a : | | ag _ “3 
%  — | | = ; ae A | 
- % st ad e ti | | eo a , iy | 
r i a) F . 4 a | 2, 3 
aa a 2 fie Fie - 4 : ‘ 
‘“ el & ew ae | % : P ge » tn, 
—_ . . he PP pe B ies ets, os s \ P ~ 
— “ +e Ip “ee Th gr 7 23 i 
ae a /)! aa Ba: ; 
} =f . aa Bene | bee eG 7 © ‘ ; — \ 
= 2% Ue ey * 1 i 4 3 F c "i : 
5s 4] 4 i ec? ee ; 
E } a te ees ie » 2 
| ~~ x F a A Me ? ‘ : o a ow 
‘ 5 " ——_— 4 : ee." seal ie 
yy Le ‘i 
gener De A iain de te f 3 . < * ee 
gee alle an —_ : 1 
| a SF “iid , : i 
P % by a a f 
| & ae he - 
¢ 3 , ; ‘e oP % - is 
sie et saat | Bi. i. Kaos ‘ ' 
$3 ps it ¥ a4 ae OF 3 ~ 
ty ae | ig 4 . : : ES ti “ aS 7 
a a =a | i . < y pe ‘ - ; 
—— 7 — = —— — — | = + «% aT’. ¥ 
_——_—— . | : . a Ness saa © Cth tee 
" is rie | } *, . — . + ; wal, x ; c 
pe Po ae ai ge ae 5 ae [ = 
omen hes > . a hae \ » 
mre, 2 sa? Pe f Oe Pane - 
; — We eee rhe eae 
ae % ; * 
eye's | ¥ 
ae a) 
s nae rl 
oS aan 
oe . 
pts 7 
vi = | 
| - 
en A oe | . 
a ee 
ogi a 
ae a a 
ee | | 
as ———— — ~~ SO - - = ——_—_—————————— TT | 
: oe ——— ——————————— | 
ne ss 
- we 
. Spe = _ " 
\ See 7 Be . e+ ee a Ee ee ais, a Bo base? ee i *, BO 6 ee . @ Sia gy .. es Beis: 
<i uae | OS a re ell ee ee eee eT oe ee ——_ Z 
Saran 4 < ARs a. Ue ee wis me. 3 a Oe ba ee > Poke fae) 6 
rar Rise 4; ie ng PRD LH hae Be a i Be % fe es } os 2, es 
gh eT J a 0 ams Aa TEs lea ; : y Pes ba a fy ti Bie SO ea ee 4 # 4 gh : * i 4 
Pent , ‘ eG. Pe i oe me ORE ¥ i Rn, 
sa fa hia Sm! hs s Ris ae ga pk em 3 Fs sae 
ea: . ae =. % %. i a a ee (hz 
te ; —. - ae st a ‘ 
25) Stree Po a a Ee ‘ & ss ‘ies Rs Bg > 9h a J bi Ps 
a eeeees oo. ee - ke. ie ie #4 ft ‘ at gis ft ‘ 
Pe ree shin i a ee ; > = pags em a va “soil 4 i le ae 
Snip ey oe d ys 3 aoe ke Pee : meee fF = a ‘ 
Sok ean aa 3 ‘ q Riss i PRET S | * Taras bs ; 4 ‘ ¥ : 
tg soe ‘, Beg ~ ge P og aan oe oe - , 4 4 Bis 
fe : oe aa 4 ae . ge % | ae ee oo gs j *. : : : . per é 
oA ie. ie yi j 4 Tes et . j poe ag ¢ a2 pa ‘ 
Se —_ : Ee : ae ge as Bea. tg ae " i hom ’ oe # 
ee oe eae $4 : ey = a, ee fi ae % | ae e 4.4; ae Si ie, e 
“3 ee ae be she / Se = ee ey a ee i 
ah i a ee aoe eh a 
3 eo ane ae " ve RA - at a be 8 ee eg" eae : ee 
“a PP ? ‘“y ll i S ; a ae os > y * j 4 
yh tev i in aan Bae ihe ; a et e¢ ps : ‘ is 
NN cone fire * A a : a. j Ss te ea se fp ia es oe we | D 2 
a Pere ‘ by aa ee 3 ‘iad a 4 ia * ae Sp lS ‘ts 5: i ie eee Best oe 
ae ie ie i . 2 Z > ia a ye i. 2 eee ,# i) ae 4 " 
oe Mea: 2 aA ‘ 4 “th ae, eee a hee. Ps ee ‘ ee Fig , s * 
Ort pale aaa =e A j 4 4 .: 7 ae ee a te | ee. Be 
‘il nS a ih % mes  % “a < sath) | Se Saran A 
eS eae : he s % es tom 4 Pi Ee ‘ce wae 3 Se ae vf 
‘wt a : ‘ ee he: , rae oo a eae ——. ee oP ye Se ~~ 
el |  —— ’ Bie — a | 
, ea vs — i ‘ a % — sa ” ® a ee | —— . 
reg * ——— Pe ; % eee Pt ae . ae ee: 7a a 7 whe i ee Z 2% 5 an 
a i  , =a res, ae ~ SEES hs s Cie. | 
mee » ).. ae is oe ee aia is © ; ys ae om ee bi aee a era fe 
. ub  ~ ae ‘! - = ¢ eae s, Pag _ =e  __—_aae eS ee s ee 
< 7 he = fi . 2 aa F. 4 eo ai ee * 5 ey 
“ty dy Pr v mae: Dakss? o Sa te Fi ee —  =—l( “(kw ee : é zs — 
ea ee eg es — 2 — 6 4 2 J 
Xs y os me : ‘ Mom - ie Si a ae S . ea i Lo ° oe | 
: , i Le Oo ig EO cnn i i i 4 , a a 
oe : Se tape ti tad ae fe ee eh ——_—_ ee 
Ma ity it" 4 Bee By he PG. a abo ell fe Or sien _ ame r is aaees ~ a ty ; 
pokes a nee ees i. *, —_— hat. \ Zs a ; ia 
ny CRY a % Beet gg nfs a Ee : As FER f ae : Lx 
has ee 3 " ye # Sy foe has x eh . rans et sate Bs i an ec A ee wee aa < waa ee 
aa he a hs, a i \, ok ita ie SB a , See , ee 
Cae ete | ES ae 4 OMe : ; ; 1‘ Rperens A Mga 4 3 ae ef ee bi Be Se ie 
Tee vy, SG — | a aici = 
ae ares ; ake at MG fue We : vs : ers Th). so Ii a 4 - be "Sea saietne. 55 co bt 
he A aa sp ‘Beg © i i ee a ee ; Bite Sn, i ‘ sciatica 
nt bx 4 >a —_ , yay tn . ‘ ; ” hs r ¥ . a % 
bad ¥ . ‘ag ee 4 , 2 aye” oe ‘¥ 3 , iiss 
ao ; ¢ © ip steeigs is YAM ES ae ™’ Mey 4 ‘—° aes ; pt ae QB. MeN ee Pk - oo. 
aod ’ % eas Me Pte de Cibeethh Cee - es : . Sie edie! eee Soa Ge. 
ae Be EE bs PES pe mm, es 5 pak " mS, ‘ oe ae Om ut Ze he) It iam 
a + Bee ; eth % i *' % 4 Symes a F, 2 ESS P Oy ES rere ag 3 
7 ets i a a A Se :- jose: 
a > Sie ee * ae Mid gee. Pe eas ne iy i ey ee gs od ES ule pee 7) eas 
pe beg ee ® erates ny % — ay ; te fs . | a is 
ies eae a Pied ae wy ‘i aN shed a : & ll ae P 
: ees S oat te Bah Se ie s ex te . Vs  ia_=—as a : a a 2M eee ae q 
a Ee Bes i Pees oe een ' Pee a a a 4 2g Saga 
en ms 4 ‘. " peice ee ®. é 5 h ay ég vee. < Bea P me 
Bern Sk cae, 4 ie eae, eas es Hes. ; ae tie ORS ig es a Be Y 
ae on. [" f ; 3 3 e- hs gee hy: aw fa ‘S.. gta GB ES . ee piss - es — 
% - af , i? ¥ Y goa 2D 5 th 
7 : oo i r ’ cat S an > = . ‘6 3 e 
Sia é oo sf igs C Saer ? ‘ et ‘ eo Pee ee. * : es ry ae s A as Se oy 
2% ay an Re Merete ec. «Oe, ng Re ed a es a er ae i eM ‘ : : a 
= : ey F ’ : ae Glee og a ee a . : wre 4 i e $3 ee + a RES, ; 3  oee 
yea a . ogh? ‘ vs ¥ ‘ ae ee BSE ee ee Ne s - ei * a 
a mis, * 4 a aha ios Ag Pea ae sy e 7 
om ae: his oS a iat Yes oi # A Pe ee. dee ee? : a oa 
ut A Teed 4 4 Ses 3 ¥ P : " ve ieee ts be & 3 es cy zi ae 
ee is Bik tt ; : See ee ee re 2 
Re » me ~ Se ge “ < ae "g vee th 6 (ae # % By 3 Se ‘ . i a bi = q : . ” : oo 
= 5 ae ae co te ee ers ES gt Bs 7 i Peat i: pete ae, pa ne hoe he meme e ee ee “Sg i gf £3 ic PO eee ee =e 
ea 2 ye og a Ae Pe cote oe ee ee ke ee *% Mi Pe ; 
een <i 
he ane ‘ 
aa oa s : a 
es : 4 Maes fees) ee et het ‘ ty fee AGS el ak “a : enn ae ———__—_—_—__—_—— 
Sa ee ns Te pe ne oes ae Smet ee re Se RR Se ere 
See Fetes) IE : me - a te as a em Oo < Reyer’: Mpc aan tied 
eo ile Ses ion : aa] ‘ iri eh td er eo 
eka mt erect i Bs. riety, BR RUA he. ean: 
Rage ests PDs Bees <4 Fak > Ue oy dace yo ot 
Merpee: Teg ek. a: ' : Be Net te te ee” | * See | Se 
eee ee ; = : BY 63 Bh ae? oS tM Sal ial fee. aS. 20 
: ti tee ae Reg CS As a y ae ge pe 3 ane. be 8 
i Sua ee ee * Re. Sea ene rs ee ee ek Sag oe 
% ah Pel EES Sas et a * Steg aap ere ee Cos Hae ; .  Siaiacur abs pi SS Seam 
7 ee wig tos | ioe a eM ia is Bias ss fe a ee ee Cee Rees i 
gen : pS Po eG ee a ear ee ia : i aie 7 Be coldien aaa 21 EST = SSeS Boho 
: & a) a G " ees oy OE ES hee Pees i or Re | eons ‘ ee. a yee 7 nl gy ~ ie he War tt a ee Wee ria 
Ba ae eae oe y esc. RIS Patent hes CCU emai tes ree me ae Ba oe Co TS ei oa 
a Soe: ee, a ec? Me ari ene Se ios Me eee 
———e. pst aa oe tee i seeieee  O (ate OE Bel gc os aia <r hr ie 
o - \ ae: ‘Seaihs Bs St SS, ee Pett eee ns . are a ~ * ees Se eee) 
ag ae | — ep RS ne 
hs Bos a xe tae to at, i age 
op Ps im . Bo Ni oe 4 SRR ae eee tae 
i “SEs Moe a i er dit eee eee 
aie: ; por ie hay; Ca sos i PS ioe ‘es, oe il ‘ sd a2 ee ee ay Uae a # \- ee: cae mi, sea Peat! + 
hae as 
Sole | 
wares | 6 
7 | 
3 
bs if | 
4 : | 
s ii es * 
Merrett 7 
hee 
- | | Po a 
7 ibs . 
ae p 7 
ra a 
a - 
ee ue 
a = 
‘ - 
ee 
vA y 
iy ‘’ - - a ~ . _ 7 Po 
= ae | ae 
4 ‘7 ‘oan a - 
he > bea | 
ro OS | 
oP la _ 
sie et 
a Me 
eae “sy 
ieee ‘ 
po hey iy 
i ene 
Ba? 2? is ace “ 
ark.’ t tee 
Scare 2 
ee 5 bx a care OS Sg os 
i < aren Uy a Fe es ¥ 
ve ‘ SRT ge ah 
Slop aor Co 2 Oy a ee : a . a oe . Mees 1 ee See oe i BS ie 5 eae Ee hs Se ge : SAO OO a ihe pee TA Ses = lea : re Wk er he Bey rain Uae ee cide ae Eel oS : r , A tt ae Geta Oe! Gc wee et 
a ae Big «Li Sema ee Sp a eRe J Prebevtesie ss Pos ae et Sali. PS Sa en See GN 4 ena 2 ard ey ash) = i Ni SOP ae oda pet Teg cd watt ; Be oe ee aes Loo ate signs, aa ee Fee sie ae A Ee Sees ys So: ily ike Acne Bee ee ‘ han oe 
Pe ES Aimy ee gn eee Bis Pa eee ge nae ee TES aan pot cS mec esr keke 30) a a got Ni RR oo ae ee rea Oia Meee) TA A Star AB ee eae Pca acs 2 ee Me 3 ih ye co eR ie eae RR oa di 
Me ied Pt Ne a et 5 lien e ‘} gears Has Pee Ne ee Ue SE Ee Oe Le Re Sek a hes , SC a ede ane en pS St er Ae Sy So EL ar rk ea na eo sep et 1 RN ee on I Dy tear hae wees Sie pe aeee: Rae ret: Ae ite na ee eat 8 ek ee ne 
Fas patria ta SID EO oy Cae paler pie tas ptm eee = Bane tah cs eae Nt Ae fad [eae BR coo Se ce ae oe Pte ae eee een. ¥ ey oe Sey Felis Se eT ee ae aes Nee ot Sens ay ~echceee are a S| i sae ye ee ena Rei 9: ee 
Pion IA ce a aor Dea iene He” i et BEES SB Sis ary ene alee Contre phe ALS eee CRO ens ity aan oes aa eK ae pee ee 8 abieh tr} Ties; Naa aes det Seng ease es gtk Lie AY igs) we ee ie ieee eSNG S37 Gt Be T= en line ee Mra PRUE AN. 2 erg eae) A oy Rig te eT 
Bt 2 he tee oo aes eee Cr TeP NIN OES Dae ee. ce Sh RE os oe Re OR genet OM aM ees Pt he a Wp ener = oe EGR ere Spl Oe Oa ip Ings eas SON ae a OS ceaee helt Meee Se a ct ad PR SR ler Fe ta Ca vein CRONE Beets eg set | Pees: ita bit ea Ree. 
Ae eS hae eT ae eee ee ee 2 PDR VES ee pictet 7 agp i mai yh RL Say ee as Guia Fe ‘ toh aS g Meme! ol Meo ns 8 °F Pe es SURE Seer SOD I PGE Gy Oo Fa ; ? Mig ales Rig Tbe CORN RR ee ee hee SL eae a eGee bk 7 Sie Ee 
NOS aa ; fe ely iS opt sea al : Jeclueta deta Date AA ily eG Ses ane TRS Gee eee ee pe Ae SE Se eee es Porte seca Sean cs aro ie py Geet ea SARs partes eee siete Cease ihe °c 1 toe Ren eee lt nS emma CME Roan 
ASU ale de eee ee Ney SMM a ik ar at eee Sg de 8s oe Re Wey Coe BUR Eh fo Sane eae a Be” 2 oe | areas = haere PRP EE Re le OR GRE pe tar, 7! Re char ayia Gh Bec te 2 al a Rae ae rea SEB ee eee 
Pee mh he ee : ya seth bi ketae a . oe : Pa . oe PSS eS ein) f : } beg TS eras § ce FER ar Sem heey re ~; ss Date tie’) SEE Soy See 


ae oe el ee i ieee eee es a |e 
tis # 


tt + eAR®moem se 


7 hee ie see ee Ree ey a 
Sa PS geen © 4 
‘ 


Pe ge > eee = Ae ee os Lae ee 
“ ‘seal a a oe 2 * 
i PT oe ear =) R: . : . er ” 


February 15, 1937 ADVERTISING AGE 33 
es 
Cc — t 


iit sine 
Beans 


3 t - % . 
COL ERESEESEE! Caneel 


Leading Grocery Chains 


Choose the “Main Street” FIRST 


A & P Food Stores and First National Stores are the leading grocery 


chains in Boston. 


They have been doing business in this important 


market for a long time—long enough to learn all its ways—its people, 


their customs, their buying and reading habits. 


They KNOW which 


newspaper produces the most profitable advertising results. 


For many years their total advertising lineage 
has been greater in Uhe Boston Post than in 
any other Boston newspaper. 


During the year 1936 these two Grocery Chains 
placed a combined total of 309,682 lines of 
advertising in Whe Boston Post, which was 
37,804 lines more than they used in the second 
paper, and 42,627 lines more than in the third 
paper. These Chains not only place more of 


their advertising in Uhe Boston Post, but they 
pay a higher rate for it than they pay for space 
in any other daily newspaper in New England. 
It gives them the lowest cost per reader. 


The reason is plain. In this BILLION-DOL- 
LAR market for foods, many thousands more 
families read @Uhe Boston Post than read any 
other Boston daily newspaper. It has been the 
buying guide in family needs for more than a 
hundred years. 


In this densely populated area The Boston Post is recognized as the 
“MAIN STREET” for successful sales promotions in New England. 
First National Stores and A & P Stores discovered that a long time ago. 
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Net paid daily average — 
circulation for 6 months ~ 


By far the largest daily — 
_ circulation of any news-— 
paper in New England: 
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HEAVY CAMPAIGN 
TO DEALER DRIVE 


New York, Feb. %.-Coincident 
with the inauguration, on Feb. 17, of 
a new “double profit" sales plan for 
dealers, Phillips Packing Co., Cam- 
bridge, Md., will release an aggres- 
sive national advertising campaign 
utilizing radio programs three times 
a week, full color pages in national 
magazines, newspapers, business pa- 
pers, car cards and direct mail. 
Compton Advertising, Inc., New 
York, is the agency. 

More than 36,500 grocers from 
coast to coast are reported to have 
already signed contracts qualifying 
them for participation in the Phil- 
lips sales plan. 

Under the terms of the contract 
each participant receives a ten-cent 
cash bonus for eaoh case of Phillips 
specialties purchased. The latter in- 
cludes soups, spaghetti, tomato juice 
and corned beef hash. 


Pay Dealer Directly 


Payment is to be made directly 
by the Phillips Packing Co. imme- 
diately upon receipt of jobber in- 
voices showing the volume of pur- 
chases. The sponsor of the plan 
declares that the payment is being 
made “in recognition of the power- 
ful sales influence constantly wield- 
ed by the individual retail grocer 
and in return for floor, counter, 
shelf or window displays or for 
newspaper and handbill features.” 

The nature of the co-operation 
extended by grocers is entirely op- 
tional with each store. It involves 
no requirements of specific type of 
display or exploitation, this phase 
of the contract being left entirely 
to the individual grocer’s judgment. 

George Rector, well known food 
authority, who became “master 
chef” of “Phillips Delicious South- 


PHILLIPS ADDS | 


ohiesasirease 


Copy Warns 
Lone Women to 
Bar Intruders 


New York, Feb. 9-—-With 
the metropolitan New York 
area again aroused over the 
> brutal hammer slaying of a 
> woman found alone in her 
home by an intruder, the Segal 
Lock & Hardware Co., New 
York, has launched a new ad- 
vertising campaign here with 
copy urging extra precaution- 
ary measures to protect women 
left alone in houses or apart- 
ments. 

Advertising citing the opin 
ions of crime prevention au- 
thorities at the time of the 
murder of Mrs. Nancy Evans 
Titterton is reported to have 
more than doubled the Segal's 
sales volume on chain locks. 


x ee 


ern Kitchens” last Jan. 1, will be 
featured on the Phillips radio pro- 
gram thrice weekly over °1 statious 
of the Columbia network. 


First Network Show 


This is Phillips’ first use of a na- 
tional hookup, after several years of 
intermittent spot appearances in 
New York, Philadelphia, Baltimore 
and other cities. 

The Phillips newspaper campaign 
will embrace more than 800 papers 
in smaller cities and towns and 100 
metropolitan newspapers. Grocers’ 
trade papers will also be used ex- 
tensively. 


Two Join “Reporter” 
Men's Apparel Reporter, New York, 
has added Myron E. Kronheim as 
associate editor and Robert Hoffman 
as circulation manager. 


Opens New Office 


Karnshaw Radio Productions 
Hollywood transcription producers, 
have opened a New York office at 116 
Broad st., with Charles Michelson in 
charge. 


Palmolive adds 


markets 


instead of 


duplication 


A magazine list that gives Palmolive a circulation 
which totals close to 20,000,000 must harbor more or 


less duplication. 


You might argue that duplication isn’t so bad for 
Palmolive. But they thought it would be better yet 


to add a BIG ALL-NEW MARKET. 


They and their ageney, Benton & Bowles, added 
The Household Magazine’s 1,850,000 circulation in 
Small Town America specifically . . . where their 
other magazines do not concentrate to any great extent 

. . and where Business Recovery has long been 


most advanced. 


IS your LIST AS GOOD AS YOUR DISTRIBUTION? 


THE 


HOUSEHOLD 


MAGAZINE 


New York Chicago 


Arthur Capper, Publisher, Topeka, Kansas 


Detroit 


Cleveland San Francisco 


ADVERTISING AGE 
Getting Personal 

Donita Ferguson, of New York Woman, and Roy Van Auken Sheldon, 
president of Moulded Displays, Inc., were married Feb. 6 at Haverford, 
Pa. The next stop was Florida. They will live in New York. . . 

The little birds who sit a-top the clubhouse at Hialeah Park, Fla., 
and comment on the never-ending wonders of mankind, have it direct 
from their Feathered Friends a-top the New York Public Library that 
O. J. Elder, supervising advertising director of Macfadden Publications, 
is on his way down. Mr. Elder will spend two weeks at Miami Beach... 

; —_ - Jacob Omansky, b. m., New York 

Post and Philadelphia Record, 

A FRIENDLY SUN was married last week to Mrs. 

™ Dorothy Lindner Kalman, for- 

merly with Good Housekeeping. 

They left at once on the S. S. 

Rotterdam for Balboa, whence 

they will continue by boat to 

California. They will live in New 
York, . 

Walter Hoving, president of 
Lord & Taylor, New York, and 
Henry D. Sharpe, president and 
treasurer of Brown & Sharpe, 
Providence tool manufacturer, 
played prominent parts in the 
induction of Brown University’s 
new president Feb. 3... 

People are not only moving 
south and west, but also around 
the town. 

Harold McClinton, N. W. 
Aver, has taken an apartment 
comprising a whole floor on 
upper Fifth ave., while Henry H. 
Saylor of American Architect has 
moved to E. 49th st. 

Eugene H. Barling, v. p. and 
s. m., United Advertising Cor- 
poration, Newark, and Mrs. Bar- 
ling have left for their usual 
Florida trip. They plan to divide 
Sun Valley, Idaho, new resort, gives a their time between golf and 
sunny welcome to the Edwin S. Friendlys vachting, and will be back here 
of the New York Sun, as the candid arly in March... 

cameraman demonstrates. George Washington Hill, Jr., 

American Tobacco, and the 
Missus were observed dancing at the Plaza the other Friday... 

The spring session of Columbia University Extension, which began 
Feb. 3, has the following notables as instructors: Nathaniel W. Barnes, 
Clapp & Barnes; Frederic R. Gamble, executive secretary of the Four 
A’s: David E. Robinson, director of research, Federal Advertising 
agency; Ernest C. Hastings, ry Goods Economist; Kenneth M. Goode, 
Ryan, Leach & Goode; A. C. M. Azoy, Town & Country; William P. 
Langreich, Langreich Layout Service; and William 1. Orchard, BBDO. 

Bob Safford, space buyer for the Buchen Company, Chicago, made 
a record of his recent trip to Colombia, South America, in pictures, 
and ran the reels for the benefit of Chicago Post 170, American Legion, 
at its semi-monthly meeting Feb. 8. Mr. Safford and his companions 
were the first white men seen by the majority of the natives of the 
out-of-the-way places they visited. . . The art directors of Roche, Wil- 
liams & Cunnyngham, Chicago agency, are pretty busy these days. 
William Savin is building a new home on the North Shore, while George 
Spencer Lyman is vacationing in Tucson with his son. . 

Val Sarra, the loquacious photog, suffered chilled ears while making 
shots in the cold room of the Studebaker plant at South Bend last week. 
The cold room, said to be the only one in the industry, is where Stude- 
baker tests its cars. Gadgets can drive the temperature up to 100 above 
or down to 40 below, accompanying the latter, if you please, with a 
50-mile gale. .. Quin Ryan, general manager of Station WGN, Chicago, 
has left for a vacation on Sanibel Island, in the Gulf of Mexico, off Fort 
Myers, Fla. His last broadcast involved the pleasant duty of presenting 
Steve Reid, captain of the Northwest University football team, with the 
emblem won in the contest conducted by Liberty ... 

John Willy, publisher and editor of The Hotel Monthly, Chicago, 
will be awarded an honorary degree ot Doctor of Laws by Michigan 
State College during its commencement exercises June 14. 

Francis S. Chamberlain, Station WNBR, Memphis, was recently 
married to Miss Virginia . Collins. Helen Baldwin Kelly, publicity 
director, Roger & Gallet, is at : ae 
home, released from the hospital, 
but nursing a broken ankle... 

Among the nation’s 16 nifti- 
est dressers, chosen last week 
by the Merchant Tailors’ De- 
signers Association, is William 
S. Paley, CBS president. 
Julius Scheck, of the Newark 
agency of that name, his 
brother, Emanuel, and_ their 
wives are en route to Holly- 
wood, Fla., suburb of Miami, for 
1 month of golfing, motoring 
ind fishing. Morris Schenck of 
the same agency has just re- 
turned from a month’s vacation 
in California and Florida. 
Also returning from Florida is 
Clarence D. Epstein, g. m., Adver- 
tising Corporation of America, 
Sasthampton, Mass., who spent 
his vacation at Winter Haven. . . 

E. Craig Greiner, New Eng- —— 
land manager of N. W. Ayer & — William S. Paley, CBS president, mod- 
Son, spoke on “Advertising” estly disclaimed the “best dressed" title 
Feb. 9 to seniors at Smith Col- conferred by Merchant Tailors in Wash- 
lege, Northampton, Mass. . ington last week. 

New Haven Advertising Club = 
has set April 24 as the date for its annual spring party. Club President 
Max Livingston is general chairman. . 

Bill Benton, who recently resigned as board chairman of Benton 
& Bowles, has been named vice-president of the University of Chi- 
cago, following the pedagogic footsteps of his forebears. En route 
now to the Orient, he will take this post Oct. 1. 
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PIXIE PIQUE 
You'll find your motor never knocks 


f 


o | 
itch to richer 


IELD 


E GASOLINE 


"Pixilated'’ cartoons feature the ney 

small-space newspaper campaign launched 

by Richfield Oil Corporation of New 
York. 


Pixilated Copy 
Pulls Sales for 
Richfield Oil 


New York, Feb. 4.— “Pixilated’ 
America gets a taste of its own medi 
cine in an elfish advertising cam 
paign being conducted today by 
Richfield Oil Co., New York, in 21% 
newspapers from New England to 
Maryland. 

All the fantastic hieroglyphies that 
mark telephone index pads and desk 
blotters make their re-appearance in 
the Richfield layouts and even go 
the “O-filler’ and the ‘“doodler” one 
better by adorning motor cars with 
wings, gas pumps with arms and 
heads and car hoods with lilies. 

The inspiration for this unique 
campaign, being handled through 
Fletcher & Ellis, Inc., New York, is 
said to have sprung from the activi 
ties of Ben Pollock, Richfield adve: 
tising manager, whose telephone pad 
scratching has been the subject ol 
consistent joshing by his associates 

Each advertisement in this “psy 
chological” series measures 37 lines 
and is run in combination with sey 
eral other layouts of the same size 
in the same issue. At the bottom o! 
each advertisement is a reference t 
the other advertisements in the 
series, thus assuring a continuity and 
repetition that the reader cannot 
escape. 

Sales claims about Richfield Hi 
Octane gasoline are woven into each 
layout. The campaign is expected 
to continue through March. 


Waterman Appoints 
L. E. Waterman Company, maker 
of fountain pens, has appointed J. M 
Mathes, Inc., New York, to direct 
advertising. 
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i N 1936, manufacturers in the automotive 

rt we | classification invested $9,562,228 in The 

a Saturday Evening Post. 

fe This impressive total from a single classifica- 

m tion is more than the entire volume of most 

zh magazines. And when you compare this pic- 

v ture with the field of other general weekly 

c magazines — the figures are even more 

: illuminating. 

0 The Post’s revenue from automotive ad- 

: vertising was $3,466,376.39 more than 

7 the total for these other weekly mag- 

e azines combined. And $5,746,933.25 

more than that of the runner-up. 

i 

; Back of this record lies a very simple 

= reason — ability to perform. The Post’s 

' editorial vitality guarantees every adver- 

tiser an every-week audience — many 

millions strong —of people with the intel- 
ligence to discriminate and the capacity to 

’ buy—a market larger than most individual 
manufacturers can supply. 


EVENING POST 


“AN AMERICAN INSTITUTION” 


THE CURTIS PUBLISHING COMPANY tozh INDEPENDENCE SQUARE, PHILADELPHIA 
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FRANKLIN FEUD 
A BITTER ONE IN 
YE OLDEN DAYS 


Columbia Press Commemor- 
ates Publishers’ Battle 


BUDGET 


CITY 6 COUNTRY} 
CLUB) 


PROPOSED PURCHASES 
1937 


AIR CONDITIONING 
FURNITURE 


"ee ee 


sort of paradise, may be shocked to 
learn today that the founding 
witnessed business rivalries as throb- 
| bing and as tense today. 
One of the bristling bits of 
competitive conniving occurred in 
| the publishing business and came to 
ja head exactly 196 ago to- 
| morrow, an event which is being ap- 
| propriately commemorated by the 


as those 


most 


years 


| . * . . 

| Columbia University Press. 

| In 1737 a post rider was put on a 
regular run between Philadelphia 


}and Newport, Va., 
| ing, 30-year old printer in the Quaker 
| City Benjamin Franklin 
watching these developments closely. 

He decided the time was ripe for 
| the establishment of the first 


and an enterpris- 


was 


maga- 
CLUB BUDGETS |zine in the British Colonies, and in 
(1740 took up the proposition with a 


| Philadelphia 
| suggesting that 
editorship. 


lawyer, John Webbe, 
Webbe assume the 


WILL INCLUDE 
YOUR PRODUCTS 
IN 1937? 


City and private golf and country clubs 


That Philadelphia Lawyer 


Plans for the periodical were well 
under way when Webbe dropped a 
hint of the project to Franklin’s chiet 
competitor in the printing business 
Andrew Bradford. The latter offered 
Webbe a better proposition and a 
contest Was on to who would 
bring out the magazine first. 

The rivalry between Franklin and 
sradford was a bitter one. As pub- 
lishers of competing newspapers in 
Philadelphia, both had fought for 


see 


are going to buy plenty this year. An 


acute need for goods of all kinds exists in| PUbDlic favor. To further complicate 

‘ ; : the situation, Bradford had for some 
this field now. Past years’ curtailment forced | ,. " 7 fs 

|}time been postmaster of  Phila- 

many clubs to defer purchases and re-|delphia. As such he enjoyed the 


privilege of franking his own pape. 
through the mails and the 
deny Franklin’s paper the 
mails. He did both. 
In 1737, however, the 


, sradfor ras dismisse 
buying. Budgets are larger than they have | os Ae i eens 
| CCe © 


placements, and forced old equipment and 


furnishings into service far beyond their 


use of the 


normal useful period. Now, with a vastly 


tables turned. 
and Frank- 
Philadel- 


improved outlook for this field, clubs are 


postmaster of 


New York, Feb. 12. Those who 
picture Colonial America as a placid, | 
easy-going, powdered-wig, hoop-skirt 


fathers 


; j}announced as a 
right to| 


CONTEST OFFER 


%% 
€. Advertisement Appearing in Better Homes 6 Gardews 


a 


THOUSANDS or 

HOME BUILDERS 
NEED BONDEX ann 
MODEX TO WIN 


Lccemal Adverumag dee Ties Prodens Up wut 
- 


Homes and Gar- 

dens $5,000 contest, Reardon Co., St. 

Louis, is getting added value by offering 

the contest winners a cost refund if they 
use Reardon's paints. 


Winners Get 
Prize Plus Cost 
from Reardon 


St. Louis, Mo., Feb. 9. 
including labor, 
funded to winners of the 1937 $5,000 
Better Homes and Gardens contest, if 
the winners use Bondex cement paint 
or Modex casein paint, The Reardon 
Company, manufacturer of Bondex 
and Modex, will announce to con- 
sumers in a series of advertisements 
in the May, June and September is- 
sues of Better Homes and Gardens. 

Advantages of the offer are ex- 


Tying in with a Better 


-Painting 


‘osts, will be _ re- 


plained to architects and builders by | 


Reardon in a_e series of 
American Builder 
American Paint & Oil Deal- 
er, American Painter & Decorator, 
Architectural Forum, Building Sup- 
ply News, Painters’ Magazine and 
Western Paint Revier. 

Those entering the contest 
50,000 paint buyers will 
four-page folder 
ticulars, 
Bondex and Modex may be used. 

“Just keep your painting bills and 
mail them to us when your name is 
cash winner. Read 
the suggestions below,” headlines the 
consumer copy, followed by explan- 
atory copy and illustrations. ‘Leaky 
Basement Becomes Play Room 
Bondex Waterproof Cement Paint” is 


American Lum- 


berman, 


and 
receive a 


|the headline over two pictures show- 
ing the room before and after its 


transformation. 
Antenger Advertising Agency 
dles the account, 


han- 


_Danz Leaves Colgate 


been since 1929. What are you doing phia. Bradford’s paper was now kept | 

about it? }out of the mails, although Franklin | 

forage claimed he took this action 

March, April, and May are the cong oe eal —— i om 
buying months of the year for country| einai Gas Piet 

clubs. Budgets are being made now. Buy- os . 

With such a background of com- | 

ing will soon follow. Go after this Du" | petition the race to bring out the 

ness. Tell America's Glorified Homes about! first magazine could not have been 

your goods, and what you have to sell. anything but tempestuous, Announce- 

jment followed announcement, but no 

| magazine appeared until 1741. And 


Club Management is the only publica-| then, on February 13, came the first 
Bradford’s The American 
“A Monthly View of the 
State of the British Col- 


Three days later, Franklin's 


| 
| 
tion you need because (1) it covers the issue of 
‘ Magazine, or 
entire field; (2) less than 5°% of club ex-| 


Political 
ecutives subscribe to any other allied hotel | onies.”’ 


or restaurant publication. | The General Magazine made its | 
debut. Neither periodical enjoyed 

| longevity. Bradford's magazine 
There's still time for you to get your| folded up after three issues, Frank- | 


lin’s after six. 
A tacsimile 


copy in the March issue of Club Manage- 


ment—dominant and oldest paper in the| opens: 6 


club field. 


Let us help you get your prod-| published by the Columbia Uni- 
ucts specified in more club budgets in 1937.; Versity Press for the Facsimile Text 
| Society, with a bibliographical note 


| by Lyon N. Richardson, 


| Mr. Richardson has also prepared | 
on History of Early American Maga- 
| zines” which tells a colorful story of | 
| these periodicals as well as numer- 


4! us other Colonial publishing efforts. 


Management 


Joins Air Line 
Leslie B. Farrington has_ been 
jnamed general traffic manager of 
Northwest Air Lines, New York. He 
has been with Barron G. Collier, Inec., 
Paul. 


PATTERSON PUBLISHING COMPANY 


Incorporated 1906 


McKee Leaves Agency 
Also Pubiishers of The AMERICAN RESTAURANT) yy \icicoe 


has resigned as radio 


; director of Cecil, Warwick & Cecil, 
5 SO. WABASH AVE, CHICAGO Ine. with whom he has been associ 
55! FIFTH AVE NEW YORK CITY ated for the last four vears 


Bradford's | Trowbridge 
issue of February 13, 1741, has oe 


| 
| 


to Manage Kirkman 
Arthur F. Danz has 
manager 
Colgate-Palmolive-Peet Co., 
City, to become 
general manager 
Inc., Brooklyn. 
He has spent 28 years in the 
field, enjoying both 
and sales experience, 


resigned as 
Jersey 
vice-president and 
of Kirkman & Son, 


soap 
manufacturing 


Kenner Heads Bureau 


J. J. Kenner, general manager of 
the Better Business Bureau of New 
York since its formation in 1923, has 


been elected president, 
Callaway, 
broker. Mr. Kenner 


general manager 


succeeding 
investment 
continues as 


Smith to Boston 
Claude C. Smith, 
Federal Advertising 
York and Campbell-Ewald Co., De- 
troit. has joined N. Frederick Foote. 
publishers’ representative, Boston. 


P. & E. to Fertig 
Pease & New 


real estate, 


formerly with 
Agency, New 


Elliman, Ine., 
has appointed 


York, 


Fertig & Co.. New York. to handle 
its advertising. The Fertig agency 


had the account from 1930-1934 


Gibbons Named 
Associated Forest Products Bureau 
Vancouver, B. C has named J. J 
Gibbons, Ltd.. Vancouver, to handle a 
radio campaign in British Columbia 
to tie in with the 
ment Loan for 


Dominion Govern- 
Improvements 


Home 


pages in| 


giving contest par-| 
and showing where and how | 


with | 


of the industrial division of | 


Lawrence 


——— 
==, 


| Advertising’ Ss Opportunity 
to Impel Wider Distribution 
of Products Is Emphasized 


Feb. 9. — 


Chicago, Advertising was|ground are not enough to provid. 


characterized as the spark needed |the goods and purchasing powe, 
today to fire demand for the greater | which all economic Classes shoyjq 
volume of consumer and industrial | enjoy. 


in an address by 
executive | a 


products available, 
Charles C. Younggreen, 


“The national mechanism requipes 
stimulant,” he said, “something ; 


vice-president, Reincke-Ellis-Young-| make the life blood course fagte, 
green & Finn. The second speaker in | than in the days of more simp). 
the 14-lecture series sponsored by the | wants. We can turn out many mo», 


Chicago Federated Advertising Club,|commodities than people are sip 


Mr. Younggreen addressed nearly |today, but we need a spark ty ty 
500 enrollees last night on the funda-|the wheel, 

mental subject, “The Structure of Need Mass Selling 

the Advertising Business. He dis- 

cussed in detail facts about media, “It takes selling to make peopl 
agency-client relationships, and char- buy. If we want mass production 
‘acter of organizations in the adver-|we must have mass selling. dvey 
|tising field. tising is the only means ever devised 
| With many of % to do this job.” 

his audience stu- In the question session following 
dents or  begin- his formal address, Mr. Younggreey 
ners in  advertis- was asked about the handling of qj 
}ing, Mr. Young- rect mail by an agency, and th, 
| green keyed his asserted practice of rate cutting }) 
| talk to elementary 

' 


some agencies on direct mail. 
subjects. 


bts F “When some figure under th 
| rhe : ae P or § standard 15 per cent commission js 
ance advertis- ‘ 
sea ; _ : ie offered by an agency for direct maj] 
jing is very € ; pa “ “aie 
. : business,” Mr. Younggreen said, “yoy 
understood by the : te 
ee ; may be sure that the difference wil] 
majority of peo- : 


. C. Younggreen |). pefiected in some other form, pos 


sibly in increased printer costs with 
the difference being secretly re. 
bated by the printer to the ageucy, 


ple,” he declared. 
“In general it is regarded as a form 
of extravagant waste. Such a view 
is, of course, erroneous. Properly 
iconducted, advertising is just as|In any event, the advertiser usually 
| productive as is the manufacture of|gets what he pays for, as in any 
any product.” business.” 

Chalmers O’Brien, sales promotion 
manager of Carson Pirie Scott & Co, 
Chicago department store, will be 
the speaker Monday, Feb. 15. His 


Helps Sales Process 


On the other hand, he pointed out, 
advertising is not an industry. Ad- 


vertising does not exist for itself| subject is “Retail Advertising Man. 
and it is not produced and dis-| agement,” 
itributed like the products of in- 


dustry. 
“Advertising is part of the selling 


Two for Ohio 


| 
/process of goods and services,” he Weinberger Drug Co., Cleveland, 
| said. “Everybody who is engaged in chain of 50 drug stores, has named 
| advertising work is there for the pur-|Ohio Advertising Service, Cleveland 
pose of helping industries in the dis- for a radio, newspaper and car card 
campaign. Ret Products Co., Cleve 
| tribution of their products.” land, false tooth cleanser, has named 


He pointed out that 
genius and natural riches under 


inventive 
the 


Ohio Service for a trade paper cam: 
paign. 


es ANTONIO is the commercial and financial center 
of the vast territory known as South Texas, which is 
inhabited by more than two million persons with a 
spendable income from agricultural and industrial 
resources approaching a billion dollars annually. 

South Texas’ amazing growth and prosperity is due 
to agricultural crops, citrus fruits and live stock of 
every nature and to the intense development of oil 
and gas fields. 

This is an up-and-coming market you cannot afford 
to overlook, and is only one of the ten great markets 
Hearst Radio offers you. 

Remember, when you deal with Hearst Radio, you 


deal with one organization from solicitation to final 
broadcast. 


HEARST RADIO 


New York @ Chicago @ Los Angeles @ San Francisco @ Dallas 


Representing 
WBAL.. BALTIMORE WCAE PITTSBURGH 
KTSA.. SAN ANTONIO KOMA . OKLAHOMA CITY 
KYA... . SAN FRANCISCO KNOW AUSTIN 
KEHE . LOS ANGELES WISN. MILWAUKEE 
WINS NEW YORK WACO. WACO 


The New York State Broadcasting System 
The California Radio System 
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These headlines tell the story of havoc 
wrought by the flood. Now Cincinnati 
is back to normalcy. All businesses 


are operating as usual. 
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sm makes new jobs for thousands z 


50% tae 
OM oo age 3 Pos hs 


of Cincinnatians 


Cincinnati has experienced the worst disaster in its history. 


But now the flood waters have receded. There is work to do. 


Warehouses and stores to be re- 
built and restocked. 


A gigantic rehabilitation program is under way. No Cincinnatian 


Thousands of homes to be rebuilt 
and refurnished. 


e « 
* People to be fed and clothed. 
“a4 ° 
ky Workers have new money to 
spend. 
NATION AI ADVERTISING 
é DD & Ff i ae oe me oO F 
3 SCRIPPS-HOWARD 
ae 4 NEWSPAPERS 
aS 230 PARK AVENUE, N. Y. C. 


CHICAGO 8® SAN’ FRANCISCO ® LOS ANGELES 


need be unemployed for many months to come. 


Cincinnati needs more of everything than she has ever needed 


before in a like period of time! 


The 163,748 daily readers* of The Cincinnati Post offer a 


greater, more eager-to-buy market than ever before! 


60.20, coverage of all Cincinnati families. 


The Cincinnati Post 


Scripps-Howard Newspaper 


MEMBER OF THE UNITED 

PRESS...0F7 THE AUDIT 

BUREAU OF CIRCULATIONS 
and of 


MEDIA BSBCOR DS. IF: € 
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BUSINESS TAKES 
FLOOD PROBLEMS 
IN FULL STRIDE 


Recovery Proceeds at Rapid 
Pace 


Feb 12. 
picture of undaunted business, rising 
from the flood-ravaged 
building and equipment, is presented 
by reports today which continue to 
come from the Ohio-Mississippi val- 
ley. 

Factory workers and em- 
ployes pitched in this week to clean 
up the flood rubbish. In many plants 


Chicago, An encouraging 


despair of 


store 


production was again under way 
Newspapers and radio stations re- 
turned to normal operation. Adver- 
tisers and media in many parts of 
the country continued their efforts 
to assist flood victims. 

A graphic account of the recon- 
struction work which will be made 


necessary in retail and service estab- 
lishments was given Modern Beauty 
Shop by a Louisville salon owner. 
Part of her letter follows: 

“Can you picture a large $400 per- 
manent waving machine, two $100 
hair dryers and a $150 facial couch 
floating around in eight feet of water, 
bobbing like corks, shoving mirrors, 
cabinets, tables and chairs into cor- 
ners like dead driftwood? My per- 
manent wave heaters, spacers and 
over 2,000 pads are rusted like aged 
irons and lying in stinking mud.” 


Starts From Scratch 


“But,” she continued, “having at- 
tained success once, I suppose I can 
do it again, although it means start- 
ing anew from scratch. It will prob- 
ably take me some time to accumu- 
late the fine equipment I once en- 
joyed but I shall try.” 

When production was resumed, 
many plants in the Cincinnati area 
launched a program of two shifts 
a day. The American Can Company 
placed its employes” on 2-hour 
shifts, two shifts a day, seven days 
a week. 

Recovering rapidly from fire and 
flood damage to some of its Cincin- 
nati buildings, Crosley Radio Cor- 
poration began Monday to build up 
its production operations. The main 
factory was intact, and the company 
had an abundant supply of Shelvador 
refrigerator cabinets available from 
outside sources. It assured dealers 
that they would not be greatly de- 
layed in receiving all the refrigera- 
tors and radios they need. 


Reconstruction Boom Arrives 


Cincinnati has begun to experience 
a reconstruction boom. The rush of 
business has assumed the propor- 
tions of the weeks before Christmas. 

WCKY reported a “sell-out” of 
available spot time, coincident with 
the reopening of stores and factories 
Feb. 5. Department stores, laundries, 
dry cleaning establishments and 
beauty shops were among the adver- 
tisers. 

One of WCKY’s clients, The Stille 
& Duhlimeier 
stock as the 
floor, but on 
its five-story 


Company, saved its 
flood entered its first 
Feb. 4, fire destroyed 
building with $100,000 
loss. 

Due to shortage of water, the 
Courier-Journal and Louisville Times 
on their return to Louisville after 
publication in Lexington, Ky., found 
it practically impossible to get photo- 
graphic prints. Their news depart- 
ments sent films out of town for 
development. 


Fails to Deter Service 


Although an 
water shortage 


electric power and 
in Cincinnati caused 
the Rapid Electrotype Company to 
shut down its Cincinnati plant, 
clients were serviced without missing 
a single insertion date. 

Many of the Cincinnati employes 
were transported to the Northern 
Electrotype Company, Detroit divi- 


(Continued on Page 39) 


. . 
Radiobar to Reiss 
The Radiobar Company of Amer- 
ica, maker of cocktail cabinets 
equipped with Philco radio receivers, 
Los Angeles, has appointed Reiss 
Advertising, Inc., New York, to 
handle its advertising. Newspapers, 
magazines and direct mail wiil be 
used. 


M. Hussong Joins FeRS&R 


Mary E. Hussong has joined the 
‘opy department of Fuller & Smith 
& Ross, Inc., New York. Miss Hus- 
song was formerly with the adver- 
tising department of Strawbridge & 
Clothier, Philadelphia department 
store, 


Blackman Changes Name 


Blackman Advertising, Ine., New 
York, has changed its name _ to 
Compton Advertising, Inc., with no 


changes in accounts or in personnel. 
Richard J. Compton, Jr., with the 


CHANGE POSTS 


———V—V—. 


Walter Haise, for- Former sales man- 

mer Robert A. John- ager of Station 

son Co. advertising WAAF, Chicago, 

manager, has joined Norman Boggs joined 

Pohlman Studios, Mil- the WGN sales or- 

waukee, as sales man- ganization February 
ager. 


firm for 20 years, has been president 
for the past three. 


_— 


Celluloid Will 
Widen Consumer 
Efforts for ‘37 


New York, Feb. 10.—Extension of 
the national advertising program 
launched last year by Celluloid Cor- 
poration, New York, was announced 
last week at the annual executive 
and sales staffs meeting in Newark, 
N. J. An appropriation almost dou- 
ble that of 1936 was allotted for this 
year. The Aitkin-Kynett Co., Phila- 
delphia, is the agency. 

Celluloid last year used Fortune, 
Time and Business Week to promote 
its Protectoid, transparent packaging 
material. These publications will 
again be employed during 1937, with 
lan additional campaign in the same 
| magazines for Lumarith, the com- 


| 


pany’s cellulose acetate plastic ayaj). 
able in practically all colors and 
moulding powder forms. 

House and Garden, also on the 
Celluloid schedule, will be used to 
promote Lumarith as a lamp shage 
material for consumers. Trade 
paper and direct mail advertising 
will also be continued, according to 
A. J. St. John, advertising manager, 


Davis Ahead 


Arthur L. Davis, formerly Boston 
sales agent, has been appointed ag. 
vertising manager of Addressograpp. 
Multigraph Corporation, Clevelang 
succeeding L. E. Shears, who has 
joined Reincke, Ellis, Younggreen ¢@ 
Finn, Chicago. 


Tate to “Broadcasting” 


Hal Tate, formerly of Variety, has 
joined the Chicago office of Broad. 
casting, succeeding Bruce Robertson, 
transferred to New York. 


A Business Paper Advertisement Writes 


DEAR BOSS: 


Say, 


Home 


these babies in Construction aren't fooling! 


Riding around in ENGINEERING NEWS-RECORD is like being brass ring 
in a merry-go-round, — everybody grabs at me. And no rest ahead. 
Why Boss, do you know the 1937 Construction forecast is six and a 
half billion dollars? That's one hundred and twenty-five million 

smackers a week, Boss, in round, square, or oblong numbers! 


These ENGINEERING NEWS-RECORD boys certainly get around with the 


Big Beams and the Right Rivets. Honest, 


I cozy up to men here whom 


I couldn't have tagged with a Coast Artillery rifle in some maga— 


zines. What's more, 


I sell ‘en. 


going, kid", when we meet.) 


(Even your salesmen say, 


"Nice 


I get such a hand-around that I'm limp in the binder, Boss. 100% 
coverage of the subscribers who really buy in Civil Engineering 
and Construction. (Of course, I miss seeing the women now and 
then —— you know how salesmen are.) 


I thought I'd get a rest in the office tonight, Boss. But the Top 
Transit here just told his secretary to stick me in his briefcase. 
That means marks by morning — I'll be lucky if he doesn't tear me 
out altogether! ENGINEERING NEWS-RECORD gives you the longest ride 


for the money you ever got. 
travel schedule to 52 trips a year, 


It ought to pay you to boost my 
instead of 39. How about it? 


J Trelhu 


P. S. ENGINEERING NEWS-RECORD is only 
one of the 24 McGraw-Hill Publications. 
Better take a look at ‘em, Boss. 
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ADVERTISING AGE 


Package Show 
of Management 


Group Sold Out 


New York, Feb. 9.—Recent legisla- 
tive and economic developments af- 


fecting marketing are expected to 
influence the forthcoming confer- 
ences On packaging, packing and 


shipping sponsored by the American 


Management Association, which will 
he ld at the Hotel Pennsylvania, 
New York, March 23 to 26, according 
to Alvin E. Dodd, president of the 


jation. 

The conferences, with clinics and 
round table discussions will be held 
concurrently with the Seventh Pack- 
aging Exposition. 


In announcing preliminary details 


of the program, Mr. Dodd said that 
an attendance of 10,000 executives 
from all parts of the country is an- 
ticipated for the various associated 
events. The scope of the program 
will exceed in diversity that of any 
previous meeting of the same char- 
acter. 

Evidence of wide interest in the 
affair is reflected in the quick sale 
of all booth space for the exposition, 
despite an original 20 per cent in- 
crease in exhibit area over last 
year’s record exposition. 

Unprecedented interest is also re- 
ported in the competition for the 
Sixth Annual Irwin D. Wolf Awards, 
for merit in packaging. 


M. V. Reed Promoted 


Merrill V. Reed has been named 
advertising manager of Sales Manage- 
ment, New York. He has held the 


title of Eastern advertising manager. 


“NBC Progress” Starts 


The first issue of a new weekly 
publication, NBC Progress, has been 


received by National Broadcasting 
Company employes, clients, adver- 


tising agencies, and a number of ex- 
ecutives throughout the country. It 
will summarize current activities of 
the company. 


Earle Heads Arcturus 


Clarence A. Earl, formerly vice- 
president and operating head of 
Willys-Overland, Ine., has been 


elected president of Arcturus Radio 
Tube Co., Newark, N. J., succeeding 
Chester Braselton. 


A. B. P. Admits Four 


The Associated Business Papers, 
Inec., announced admission to mem- 
bership of Diesel Power and Diesel 
Transportation, Hide and Leather 
with Shoe Factory, Modern Packag- 
ing, and Traffic World. 


BUSINESS TAKES 
FLOOD PROBLEMS 
IN FULL STRIDE 


(Continued from Page 38) 
sion of Rapid. The Atlantic Electro- 
type and Stereotype Company, Rap- | 
id’s New York division, and the De- 
troit division, by working 24 hours 
a day, were able to fill all orders on 
time. Service at Cincinnati 


sumed Feb. 5. 

The “Command Appearance” fea- 
ture of the Bandwagon broadcasts 
of the Great Atlantic and Pacific Tea 
Company, heard over a Columbia 


| 


| 


was re-| 


In Business Papers 


you can talk the language 
of the men who buy 


Advertise First in the Papers Men Have to Read! 


When a contractor buys trucks, he 


that can “‘take it’’ 


other side of the detour signs. If you were trying to 


sell him your trucks, would you 


barber shop and talk about a beautiful paint job? Or 
would you find him on the job and tell him how your 


trucks move yardage under conditions just like his? 


Every trade “talks its own” 


Business papers are edited by men 


involved. They have to be, to command attention and 


in the ‘smashing haulage jobs the 


wants tough ones 


meet him in the 


not for entertainment or relaxation, but for knowledge 
and advancement in their life work. They read them 
because they want to make more money for their 
business — and for themselves. 

Relieved of the burden of mass circulation among 
the thousands, perhaps millions, who play no part in 


buying for business, the business paper takes your 


advertising message at the lowest possible cost per 


contact right to 


close to the field 


respect. Many business paper editors have worked in 


the shop, or with the tools of the trade. They not only 


know the vernacular, but also the problems of the 


industry at first hand. 


Business papers, therefore, ‘bring to the reader, in 
his own language, vital information about his work, 


his job and his fellow-workers. Men read these papers, 


the men who influence buying. And 


only in business papers can you talk to the buyer in 


the language of his own specific business. 


bs ba * 


McGraw-Hill Publications are edited by men who are 


widely known and accepted as authoritative writers in 


the fields they reach. These magazines are bought — 
and paid for — because they are the valued business 
tools of the men who read them. 


McGraw-Hill Publications 


“Where your advertising dollar goes to work...not to waste” 


erican Machinist 


tion Engineering 


Chemical and Metallurgical 


Electrical West 
Electrical Wholesaling 


Factory Management and 
Maintenance 


Power 
Product Engineering 


Bus Transportation oo ethoms aed : etn ding _ Food Industries Radio Retailing 
Business Week Electrical Contracting Engineering and Mining Journal Metal and Mineral Markets Textile World 
1\ Age Electrical Merchandising Engineering News-Record Mill Supplies Transit Journal 
McGraw-Hill Publishing Company, Inc., 330 West 42nd Street, New York, N. Y. 
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TAKE THE MEW 


Dunian 


Combining beauty with pleasure, three 
railroads on the Dixie Route used this 


large copy in newspapers after the 
flood's wane to stimulate vacation travel 
resumption. 


Broadcasting System network, was 
temporarily suspended. The weekly 
award of $700 for individual heroism, 
as voted by the radio audience, was 
given to the Red Cross. 

“At a time like this,” A & P em- 
ployes were informed, “when every- 
one in the affected areas is doing his 
utmost to prevent further disaster, 
it would be unfair to single out any 
individuals.” 

For the benefit of the Red Cross, 
radio, stage and screen joined hands 
early today in an elaborate radie 
program. Assembled at Radio City 
Music Hall, New York, more than 100 
stars entertained listeners from 12:30 
to 2:30 a. m. over the combined net- 
works of the Columbia Broadcasting 
System, the National Broadcasting 
Company, and the Mutual Broadcast- 
ing System, and other stations which 
donated time. 

A large fund, obtained from the 
broadcast through the sponsorship of 
the William Wrigley, Jr., Company, 
will be turned over to the Red Cross 
for relief of flood sufferers. 


Chest Filled to Overflowing 


WBIG, Greensboro, N. C., has just 
completed its third Red Cross drive 
in 11 months. More than $22,000 has 
been brought in or mailed to the 
studios since March, 1936. The sta- 
tion’s hand-carved chest, contributed 
by a listener, has been filled several 
times, for the Pittsburgh flood relief 
last March, the tornado disaster last 
April, and the present Ohio-Missis- 
sippi flood. 

With the co-operation of the Amert- 
can Legion, the “WSM Missing Per- 
sons Bureau” was launched by the 
Nashville station. Through ten broad- 
casts daily, it succeeded in reuniting 
thousands of families and friends 
separated by the disaster. 

New Jersey liquor dealers were 
forbidden by D. Frederick Burnett, 
state alcoholic beverage control com- 
missioner, to advertise donation of 
a percentage of receipts to flood re- 
lief. 

Declaring his department would 
not sponsor the exploitation of a 
major disaster for private profit, Mr. 
Burnett suggested that dealers ad- 
vise their customers to donate the 
price of a few drinks to the fund. 

In response to an urgent call for 
advice from a subscriber in Ports- 
mouth, O., Power collected data on 
what to do to salvage water-soaked 
mud-coated books and magazines. 

The publication suggests washing 
off outside mud gently with clean 
water and sponge, and then standing 
the book on edge in a heated room 
or other moderately warm place, with 
pages open fanwise, for thorough 
drying. The third step is pressing, 
under heavy weights. 


°_ 499 
Day to “Transcript 
W. H. Day, formerly with the 
Washington Post, has joined the Bos- 
ton Evening Post in the circulation 
department. 
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February 15, 1937 


SUMMER RESORTS — 
PREPARE FOR 
BIG SEASON 


Offer Huge Sales Outlet for 
Many Products 


“AMERIGAN RESORTS” 
Revived for 1937 


Chicago, Feb. 12. — Advance 
reports indicate another banner 
year is in store for resort op- 
erators of America in 1937. 
This, coming right on the heels 
of an excellent 1936 season, 
shows that the American public 
has learned to play again; and 
as a result, resort operators are 
looking forward to one of their 
biggest and most 
years. 


successful 


Resorts scon will be making 


many purchases of furnishings | 


and equipment which were de- 
ferred during the lean years fol- 


lowing 1929—they will be in the | 


market for everything that can 
possibly be used in the restau- 
rant, hotel and 


fields. 


Resort owners are anxious to 
know what they should add, 
what they should buy, what are 


the latest developments and 
what their competitors are 
doing. 


HARD-TO-REACH FIELD MADE EASY 


Many inquiries along these 
lines from resorts and manufac- 
turers of equipment and sup- 
plies have caused the publishers 
to announce the revival for one 
issue of AMERICAN RE- 
SORTS. 


This is the only medium by 
which this most promising field 
can effectively and economically 
be covered. Adequate personal 
contact is prohibitive in cost, 
since resorts usually are widely 
scattered in remote places. 


This revived publication will 
make its appearance on April 
20, at the approach of the buy- 
ing season. It will be mailed to 
a list of the 5,000 best summer 
resorts and will reach this high- 
ly desirable group of interested 
readers at the unusually low 
page rate of $100, or a cost of 
only two cents per contact. 


All advertisers who use a half 
page or more will be furnished 


gratis with a complete and up- | 


to-the-minute resort list for di- 
rect mail and personal follow up. 


Advertisers desiring to avail 
themselves of this timely oppor- 


tunity to advertise their prod- 
ucts to the resorts of America 
should inquire for full particu- 
lars at once. Communicate with 
Patterson Publishing Company 
(also publishers of American 
Restaurant and Club Manage- 
ment), 5 S. Wabash Ave.,° Chi- 
cago; or 551 Fifth Ave., New 
York City. ( Adv.) 


recreational | 


BALDWIN SPREADS TIP FROM YOUNG AMERICA 


FOR & GOOD BOY OF 7 


on 70 


- » ~. ih <4 
M | SS repaie 
it l USA 


THE BALDWIN LOCOMOTIVE 


gs “ re /, om the J itil it om 


WORKS +++ PHILADELPHIA 


In current industrial publications, Baldwin Locomotive Works, Philadelphia, repro- 

duced a holiday advertisement of R. H. Macy & Co., New York, showing miniature 

locomotive demand, and making the point "these young railroaders knew they 
needed new locomotives.” 


Legislative Box Score 


| No. Title Sponsor Status 
| S. 5 Pure Food and Copeland Commerce Committee 
Drug Bill 
H. R. 300 Pure Food and Chapman Interstate and Foreign Com- 
| Drug Bill merce Committee 
|S. 100 Fair Trade Enabl- Tydings Judiciary Committee 
ing Act 
H. R. 1611 Fair Trade Enabl- Miller Subcommittee hearings com- 
ing Act pleted; reported favorably 
| to full Judiciary Committee 
| S. 414 Amending Federal Nye, King Interstate Commerce Commit- 
Trade Commis- tee 
| sion Act 
| H.R. 3143. Amending Federal/Lea Interstate and Foreign Com- 
Trade Commis:| merce Committee 
sion Act 
S. 1077 Amending Federal Wheeler, (Interstate Commerce Commit- 
Trade Commis-!| Burkley tee 
sion Act 
S. 856 Truth in Fabrics Capper Interstate Commerce Commit- 
Act tee 
H. R. 238 Textile Industry Ellenbogen| Labor Committee is 
“Little NRA” | 


~ ’ | 
State Commerce | 


S. 936 


H. 
| Interstate 
merce 


Com- 


| P. A. Q. Appoints 
Professional Art Quarterly, Mad- 
ison, Wis., has appointed the New 
York and Philadelphia offices of The 
MeCarney Schultz Organization as 


advertising representative in New 
England and Eastern states. Victor 
Cucchiara, Highland Park, will be 


representative for Chicago and vici- 
nity. 


Joins “Provisioner” 

C. L. Haskins has been appointed 
district manager of The National 
Provisioner, Chicago, and will be in 
the new Cleveland offices in the 
Leader bldg. 


Names Huber & Creeden 


Oxford School of Business Admin- 
|istration, Cambridge, Mass., has 
placed its advertising account with 
Huber & Creeden, Boston. 


Regulating Sale of King 


H. R. 3892 Amend Constitution Wearin Interstate and Foreign Com- 
to Prohibit Mo- merce Committee 
nopolistic Con- 
trol of Broadcast- 
ing and Publish-| 
ing 
H. Res. 92. Investigation of Al-Connery  |Kkules Committee 
leged Monopoly 
in Broadcasting 
H. R. 1619 |Sales and  Con-Chandler {Interstate and Foreign Com- 
tracts in Inter-| merce Committee 


District of Columbia Commit- 


Goods in D. C. tee 
H. R. 290 |Regulating Sale of Celler Judiciary Committee 
tracts, Advertis- | 
ing for Bids 
ee ae Controlled Produc- Goldsboro |Banking and Currency Com- 
tion, Retail Dis-, | mittee 
counts 
H. R. 1575 |Prohibiting Mailing Fulmer Postoffice Committee 
ate orig sh of Unsolicited 
—> Merchandise 
Mw. HK. is Prohibiting Adver- Culkin Interstate and Foreign Com- 
tising of Liquor merce Committee 
H. R. 3140 Prohibiting Radio Culkin Interstate and Foreign Com- 
Advertising of merce Committee 
Liquor 
R. 4214 Regulating Sales in Colmer Interstate and Foreign Com- 


merce Committee 


Joins “American Hebrew” 

M. Hughes Miller, for three years 
general manager of National Adver: 
tising Service, Inc., representative of 
college newspapers, has been named 
general business and advertising 
manager of The American 
New York. 


Bendel Appoints 
Henri Bendel, Inc., New York, mil- 
linery, has appointed Rosette Adver- 
tising Corporation, New York, to 
direct its advertising. George A. 
Rosette is account executive. 


W hite-Lowell Named 
A. Siegel & Sons, Inc., New York, 
makers of La Magnita cigars, have 
appointed White-Lowell Company, 
Ine., New York. William 
account executive. 


te na — ———— — 
SPRING FASHION | 
BICYCLE VOGUE N. 
TO GET $350,000 HE 
ew 
New York, Feb. 10.—The bicycle B: , 
vogue will be given added impetus as ah 
during 1937 by a boost in the Cycle a 
Trades of America advertising ap- “et 
propriation from $150,000 used in a 
1936 to $350,000 for the current Ret ’ 
year. Sta 
Copy will appear in May issues : Oth: 
of general magazines, and a net- “eae 
work program is scheduled to begin few 
the latter part of March. Altogether Feld 
26 weeks of radio are now planned, york 
according to L. N. Southmayd, man- Harol 
ager of Cycle Trades of America. Senat 
Newspapers will be used by indi- ; 2 ae wir t 
vidual manufacturers and dealers, it —— etitut 
was stated. Launching the McCall Pattern spring Ac 
Seek New Avenues fashion shows, this bold-print cotton bath. pract: 
sed. oll ; awn | ing suit was displayed at the recent place 
| The 1937 efforts of the bicycle New York debut. neon 
makers will continue to center; a eee He c 
about safety and style themes. The | % anal 
campaign to establish bicycling as a/eral jewelry manufacturers have 20 | 
safe sport encompasses the open-|™made scarf pins based on the or 
ing of bicycle paths in parks, and|handle-bar or complete bicycle sane 
the promoting of bicycle trains to | motif. U 
country towns where roads are less a aig coe Mr 
crowded. Fleischmann, Berkley trad 
Special costumes for bicycling Join Rosenberg Company refle: 
have taken on new “style signifi- we ais ee to ¢ 
cance, with gratifying results to Harry B. Fleischmann has pesianed oe 
) ’ as production manager of I. Miller brea 
garment designers and manufactur- & Sons to take charge of production fedet 
ers. The bicycle makers have not} at the Arthur Rosenberg Company, conf 
been slow in promoting cullottes for] New York. city, 
women to wear when cycling. The| Frederick M. Berkley, formerly ones 
latest offering in this field is| with Frank Kiernan & Co., C. Snow- natic 
“swing” cullottes, den-Redfield, Capehart-Carey Corpor. Se 
ation, and at one time president of : 
Feature “Bicycle Prints” American Advertisers’ Affiliated, Inc., sey 
= : has been appointed to the Rosenberg and 
, Pacific Mills — currently featur- plan and cuanaenes department . agai 
ing a “biecyele print” fabric on eithe 
which the design shows a woman : . . ; 
riding a bicycle. This fabric is said Dahm with Ludgin pa 
to be the most popular in the Pa- Frank C. Dahm has been named ae 
cific line. radio director of Earle Ludgin, Inc. sg 
Beauty products and jewelry, too Chicago. He was author and pro- o 
‘ : % ’| ducer of the program “Little Orphan obje 
has come in for bicycle tie-ups.| annie” from 1930 to 1935, and pre. aga’ 
Helena Rubinstein recently intro-| yjously was with Station WGN, Chi- prit 
duced a bicycle beauty kit, and sev-| cago. test 
am — = —_ —= sar 
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NOTHER record . . . an 
other first for KTAT : 
. . . the only Texas Station 


Hebrew, 


Dashell is 


to accomplish a complete pra 
sell-out for all day at any str 
time. Every minute of the ges 
regular broadcasting sched: J 
ule was sponsored on Friday, tha 
January 29, 1937. aly 
Wo 
the 
col 
A RADIO STATION PLANNED TO PRODUCE ts 
RESULTS 0 
ey 
In addition to good entertainment—popularity, station power, be 
coverage and facilities—KTAT programs are planned to get 
business by continually building larger audiences to which = 
you can deliver your sales messages. a 
ha 
RADIO INCREASES SALES THROUGH 
SHOWMANSHIP 
Increase your sales in the Fort Worth area with a KTAT Radio 
program as scores of others are doing daily. You get out- ‘. 
standing talent . . . planned merchandising ideas . . . promo- th 
tion... and everything to put your sales message over. er 
| fe 
POTENTIAL RADIO AUDIENCE OF ONE 
MILLION LISTENERS DAILY 
If you are looking for something different . . . something that of 
gets attention and HOLDS it, stop looking. For no matter \ 


where you look you'll never be able to duplicate KTAT show- li 
manship 1 merchandising to a potential audience of one mil- 
lion at anything near the cost. = 


1000 WATT . . . FULL TIME 


TAT 


| TARRANT 
BROADCASTING CO. 


| Studios end Offices in the 


Hotel Texas 
FORT WORTH, TEXAS 


| RAYMOND BUCK SAM H. BENNETT 
| President General Manager 


New York 


San Francisco 


Chicago 
Los Angeles 


| National Representatives: Detroit 


FREE & PETERS, Inc. 
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1937 Latte’ 15, 1937 ADVERTISING AGE 


aT Y. RETAILERS Adapt Gilmore Circus [Pierce Butler [trate sownatthisyean  ”| ~_ Yamanaka Appoints 


ssiua Glonee ox Gaauie tases wetred Launches First handling the campaign. Earl 8.|) )POUSr >". ee a , 
oboe hh ny meena Deed 


‘ ; ‘ s Pe aati has placed its advertising with the ae 
of the National Broadcasting Com- ° rawford is account executive. United States Advertising Corpora- eri 
pany’s Red network Feb. 20. The Consumer Drive a tion. Newspapers, national maga- 


original Gilmore Circus was one of | Two Join Leeford zines and direct mail will be used. 


the pioneer radio programs. | Charles C. Brennig is account execu- repre od 
IR TRADE LAWS ll Syracuse, N. Y., Feb. 9.—Pierce|.. John J. McCartney, formerly with | tive. 
r ) ao, N. T., - 9. . Blew Co. . Mew York. has eee 
To Hill Agency | Butler Radiator Corporation, manu- the Biow Co., Inc., New York, ha mad ot aie 


|joined Leeford Advertising Agency, 


Duke Hutchinson, formerly presi-|facturer of heating equipment, has|jne. New York, as production man- Account to Asiimaee eee 

: a ae : dent of Duke Hutchinson Adver-|launched its first consumer cam-j|ager. Rojer J. Heins has been ap-| The Tober-Saifer Shoe Co., St. aoe 
wae Yors, Feb. 0. — Neither the tising Agency, Chicago, has joined |paign, using The American Home,| pointed art director. | Louis, Mo., has retained Anfenger ' 

Constitution of the United States The Albert P. Hill Co., Inc., Pitts-| Better Homes and Gardens, House | ———- — - | Advertising Agency, Inc., St. Louis, 

nor that of New York state stands | burgh agency. Beautiful and House and Garden. | C da Wants Yank ito handle its advertising account. 

a fisegg Ms ae a wid ~— Se The campaign features both oil burn- rt — - — : a . ‘as ——_————_ 

egislation, Siegfried F. Hartman, at- ° ee a ities ae ie Canadian Trave ureau, . “ay: 

au y, last won told the Allied Hunerhoft Resigns jing apetiotnaa nc ancornas business | ‘2a has been allotted $250,000 for | Williamson Moves 

Ret | Federation of New York Lloyd Hunerhoff has resigned te the ect ‘company eet 1937 travel promotion. MacLaren | Williamson Advertising Co., Chi- 

State. account executive of Erwin, Wasey | ** ? Advertising Company, Toronto, will | cago, has moved to 655 N. Kedzie ave. 


Other speakers at the meeting|& Co., Philadelphia. He has not yet | will uae ee a spend most of the sum in the United | |The telephone number is Kedzie 
were Grover A. Whalen, president, announced his future plans, \tic Engineering, ue iu Journal, | States. | 3070. 
New York World's Fair, A. Spereer | ————OOO——): EE 
Feld and Jacob H. Livingston, New 
York state senators, and Justice 
Harold J. Crawford, co-author with 
senator Feld of the Feld-Crawford 


fair trade bill, recently held uncon- 
a stitutional by a New York court. 

ring A comprehensive law on fair trade | 

ath. practices has been drafted and 

cent placed in the hands of President 


“ieee tae 


Roosevelt, Mr. Hartman reported. shh te he :  —— 
=: He claimed that this law would be | at ex tal if a 
nave constitutional, while containing all | ° You's be /madder'r n ops 1 
the the provisions needed to protect re- | : 3 ie a 
tailers. | 
| 
Urges Roundtable Discussion | 


Mr. Whalen stated that the fair 


trade acts in various states are the e pitied ; “3 | , 
iny reflection of a world-wide movement Se SEO A seine 2 ae “MOFFAT AVE. | 
ned to give the average man a better eek ee 
iller break. He recommended that the 
tion federation sponsor a round table 
any, conference of all retailing in the 
city, inasmuch as it accounts for 
erly one-tenth of the retail trade of the 
te nation. 
t of Senator Feld maintained that fair 
Ine., trade laws are not price-fixing laws, 
berg and that they protect consumers 
against “chiselers and cheaters who 
either attempt to substitute other 
than advertised merchandise’ or 
med overcome a loss on a ‘leader’ by an 
Ine.. exorbitant profit on another article.” 
pro- Senator Livingston recalled that 
han objections formerly registered 
pre: against fair trade legislation were 
Chi- principally to the effect that the fit- 
test survive, competition is neces- 
—— sary for the life of trade, and that 
businesses run properly will earn 
aia substantial profits for owners. 
Warns of “Too Many Laws” 
. al 
PAT He warned against too great re- 
: sort to legislation for relief, citing 
ition , . 
the many bills concerning trade 
rlete practices. Retailing may be ham- 
nd strung by many regulations, he sug- 
the gested. 
hed- Justice Crawford pointed out pragee py o 
day, that opponents of fair trade bills PORCELAIN Suppose your city fathers gave value... expenditure weighed against return. 
always insisted that the consumer - ENAMEL % ‘ : 
would he deiieek: lok Saak Ghat ae 4 Ms you painted street signs. Ifthey | Research has shown that the average outdoor 
he tat a PAS peeeenen Ge did, the signs would fade in a _ painted sign loses 50 per cent of its selling 
constitutes an important part of the : 
consuming body. He claimed that year or so—you wouldn’t be able __ efficiency in a comparatively short time. And 
under California’s law the _ price : : , i y 5 . 
level has dropped, and trade has not to read ’em—and then you’d be madder’n hops. a faded sign is a lifeless sales medium. Porce- 
been restricted. . ee “ae ‘ . 
swiionniame. tek wa. eee tet This principle of fadeless readability ap- lain enameled signs sell more—tell a clearer 
Ee ee ee eee ee ee plies with double force to the advertiser. story—do a better job—because they retain 
Sumers for their products, for they 
have to meet competition. People seek to read street signs, but your their original brilliance for years. 
: roduct sign (your advertising message ) has For selling efficiency—for greatest return 
WJTN in Benefit P gn (y g message) © eRrioney—tne great 
Station WJTN, Jamestown, N. Y., to be impressed upon them. And you don’t from your advertising appropriation—make 
Staged a two and one half hour show F . : e 7 ' . 
in a local theater in conjunction with impress people with a faded sign. They just certain your signs are porcelain enameled. 
the American Legion for the benefit P : ‘ 
of the Red Cross fund for flood suf- don’t see it. Write today for your copy of the book 
ferers ee 7 ° 
iearicactlinaieai Advertising is always a matter of dollar Porcelain Enameled Signs.” 
Friedberg Promoted 
\ivin Friedberg, business manager EDUCATIONAL BUREAU 
®l the Daily World, Atlantic City, 
N '. has been named associate pub- PORCELAIN ENAMEL INSTITUTE, Inc. 
Washer, . . . 
612 North Michigan Avenue, Chicago 
- ADVANCE ADDRESSING THE on 
AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 
Permanent Mailing Lists 
- Our Specialty 
536 So. Clark St. Webster 3569 
CHICAGO 
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Employe Good Will Cited As 


Great Advertising Problem 


Chicago, Feb. 9.—The_ greatest 
barriers ever faced by industry, the 
lack of appreciation and understand- 
ing of its efforts, can be penetrated 
and developed only by intelligent pub 
lic and industrial relations work, 
Bennett Chapple, vice-president, The 
American Rolling Mill Company, 
Middletown, O., declared here last 
night before the Engineering Adver- 
tisers Association in discussing 
“What Every Industrial Advertiser 
Should Know About Public Rela- 
tions Work.” 

Promotion of better understanding 
among industry, its employes and 
the public is as important and as 
much a major part of the industrial 
advertising man- 
ager’s job as 
promoting the 
sale of products 
manufactured 
by the company, 
he asserted. 

“Public rela- 
tions do not de- 
pend entirely on 
the printed 
word,” he said. 
“How represent- 
atives of an in- 
dustry deal with 
the public, 
whether they 
are courteous and honest, is an im- 
portant element in promoting good 
will and building friendships and 
confidence in your company. After 
all, that is the essence of public re- 
lations.” 


Bennett Chapple 


Rules For Relations 


Mr. Chapple offered these 10 points 
for the advertising man in public 
relations work: 

1. Know your company, its people 
and products, and believe in them, 
2. Help your company mold sound, 
sincere public relations policies. 3. 
Be an interpreter of facts and make 
them clear and understandable to 
everyone. 4. Apply your knowledge 
of accepted methods of advertising 
and publicity so that wholesome in- 


formation may be widely spread. 5. 
Be sure all your fellow workers know 
how your products are made and how 
they are sold. 6. Know the cor- 
porate family as a group of fellow 
workers of whom you are a part. 
7. Know about safety and all im- 
provement programs, and help put 
them over. 8. Radiate enthusiasm 
and energy and faith in American 
business. 9. Be civic minded and 
help your company share in all worth 
while community activities. 10. Be 
a modern frontiersman; blaze the 
way to better and happier living. 

Arthur R. Little, associate editor, 
Printers’ Ink, talking on the same 
general subject, urged his listeners to 
be courageous in public relations 
work. Industry’s speech should be 
plain and easy to understand and 
present a reasonable argument, he 
asserted. 


LAYS LABOR TROUBLES 
TO POOR MANAGEMENT 


Philadelphia, Feb. 10. — Labor 
trouble was laid to poor manage- 
ment today by Thomas Spates, Gen- 
eral Foods Corporation industrial 
relations director, in an address be- 
fore the American Management 
Association conference here yester- 
day. 

Excluding outside influences, rad- 
ical leadership, false information and 
similar indirect factors, Mr. Spates 
declared “there is only one cause of 
labor trouble and that is poor man- 
agement.” 


Recommends Clinic 


“If the majority of employers will 
do an honest to goodness relations 
job—as we know well they have not 
done—we will not have to follow 
the course that Europe is now lead- 
ing,” he said. 

He recommended that a clinical 
examination of the faults of man- 
agement in its relations with labor, 
in small as well as large plants, be 
conducted. The association voiced 
general support of this plan. 


A QUESTION OF BALANCE 


When it comes to balancing the ad- 


vertising budget, it is less embarassing 


to save money than to ask for more. 


One way to save money 


time, too— 


is by using Kaufmann-Fabry stock 


photographs. Our files contain a quar- 


Write for Our Catalog 


An idea book, more than 1200 
photographs, a headline in each. 
We bill vou $5.00 and refund it on 
your first order of $10 or more. 


ter million subjects, covering every 
conceivable sales situation. Tell us your 


story—-we ll rush prints on approval. 


KAUFMANN & FABRY CO. 


Commercial Illustrative Photographers 


425 South Wabash Avenue - 


CHICAGO - 


Harrison 3135 


New York Representative: 
Ferdinand S. Hirsh, 122 East 42nd Street, Phone Caledonia 5-4594 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 


SALES TRAINING 
THIRST SWELLS 
|. C. ENROLLMENT 


Railroad’s Employe ‘‘School’’ 
Attended by 1,100 


Chicago, Feb. 11.—Growth of a 
lecture and correspondence course 
for freight and passenger traffic rep- 
resentatives from 50 students to more 
than 1,000, emphasizing the current 
trend to “make salesmen of all em- 
ployes,’” was revealed today’ by 
Wayne A. Johnston, office manager 
of the Illinois Central System’s traf- 
fic department. 

Launched last October, the train- 
ing course was originally designed 
as an expansion of the apprentice- 
ship plan followed by the I. C. traf- 
fic department for six years. It con- 
templated no other students than 
the department’s apprentices and 
beginners, numbering some 50 young 
men. Employe desire for self-im- 
provement upset this limitation. 

“Experienced traffic representa- 
tives asked to be admitted,” Mr. 
Johnston said. “Hundreds of others, 
from almost every I. C. department 
also said they wanted to ‘go to 
school’ again and enrollment 
swelled. Today we have 1,101 en- 
rolled on a voluntary basis.” 

The idea for the course originated 
with C. C. Cameron, vice-president 
in charge of the traffic department. 
Early in 1936 he selected Dr. Thor 
W. Bruce, assistant to the dean of 
the College of Commerce of the 
University of Illinois, to direct the 
training program, 


Widen Scope of Course 


Dr. Cameron wished to give traffic 
representatives not only a detailed 
picture of railroad operation, but 
also specific aid in development of 
personality and sales ability. The 
course as finally developed was suf- 
ficiently broad in scope to appeal to 
those outside of the traffic depart- 
ment. 

Of the 1,101 students, 562 attend 
lectures given in Chicago each Fri- 
day night, while 539, who are pre- 
vented by distance from attending, 
are taking “reading courses,” work- 
ing with copies of the lectures. 

All students in the course use the 
textbook “Economics of Transpor- 
tation,” by D. Philip Locklin, asso- 
ciate professor of economics, Uni- 
versity of Illinois. In addition, they 
receive copies of lectures given Sat- 
urday morning to the 53 apprentices 
and beginners in the traffic depart- 
ment. With the exception of these 
new employes, the entire training 
program is on a voluntary basis. 

The Friday evening lectures cover 
salesmanship, public speaking, busi- 
‘ness letter writing, marketing prin- 
ciples, personality, and community 
responsibilities. They are delivered 
by prominent educators from the 
University of Illinois and other in- 
stitutions. 


Encourages Employe Initiative 


“The series of talks on marketing 
vrinciples is designed to encourage 
the traffic representative to seek 
out new fields for I. C. services,” 
Mr. Johnston said. “In the belief 
that the traffic representative will 
do a better job for the I. C. if he 
ties in his work closely with civic 
life, the lecture on community re- 
sponsibilities has been arranged.” 

Not the least of the benefits of the 
course is the cordial feeling engend- 
ered among personnel. To further 
this end, a special booklet, “My Fri- 
day Evening Friends,” was distrib- 
uted at the first lecture. Spaces are 
provided for personal signatures of 
“The one who sat on my left.” and 
“The one who sat on my right.” 

The Saturday morning lectures 
for the apprentices and beginners 
are given by TI. C. experts in traffic 
and closely related departments of 
the railroad. The speakers deal with 
such subjects as the geography of 
the Illinois Central System, the gen- 


TO THE TIP OF THE TOE 


New display for Cooper, Wells & Co., 


St. Joseph, Mich., directs attention to 


the Admiration brand name by the model's foot position. 


eral freight agent’s”. office and 
rates and transit on grain. 
Large groups of I. C. employes 


meet in various cities periodically 
to discuss the lecture reports. In 
addition, Dr. Bruce and Mr. John- 
ston have held “institutes” at out- 
of-town points to aid students in 
reaping maximum benefit from the 
correspondence course. 

“xaminations are being given at 
intervals to the large student body, 
Mr. Johnston said. He explained that 
these quizzes are not designed to 
put the student “on the spot,” but 
to help him to co-ordinate the infor- 
mation gained and apply it effect- 
ively to daily duties. 

“The course provides the younger 
employes with a chance to acquire 
information about the Illinois Cen- 
tral System more rapidly than they 
otherwise would,” Mr. Johnston said. 
“It has proved successful among the 
older men in increasing their inter- 
est in their work, and giving them 
a fresh outlook.” 


Shirts to Katz 
The Marlboro Shirt Co., Baltimore, 
has appointed The Joseph Katz Co., 
Baltimore, as advertising counsel. 


KAST to Biddick 


Station KAST, Astoria, Oreg., has 
appointed Walter Biddick Co., Los 
Angeles Station representative, as 
Pacific Coast sales agent. 


Post Starts Agency 
W. L. Post, formerly with Arts ¢€ 
Decoration, has established an adver- 
tising agency under his own name at 
10 E. 48rd st., New York. 


RADIO EVENTS, INC. 


AN INDEPENDENT RADIO PRODUCING GROUP SERVING ADVERTISING AGENCIES 


535 Fifth Avenue, 
New York, 


5 Scupl te production -— 
Chal extra Srolethens, heals gee! rade 


dhe ADVERTISER'S DIGEST 


New pocket-fitting publication offers condensed cream 
of current advertising, sales and marketing magazines. 
Articles selected, shortened, edited specifically for busy 
men; cover wide range of interests centering in advertis- 
ing, sales and merchandising. Saves hours; helpful in 
cases of falling inspiration, flat sales curves, ie dis- 
tress, advertising stagnancy. 

Special introductory subscription offer during February, 
$2.00; regular rate, $3.00. Address Erving, Buskirk & 
Ericksen, Publishers, Russ Building, San Francisco. 


G000? YO 


IT’S PER 


U SAID IT! 
FECT I! 


New and Better Kind of Photostat 


Again ATLAS scores a hit! 


There's nothing like the ATLASTAT . . 


and any Art Director who hasn't seen it will want to grab a phone and 


get FRAnklin 3470 this minute. 


The ATLASTAT reproduces more tones and more snap than the best 


of ordinary photostats. 


Records ALL tone values from extreme blacks 


to pure whites and stands out in your comprehensive layouts like real 


photographs. 


but a few pennies more than photostats. 


Made on either MATTE or GLOSSY paper and costs 


Call ATLAS today for com- 


parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 


4 Chicago Locations 


All Phones: FRAnklin 3470 


Febrt 


New 
Supren 
word 
gen ric 
vyania 
ericksb 
of nati 
campai 
“a bra 

a He 
York, | 
handle 
Hewitt 

The 
riod to 
of whi 
& Co., 
Produc 
ing the 
The C 
ever, 
could | 
chaser 
manuf 
subseq 
Circui 


Sylv 
succes 
chand 
profits 
above 
485,00 
cision 
Sylva 
for a 
phane 
descri 
uct. 

The 
stress 
is ins 
sertio 
of Ti 
to cal 
Amer 
keepi 


Pet ee ay: fe te DF Rtn, eae & bY | a Mee, en aes. — © aden ae =>: bah! Yuk We ee a ee Se joe VIF, » GS aie” on ere ee and ar te - 
ge a atte gn a ee ee ED tae oe at cannes Pe Ro nS oe a ee ait, ET ee 
5 ib Ss gins oe fe 7s; a oe Wt Ke a ee et tee a ; Fg a ae alae 3 i - 2 ns 
y < Ee aly i ee hg Toa at a i ee fla " F , on) See os ae ie. we, oe ee 
a , il , : a P « - > 
i * 
A He . 
a bm ¥ 
cia a RE NL | AL RAR NR A, LT ee —— 
ae “4 ————— ne, nae Cen —_— 
; § ] 
P : ee ae ait a) oe) ae - aes | 
aa. } : . 2 gi °filia oe a * , \ } 
a _ , ts s er —. ‘ i i | 
os Bes : . gg aii ~ ho ae 
: pais se ge? Le 3 3 Se fc 
te ae,” Be aa ’ gia” 4 eae DL ‘ ; ; ae ee 
a. E - > = od bee a one 0 otis: P ; sane 7 
: % , — i len Tet Big aig Pd Sata a 
| ae SF ger Mae? re a 2 Fe i 
| at gar Bar side D, , = x ae 
7 re ¢ ails Sas Or oe pir Bane 
oe x * 7 . aa . Sei a | ¥ Pee 
’ x ao fe i ay av pe m ri =? 
*%. : ie i : ‘ 
: , View: ss 
| a . a i ' ¢ ; \ : ea 
’ oo /j é \ \ 
x i 4 
’ vig lees ae ‘ Z ote id 
rere 7 - 7 *% ie wy ‘ e a ede j 
Te ee = 55 ed WG : x os F ts Via nak 
“meals | Cae eee % esis ie 
wy: abl hyo a 1a 3 ee U4A™@ ee 
| oa er as ' =| > vee | | 
5 H ¥ $ ’ | 
5 ; ‘ a 
cae a et - i ae | 
Ae ae pu er ; a 
pes ee: F * a es: . | 
ge ee ee By ee é ‘ it - aD. a ile j 
5 ia i ‘ ge ‘ *. i aici he | 
Plier Deer ye ee sia e Ff Re * ae 
3 : eS i y e a J «3 id a $ bs s ‘ aa a } 
fee : |= f 73 r> egy cane 
ieee ia re “= 4 7 2 : oo eee 
52. aad ih eT ages: ’ tien: an 
Se See eae Te PES ON A : i Avikes ceo CEs 
PEK ae tee ae in es 4 , a Ee vid Yet 
ae " 2 ia ae ee mee Ope a ae RN 
E> : ie a oa 3 a ; ‘ amy a 
p.' ae ve 4 Pre ° 2 a ‘ pie ie “a | 
ror mt ee % - fe ae Li ter: > ed a gee -* : sae r * 3% 
a ae ee aa -_ | poe | 
fi os. Dalat aclambcally een : j a ; ae Tt } 
aa , or S . : ee i od 10 ns . es j F e a "i .. a | 
yr | stew 8S Cac MED Fas Oe gj e ex nig ea: 
° ae Bhs pee 2 j “ae, 
ea, Se “ ay Retin i Ae P ‘ : a 
= ee ae ; a a Leen more iy _ rae 
fe pete. - ae sig . *. ams P i Ris: 7 a é 4 ' oe 
a= ae 77 wn) sms: ss anna Meee , 4 5 ay Rik 
as mee =. a pe Aa 5 , y ol me 
op oa aa OES: di : j i i 
ee ee PST Ey : ; 4 § ‘aie 
aa — ———. “es a4 } eS Teas 
ee — en ; ge. j ; : i eee 
eee tad & cee : pease %. : i k Be ol 
ae Se SS a a ; ny aes 
; as Za +a A 2s. bin ss ee ae oe ; 4 i a 7 
tac.” TE ee ll Nee : Re Cake 
TERE Si | ES SRA nel é ‘i ’ See es 
wae ee » \ Peri or 
as. ME Sea fF aN , 4 : a nd 
o NB aE oe ck ee ae 4 fe A 
. eae ; eS ' on a ay 
3 ; Pe: a “A ; eT ey & 4 se 
3 a — a a» a anh. ae A 
‘ thi ; : soe Eee i 
ie XN Pe Bes i bs + 4 oy 
Bs eee eS eee 
“ak | ee Oe ee 
ae a | Pe 
bins | 7 | Pe 
oy * 
iia 
Eig ee: 
sis Binet an 
teres 
=e 
a aa Da 
ge cial ers 
he. | large 
eer ‘ rn ———————————————— 
— — 
fee i; 
. | 
| 
; F | 
Pee. _ T_T ee 
wales “Sg SS 
2 x “a " \ 
| ms S 
“> x 
a | ‘ 
ae | < 
IPRA } = 
pay © a P : | WS 
r | SS 
ee ae cn ————————— TD 
Sac: haps 
ma a. | 
Ss A | 
i | re 
a ~ | 
EAs \ 
ee 
; Bay Be ise } 7 
: See —_—_—_—_ bs 
ag yee ngs ' 
iL. SEED ~ ‘i 
a: ‘ / 
“7 ria a hn af }: 
ee a | . 
Corea, ~ dy : 
ants SP saa. * ~ + 
eat Ag r / en <n ; \ : 
a ¢ —— SERRE Bh " \ 
= SCN \ 
cua F 
is 
7 & 
a _ 
eas BE 
_ ee Al 
ee T 
| ee g 
—— A ee | ‘ 
: } : 
4 ¥ ay | . 
‘ -« | 
Poe | 
. Z 
Be, : 
Lr ak Po 
one ee | 
ee | 
BP eh i } 
By | 
— | | a 
¥ | 
y | ee | | 
| . a ene a | ee 
: } 
| eee eee 
iz ee 
‘ae PC 
%s nee he | 
Fe Sette sl | 
one | 
Bar See 
oo aM oy, 
Beer! pe : 
4 hse ty 
eer ‘ a 
ia. de «BS aes os 
Wee ee 
seo AS 
Bytes he vee 
Th Cera, 
Se ee ee oe , a oe ai | | ; , te Oe a ae 
AR toe AR eI he pel Ses, al. ne | SR a Abeer we! eas cos 2 CODEN emer ane SRI de. SRG I oh Rie > hae aeds eee seen ee a a Wao => Gael ee eee 
ers Coameae SSEe Fle nek Meas Sie nS hahe Sta ame oe BE ie Fp ire Spare aS Se Pecans PF Ee eRe te ieee ON) Davie: aclanmny nae --y ene Sh oats san ae eas Vr Pa ee Soong cos BE na Laer peste ih eae) igo s lec NP. ee 2 es 2 2 Salaaenee ae oy Si «SP 
NG Mae aa err he Se EY ore BCS Sar sar meta anh Gu Sl pe Oe ela tena -  e SE  oee, ORE E SS PT Pes ee ey eet ee * : > - ees 2 ene ES et os ite Me me acs f LSE Se Paired ee TT x iw AOE A ae | es Saree? Sey et ey Pe vie 2 eee yi 
Lae ot Pages ote op Ny ey Ror aee™ ss ce tee ke 8: das Hes erie eee. SoCs ECS os RARE 5 B® Sart Seren a i ears Bes Sys: oP peep MSE aki ieee a” Sa Mee Sele aos oe ZN in ai A SER Re cet ec ena Si Sy i Si Fay Canis Pee eps at ee. att Se 
Bot Ha hts phic SOUR Tg: On Sere bene sheen ae et ff mh ae Ne a) SN iS Ce geire gee td 8 irate os SMe ie Sena Sree he Ui. ie tt ee ee 5 Lek eae So dy Set teenies’ oe ee mee Pee Bete ve it 
AT lg ot de ee: PEE ES aes Wee BT TL Peleus ory, Tn ho eel > San or Set i he Oey Berke et 2 oe, A ieee : fe sear ont as Mee dene Se i ag Seth . Cae PR ey Se le ONES SS. 
Oe We, by rT ae ei «iP een Lat (eee Sy i ele Ae Bg ee rs 7 < wae Se + SS DER eee eae re a = os magn s aL, ne ht ae oe aN hho © mam 34 Parle Se eet ~~ Os a ee » tee 


February 15, 1937 


ADVERTISING AGE 


43 


SYLVANIA COURT 
WIN TOUCHES OFF 
NATIONAL DRIVE 


New York, Feb. 9.—Following a 
Supreme Court decision that the 
word “cellophane” has become a 
generic term for wrapping paper, Syl- 
yania Industrial Corporation, Fred- 
ericksburg, Va., has entered the ranks 
of national advertisers today with a 
campaign to promote Sylphrap as 
“a brand of cellophane.” 

J. Stirling Getchell, Inc., New 
York, has been appointed agency to 
handle the campaign. Anderson F. 
Hewitt is account executive. 


The recent court ruling put a pe- 
riod to months of litigation by means 
of which E. I. DuPont de Nemours 
& Co., Inc., sought to restrain Waxed 
Products, Ine., New York, from us- 
ing the descriptive term “cellophane.” 
The Circuit Court of Appeals, how- 
ever, ruled that Waxed Products 
could use the term, provided the pur- 
chaser was also told the name of the 
manufacturer. The Supreme Court 
subsequently refused to review the 
Circuit Court’s decision. 


Sylvania Sales Up 


Sylvania sales figures reflect the 
success that has marked the mer- 
chandising of Sylphrap. Sales and 
profits for 19386 were considerably 
above 1935 when a net profit of $1,- 
485,000 was reported. The court de- 
cision referred to has induced the 
Sylvania organization to reach out 
for a still larger share of the cello- 
phane market for Sylphrap which is 
described as a direct cellulose prod- 
uct. 

The current Sylphrap promotion 
stresses a human interest theme and 
is institutional in nature. First in- 
sertion appeared in last week’s issue 
of Time. Other national magazines 
to carry the campaign are Collier’s, 
American Magazine and Good House- 
keeping. 


Dan Carroll Moves 
Dan A. Carroll, New York publish- 
ers’ representative, has moved to 
larger quarters at 110 E. 42nd st. 


ENJAMIN 
FRANKLIN 


PHILADELPHIA'S FOREMOST HOTEL 


Y MABAGING BiRECTOR 


_ Gilda Audrey Appoints 


Hirshon-Garfield, Inc., has been 
appointed to place advertising of 
Gilda Audrey beauty preparations to 
be sold exclusively through beauty 
shops. Initial advertisements of 
four-color pages will appear in class 
magazines. 


To “True Story” 
Joseph A. Ecclesine, formerly with 
Bronx Home News, has joined the 
promotion department of True Story, 
New York, as assistant to Harold 
Clark, advertising promotion man- 
ager. 


Two Join WOAI 
W. Terrell Sledge and Cyril Wrig- 
glesworth have joined the sales de- 
partment of Station WOAI, San An- 


IN NEW POSTS 


— 


Traffic Safety Direc- New sales manager 
tor is the new post of the Buckeye 
and title of Capt. Stamping Co., Co- 
Phil J. Dorr, with lumbus, O., Daniel J. 
Indian Motorcycle O'Meara was for- 


Co., Springfield. merly with Merz 


Mailing With 
Personal Tag 
Has 90% Pull 


Chicago, Feb. 12.—Gratifying re- 
sults from what is said to be a new 
wrinkle in direct mailing were re- 
ported today by Sol. C. Berberick, 
Capper’s Weekly Chicago office, who 
dispatched more than 200 “personal” 
letters to advertisers and agency ex- 
ecutives stressing effeetiveness of the 
publication in procuring agents in 
the farm field. 

The letters were addressed in long 
hand to individuals, omitting title 
designation or company affiliation, 


and carried the envelope note, “per- 
sonal,” also hand written. 

The enclosure comprised a single 
individually-typed sheet, with the 
agent sales message run around a 
re-print of a trade journal article 
which pointed to direct selling as a 
$700,000,000 industry. Mr. Berberick 
said the mailing brought more than 
90 per cent direct contacts, 


Jenks to Continental 


John M. Jenks, formerly with the 
Philadelphia Record, has joined Con- 
tinental Distilling Corporation, Phila- 
delphia, as publicity director. 


Eisenberg Appointed 
Louis Eisenberg has been named 
sales manager of the Hermitage 
Press, New York. 


tonio, Tex. 


Mass. Mihm, Inc. 


Courtesy of the 
CHAPMAN CAMERA COMPANY 
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CALUMET AVENUE ° 


That’s where craftsmanship comes in 


“ONE GOOD PICTURE IS WORTH A THOUSAND WORDS” 


ADOLPH F. BUECHELE, Prestdent 


MASTER CRAFTSMEN OF PHOTO ENGRAVING 


Telephone Calumet 4137 ° 


CHICAGO, 


“Boy, what a cake!’”’ “That's a tie I'd like to have!”’ ““Now there’s an 
automobile with lines and color!”’—just a few expressions born of 
stimulated appetites. 


As old Confucius, or somebody, said: ‘A good picture’’ (if you can’t 
show the real thing) “is worth a thousand words.” Every advertising 
man knows that one. But maybe every advertising man doesn’t know 
how to get a good picture into the thousands and millions of printed 
things he sends out to stimulate the appetites of many buyers. 
... the kind of craftsmanship 
that has made the name and the plates of Rogers Engraving Company 
the standard among hundreds of nationally known advertisers. 

‘Master Craftsmen of Photo-engraving” is a fact not just a slogan; 
and quality, and fast, intelligent service can be had from Rogers at a 
surprisingly reasonable cost. Why not prove this for yourself? 


OGERS ENGRAVING COMPANY 


ILLINOIS 
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ADVERTISING AGE 


N.Y. Men’s Wear 
Dealers Expand 


Joint Efforts 


New York, Feb. 9.—Small dealers 
comprising the membership of Asso 
ciated Men's Wear Retailers will 
again make a bid for a share of 
lather's Day business by using co- 


operative newspaper advertising, ac- 
cording to a plan presented last 
week by |. S. Immerman, managing 
director 

The appropriation this year will 
be considerably enlarged. Newspa- 
will the bulk of the 
diture, with window displays and di- 


supporting the 


pers get 


rect mail display 


space. 


Mr. Immerman hopes eventually to 


inake advertising one of the major 
objectives of the organization and to 
keep it working on a twelve-month 
basis. The average small retailer, 
operating independently, is hopeless- 
ly handicapped in the struggle with 
the larger stores, he pointed out. Co- 
operative promotion equalizes the 
battle. Thus far, however, inability 
to decide on suitable copy has been 
an insuperable obstacle, as far 
continuous advertising is concerned. 


as 


Sealed Pane Cc hanges 


lL. G. Matthews, formerly sales 
manager of Sealed Power Corpora 
tion, has been appointed assistant | 


general manager of the firm 
Johnson has been named 


manager | 
of original equipment sales; W. O. 
Banta, manager of replacement | 


sales; John EF. 
sales promotion, and W. S. Nichols, 
district manager in 
fornia and Arizona. 


Sloane in New Post 
Herman Sloane, formerly with the 
Steuerman Advertising Agency, New 
York, has joined the Metropolitan 
Advertising Co., New York, in 
executive capacity. 


Izzard Company Moves 

The Izzard Co., Seattle agency. has 
moved to Hubbel bldg., Sixth at 
Union, 


expen- | 


Paul C.} 


Norwood, manager of | 


charge of Cali-| 


| American Boy ... 
American Home 


an | 


MAGAZINES | 


RUARY GAIN 
OF 8 PER 


New 
zines 


Yor k, 
made a 


Feb. 9 


gain of 


General 


8.05 per cent 


in February, Publishers’ Information 
lineage 


Bureau reports. February 


aggregated 1,402,668, compared with 


1,298,160 in 1936 for an increase of 
104,508 lines. 
Weeklies and semi-monthlies, for 


which January figures are the latest 
available, carried 556,531 lines, 
pared with 477,362 lines, in January, 
1936, the increase being 79,169 lines, 


lor 16.58 per cent. These figures do 
|not include Life and New York 
|Woman, for which comparable 1936 


lineage is not available. 


The largest gain among monthlies | 


was registered by standard maga- | 
zines, which increased their Febru- 
ary, 1936, lineage by 33.16 per cent 


magazines 
per cent; 


General 
of 19.04 


recorded a 
women's 


gain 
naga- 


jzines, 11.55 per cent; women’s groups, 


10.54 per cent, and outdoor 
zines, 29.09 per cent. 


Figures individual 


maga- 


for magazines 


follow: 

Standard 1937 1936 
American Mercury 1,505 2,860 
Atlantic Monthly ..... 8,861 &, 890 
Current History a 1,959 1,885 
Forum & Century..... 3,014 3,052 
Harpers’ Magazine.... S,511 6,634 
Review of Reviews... 7,353 »,784 
Scripners 8,625 174 

Total Group ... $3,128 32,279 

General 

 APBPICEN 4.66% aces 20,311 19,556 
5,609 


3,891 
30,029 23,700 


American Legion 3,517 4,508 
Arts & Decoration 8,204 098 
MURR AT oith aie teers afes dle > 2,736 966 
Better Homes & 

Gardens 21,127 20,499 
og a es i 9,038 9,630 
OUD ORE and Si elem ef dr gy aes 1,685 
Christian Herald 10,508 10,264 
College Humor ...... 441 2,433 
Cosmopolitan ......+. 21,136 18,533 
COMntEY EAC oie sci 20,629 13,328 
RRM wiGlata tate whee tg ete 5,518 4,854 
RIMGREINS. 0 k'5-5.6 stn0 oe oes 44,165 35,072 


You Production Managers 
have faced needless past 
limitations in newsprint 
reproduction. 


All that is ended. 


There are no artistic lim- 


itations to the deep, clear, 
faithful reproduction from 
P®&A Direct Pressure 


Precision Mats. 


You've seen examples of 
this in the recent news- 
paper campaigns of many 


LEAD MOULDS -« 
STEREOTYPES 


LIMITATIONS 


AND 


IMITATIONS! 


PARTRIDGE & ANDERSON 


712 FEDERAL STREET, CHICAGO, TELEPHONE HARRISON 3732 


TENAPLATES e 


national advertisers who 
are employing this modern 
and inimitable method. 


Facts and figures upon 
request — 

And please know, in ad- 
vance, that Direct Pressure 
Matsare invariably today’s 
best mat investment. 
(The value of any and 


all things is determined 
by results.) 


You will like both. 


ELECTROTYPES 
* MATRICES 


CENT 


haga- 


com- 


February 15, 1937 
PACKAGE EXPOSITION SHOWS INFLUENCE OF EUROPEAN ART . 


Modern designs from Europe and their influence on American packaging are indicated 


Package Exhibition opened last week at the New York offices of Container Corporation of America. 


lKortuie ; 
(iraduate Group 
House & Garden 


House Beautiful & 
Hiome & Field..... 
Instructoy, 
Judge es rere 
Modern Mechanix ..... 
National Geographic.. 
Nation's Business.... 
Open Road for Boys. 


Physical Culture 
Popular Mechanics 
Popular Science 
Monthly 
Redbook 
Scientific 
Sports Illustrated & 
American 
Sportsman 
Spur 
Stage ais ; wa 
|Town & Country.... 
| Travel 


True Detective Mys- 
teres ex 6's 
Total Group 


Women's 
bDelineator 
Farmer's 


Good 


Harper's Bazaar 
Holland's 
Wome Arts 
Houschold 


Photoplay 
Pictorial 
Sunset 
True Story 
Vogue 
Woman's 
panion 
Woman's World 


Women's Group 
Fawcett 
Hollywood 
Motion Picture 
Movie Classic 


Romantic 
Screen Book 
Screen Play 
zine 
True 
Macfadden's 
Group: 
True 
Movie Mirror .... 
Mirror 
True Experiences 
Modern Magazines: 
Modern Screen 
Modern Romances 
Radio Stars 
Screenland Unit: 
Screenland 
Silver 


Radio 


Screen 
Total 


Outdoor 
Field & Stream 


Group 


Hunting 
National Sportsman 
Outdoors or 
Outdoor Tife 
Sports Afield 


Group Total 
Mail Order 
Comfort 
Gentlewoman 


Pathfinder ; - 
Sovereign Visitor 


Group Total 


Rusinessc 
Collier's 
Forbes 
Tiberty 
SE RR Ba ea ee 
Literarv Digest 
News-Week 
New Yorker 
New York 


Week 


Woman 


American.... 


Golfer.... 


Housekeeping... 


. 18,566 
Neédiecratt 
Magazine... 


Total. Crown: is sacs 


tomantic Movie .... 
Stories.... 
Maga- 

« £883 


Confessions.. 
Women's 


Romances..... 


Love & Romance... 


1937 
68,177 


9 500 


25,1382 


25,892 


587,881 


57,918 
7,893 
18,328 


7.800 
$8,160 
44,459 
1 S020 

9,218 
23,184 
12,059 


Junior League Maga- 
SPER 500 5.98 + on oe wl OLb eb 
Ladies’ Home Journal. 
McCall's ; 
Parents Vagazine 


48,698 


13,6338 


507,490 


Women’s Group: 
Magazine 


17,314 
17,462 
17,337 
16,163 
14,710 
17,787 


15,082 


20,771 


1936 
58,618 
1,501 


20,379 


10,864 
18,473 
12,068 
31,185 

7,028 


6,174 


$95,811 


8,903 
13,652 
47,112 
51,566 
12,318 

7.669 
15.520 


7,493 
42,666 
43,012 
18,553 

9,313 
20,903 

8,479 
19,686 
74,001 


$1,576 
12,496 


454,918 


16,109 
16,571 
15,689 
12,335 
12,307 
16,109 


Hunter-Trader-Trapper 
& Fishing.. 


Tilustrated Mechanics. 
Mother’s-Home Life . 


- 21,754 


15.991 


29,628 
14,228 
19.800 
78,699 
19.418 


63,707 
50.457 


TERR 


20,683 20.77 
19.537 18.597 
92'406 17.869 
20.237 18.607 
16,716 15,933 
15.8239 14/302 
14.850 135549 
10,178 9.503 
10.174 9548 
305,129 276,012 
13.888 11,016 
5867 ex 
 @ R88 «6,180 
8700 «7.171 
5.282 aes 
13.074 9.576 
8.560 7,197 
53,110 41,140 
. 6,236 elevate 
4767 © 4,718 
2565 
4.777 
10594 
2518 
32.457. 4.718 


January Advertising Lineage 
Weeklies and Semi-Monthlies 


*American Weekly.... 


50.853 
32.024 


‘Free’ Mavkat 
Research Urged 
by Cherington 


New York, Feb. 9%.—-Definite im- 
provement of the status of commer- 
cial research in the minds of busi- 
ness men was hailed as an important 
step forward in marketing progress, 
by Paul T. Cherington, marketing 
specialist, speaking last week before 
the Advertising and Marketing 
Forum of the Advertising Club of 
New York. He urged action toward 
more complete “freedom of re- 
search.” 

Pointing to the vast amount of re- 
liable basic material that has become 
available through the efforts of pri- 
vate and governmental agencies 
within a comparatively few years, 
Mr. Cherington stressed the _ fact 
“that this tvpe of work has lost much 


of its atmosphere of showmanship 
with the result that hard-boiled 


business executives are losing some 
of their former air of suspicion of 
all figures which do not come out 
ot their own sales records or which 
do not bear out their own sometimes 
excellent hunches. 

“There have been marked advances 
in research technique. The scientific 
principles underlying sampling are 
more carefully applied than ever be- 
fore. There is a keener regard for 
the importance of getting at the real 


1937 1936 
Saturday Eve. Post...123,018 114,007 
PAGE kc asain ise oaaae 82,020 80,559 


Group Total .586,159 477,362 
Sunday Magazine Section 
This Week 18,730 


*Figures 


8,546 


supplied by publisher. 


at the new permanent International 
|facts rather than the piling up of 
|impressive, numerical confirmations 


of a predisposition. Statistical tech. 
nique is made use of and is yielding 
valuable results.” 


Urges Complete Independence 


The chief requisite for continued 
research progress is a more com- 
plete independence from bias, Mr. 
Cherington said. 

“It has been the common business 
idea that anybody who has to pay 
for commercial research wants it to 
prove something,” he declared. “And 
if what he wants to prove is an 
erroneous pre-conception, he is even 
more likely to regard it as sacred 
than if it has merely been built up 
from facts. Any business idea built 
up from facts can be changed as the 
facts change, but an opinion built on 
a pre-conception or hunch is given 
up only with extreme reluctance.” 

Other needs for research progress 
spotlighted by Mr. Cherington are 
the better use of mathematical meth- 
ods in dealing with statistical ma- 
terial; and a more intelligent use of 
psychological methods. 

Mr. Cherington closed his address 
with the suggestion that other sci- 
ences and branches of human wis 
dom which have a bearing on studies 
of people as buyers of goods be used 
in market research. The use of a 
recording instrument on radio sets 
to show what stations are turned on 
was mentioned as a specific example. 


Kem Names Jaros 


The Jaros Co., New York, has 
been appointed to direct adver: 
tising of Kem Manufacturing Com- 
pany, Inc., New York, maker of a 
line of automotive repair parts and 
standard testing equipment. Trade 
papers and direct mail will be used. 
Monroe H. Shaw is account executive. 


—— 


| STATE. 
pokarsrh a 


wi 64 grades and sizes of paper, with 
scientifically correct lighting for EACH job, 
and with intense specialization, R. C. S. Studios 
have raised the art of the copy print to new 
levels; R. C. S. copy prints are EXACT DUPLI- 


CATES of their orig- 
inals, tone for tone. 
Why accept less? 
They cost no more! 


Februa 
——— 
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NEW 
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ADVERTISING AGE 


TEN U. S. DAILY 
NEWSPAPERS 100 
YEARS OLD IN '37 


(Continued from page 2) 
America. At this time (1771) there 
are not less than five-and-twenty.” 

How far these colonists’ conception 
of the market for newspapers erred 
is shown by the fact that today there 
are 2,087 daily newspapers, as well 
as 10,805 weeklies, and 375 bi-week- 
lies in the United States. Of the 
dailies, 83 became centenarians in 
1936 or earlier years. 

A further check reveals that Ohio, 
traditionally a great newspaper state, 
leads in the number of daily papers 
100 or more years old. It has 16 
centenarians within its borders. 

The Baltimore Sun was the first 
successful penny paper in that city. 
It was an offshoot of the Public 
Ledger, Philadelphia, as it was pub- 
lished by A. S. Abell & Co., the head 
of which kept his interest in the 
frm of Swain, Abell & Simmons, 
founders of the Public Ledger. 


“Sun” Tells Aim 


The first edition of the Baltimore 
Sun was published on May 17, 1837. 
An editorial in the initial number 
pointed out that the newspaper hoped 
that its cheapness would “place it 
within reach of the poorest artisan 
or laborer,” although the newspaper 
would attempt to furnish useful in- 
formation to the merchant and 
manufacturer, 

Paul Patterson is president of the 
A. §S. Abell Co., publisher of the 
Baltimore Sun, William F. Schmick 
is business manager. 

The Milwaukee Sentinel, the old- 
est daily newspaper in the North- 
west, except one, was founded as a 
weekly in 1837 by Solomon Juneau, 
first white settler, trader, postmaster 


Fumble Stuns 
Times Square 


New York, Feb. 15.—When you 
1w this headline in the Febru- 
issue of ADVERTISING 
GE, you doubtless said to 
ourself, ‘What, is it still possible 
to ‘stun’ sophisticated and blase 
oid New York?” 


ary 8 


Yes, sir, it is! And what would 
nappen if the same “stunning” 
method's were employed in the 

ticks’’? 


ea 


Vell, there are any number of 
tories of amazing sales results, 
>{ revitalized sales-forces and in- 
spired dealer co-operation se- 
‘ured by properly directed sky 
ivertising. 


b2 


(Skywriting, grand 
it is, is but one of the many 
ns of sky advertising.) You 
-an hear these stories first hand 
| a representative of the S. S. 

ke Company, Inc., of 50 East 
{ Street—who have been 


ning’ ‘em since way back 


Vanderbilt 3-2431 today 

earn just how sky advertis- 

‘an sell your merchandise. 

“€re sure you'll be glad you 
‘ead this advertisement. 


= — 


and mayor of the incorporated city 
of Milwaukee. 

On Dec. 9, 1844, the Sentinel was 
established as a daily newspaper, 
the first in the Northwest, with the 
exception of the Chicago Journal. 
The Chicago Journal's first publica- 
tion antedated the Sentinel by a lit- 
tle more than eight months. 

During its career of 92 years as a 
daily newspaper, the Sentinel has 
never failed in the publication of a 
single issue. Paul Block is president 
and publisher of the morning and 
Sunday Sentinel. Jules Liebman, 
general manager since March, 1934, 
and associated with the Sentinel al- 
most all of his business life, died 
Jan. 31 following a fall. 

The News-Democrat, Goshen, Ind., 
will mark its 100th anniversary in 
September. O. M. Kinnison and Dean 


W. F. Schmick 


T. M. Hederman 


L. Barnhart are co-publishers of the 
newspaper. Mr. Kinnison is general 
manager, and Mr. Barnhart is na- 
tional advertising manager. 

E. L. Sparks is publisher and ad- 
vertising manager of the Courier- 
Post, Hannibal, Mo., which will cele- 
brate in 1938 the completion of 100 
years of service to an important sec- 
tor of the mid-western state. 

Another 1938 celebrant will be the 
News-Journal, Wilmington, O., which 
has started festivities well in ad- 
vance. The newspaper moved into 
a new building two weeks ago, with 
a plant unusual in size and equip- 
ment for a small city. E. J. Galvin 
is editor and publisher. 

The Wilmington paper is the re- 
sult of many mergers. The Clinton 
Republican, founded in October, 1838, 
as the Republican, was merged in 
1912 with the Wilmington Journal, 
which first saw the light of day in 
1868. The Daily News, founded in 
1915 by the present publisher, ab- 
sorbed the Journal-Republican in 
1919. 

On Jan. 7, 1837, in one room which 
was office, sanctum and workshop, 
was launched the first issue of the 
Quincy Patriot, by John Adams 
Green and Edward Butler Osborne. 
The Quincy Daily Ledger was 
started in 1889 and in 1916 was 
merged with the Patriot. The cen- 
tennial issue of Jan. 7 contained 140 
pages. 

The present publisher of the 
Patriot Ledger, Miss Annie Lincoln 
Prescott, is the daughter of George 
W. Prescott, owner and publisher of 
the Patriot for many years until his 
death in 1908. Starting as her fath- 
er’s secretary, she served in many 
editorial and managerial capacities 
before assuming her present post. 
This year marks her 50th year of 
continuous service to the newspaper. 

From one room on the second floor, 
and then finally to the whole build- 
ing, the Patriot outgrew its quarters 
after 87 years. Dedicated to Mr. 
Prescott, a new home for the Patriot 
Ledger was erected in 1924. 

The 100th anniversary issue of the 
Times-Picayune, New Orleans, num- 
bered 268 pages and weighed more 
than four pounds. More than 700,000 
pounds of paper and nearly 16,000 
pounds of ink were used to publish 
this issue, figures which probably 
would startle Benjamin Franklin 
were he alive today. Years ago the 
Picayune helped to procure a statue 
of the philosopher-printer for the 
city. 

Two New Orleans printers, George 
Kendall and F. A. Lumsden, started 
the Picayune on Jan. 25, 1837, with 
$400 worth of equipment, bought on 
time. Single copies were six and 
one-quarter cents (a picayune). 

The Times was founded in 1863 
and in 1881 was merged with the 
Democrat, established in 1875. In 
1914 the Picayune and the Times- 
Democrat were consolidated as the 


(Continued on page 47) 


Agency for Seggerman 


Seggerman Nixon Corporation, 
New York distributor of Hudson’s 
Bay Scotch whisky, has appointed 
Anderson, Davis & Platte, Inc., New 
York, as advertising agent. News- 
papers will be used. L. G. Van Akin 
is account executive. 


Bell to Ayer 


Illinois Bell Telephone Company 
has placed its advertising account 
with N. W. Ayer & Son, Inc., Chi- 
cago, effective April 1. The account 
has been placed direct. Jack Spell- 
man is advertising and publicity di- 
rector. 


Agency for Leelanau 


Leelanau School for Boys, Glen 
Arbor, Mich., has placed its advertis- 
ing account with Sandmeyer-Mackay- 
Spaulding Company, Chicago. News- 
papers and direct mail will be used. 


Irwin Shifts 
Charles A. Irwin has resigned as 
assistant advertising manager of 
Prentice-Hall, Inc., New York agency, 
to become manager of the Special 
List Bureau, New York, affiliate of 
Dickie-Raymond, Inc., Boston. 


E “wn Advances 


R. T. Ebert, a member of the sales 
department of The Buckeye Alumi- 
num Co., Wooster, O., has been pro- 
moted to assistant sales manager. 


HEARST BUYER 
OF DELINEATOR; 
TODAY ABSORBED 


(Continued from page 4) 
banking firm of Brown Bros., Har- 
riman Co., chairman of the board of 
the Union Pacific Railroad, and re 
cently appointed chairman of the 
Business Advisory Council of the De- 
partment of Commerce, an associate 
of Mr. Astor in Today, will continue 
in the direction of the new magazine. 


Financiers Were Backers 


The consolidation of the two mag- 
azines brings together a pair of 
projects that first saw the light of 
day in 1933, both sired by well 
known names in finance and public 
affairs, who continue to hold the 
stage as chief backers of the new 
project. Paul Mellon, S. Winston 
Childs, Jr., and Ward Cheney, finan- 
cial backers of News-Week, are re- 
ported to have contributed $500,000 
to the new magazine. Vincent Astor 
and W. A. Harriman, sponsors of 
Today, are reported to have invested 


an additional half million dollars 
each. 

Reports in publishing circles state 
that the merger had its genesis when 
a former executive of News-Week ap- 
proached financial interests with a 
view to expanding the capital invest- 
ment. He is said to have met with 
a negative attitude, whereupon he 
approached an executive of Today 
and suggested consolidation of the 
magazines. Negotiations progressed, 
but neither of the two men who 
originally discussed the action are 
now in the picture, 


McManus to Detroit 


Thomas F. McManus has joined the 
creative staff of Brooke, Smith & 
French, Detroit agency. He was for- 
merly art director for Ruthrauff & 
Ryan and Blackett-Sample-Hummert. 


tik stun Gl 


Norman L. Park has joined the ad- 
vertising department of Gulf Oil 
Company, Pittsburgh, coming from 
the Pittsburgh Motor Club, where he 
was publicity director. 


Three Name Agency 


The Metropolitan Advertising Com- 
pany has been appointed to direct 
advertising for the Miller Schools, 
New York, and Bayberry Points Cor- 
poration and Herbert Callman Co., 
real estate. 
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THE COMMERCIAL APPEAL STATION 


Memphis, Tennessee * 
OPERATING IN THE PUBLIC INTEREST 


780 KILOCYCLES @® SOOO WATTS DAY ® 


1000 WATTS NIGHT 
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im LINEAGE COMES 
me BACK AS FLOOD 
WATERS RECEDE 


P 


Chicago, Feb. 12.—Retail display 
advertising in newspapers for this 
year through Feb. 6, is 4.1 per cent 

ao ahead of the corresponding period of 
i 1936, according to the ADVERTISING 


AGE Index of Retail Activity. This 
gain has been registered despite the 
adverse effects of floods and strikes. 

Included in this week’s tabulations 
for the first time, is Columbus, Ohio, 
which makes the 74th important city 
appearing in the Index of Retail Ac- 
tivity. 

For the year to date, newspapers 
in the measured cities have carried 
a total of 89,464,269 lines of retail 
display advertising against 85,941,811 
lines in the corresponding period of 
last year, a gain of 3,522,458 lines. 


Flood Effects Shown 


For the single week ended Feb. 6, 
newspapers in these cities carried 
17,061,385 lines of retail display ad- 
vertising against 15,729,588 lines for 


Multigraphing § Mimeographing 
Addressing and All Mailing Service 


THE LETTER SHOP, INC. 
440 S. Dearbom St., Chicago 
Telephone Wabash 6655-8656 


MARKET ANALYSIS 


What is the nature of your most vital problem / 


An analysis of your vital marketing, distribut- 


ing, selling, merchandising or advertising prob- 
lems may make your entire selling effort more 
effective. 


A. C. WEICK CO. 
20 W. Jackson Blvd. 


Chicago 
Wabash 6890-1 


Journal 


the similar week of last year, a gain 
of 1,331,797 lines or 8.5 per cent. 


Elsewhere on this page appear 
tabulations for each of the 74 im- 
portant cities used as the basis of 


this index. Those cities in the upper 
flood area, the first to approach nor- 
mal conditions, show decided gains 
for the current week, indicating that 
they are regaining some of the losses 
suffered when the flood forced a gen- 
eral suspension of Cities 
in the lower flood area still show its 
disastrous effect on general business. 

Following is a table showing gain 


business. 


or loss for each weekly period this 
year over the corresponding period 
of last year. 
January 2 —5.8 
January 9 {$8.5 
January 16 4.4.0 
January 23 . +-4.2 
January 30 -+5.8 
February 6 +8.5 
“Country Neue” Issues 
New Rate Card 
Country Home Magazine, New 
York, has issued new rate card No. 
6, effective in January, 1938, on black 
and white and tint space, and Feb- 


ruary, 1938, 
new 
higher 


on four colors and cov- 
rates to conform’ with 
circulation guarentee. 


ers, 


Kleiner to Anoney 


Melvin Kleiner, for the past 15 
years with the New York Evening 
real estate advertising 
manager, has resigned to become a 
vice-president of the Andrew Cone 
Agency, New York. 


as 


Join Tenney, W oodward 


John Kk. Rohde has joined the Chi- 
cago sales staff of Tenney, Woodward 
& Co., Inc. Walter J. Ingram, Jr., 
has been added to the New York sales 
staff. 


Would Ban Screen Copy 

A bill to prohibit commercial ad- 
vertising on motion picture screens 
has been introduced in the South 
Carolina legislature by 
tive Foster, Greenville. 


Representa- 


production requirements al 


Courtesy of Oxford Paper Company and 


erect a shanty on it.... Faithorn COMPLETE 


FAITHORN CORPORATION 


“More Business” 


You Paid $1,200 for This! 


l’: your double-truck ad space in the daily newspaper. 
If you use 


good art, good copy, 


good typography and 


good photo-engravings in your ad, this sheet of paper 
may be worth many times $1,200 to you. On the other 
hand, if you buy cheap and shoddy advertising supplies, 
you will waste much of your 31.200. You wouldn't buy 


an expensive tract of land for a homestead and then 


SERVICE 


makes it possible for you to secure the FINEST advertising 


the most reasonable price. 


Let's get together now —just telephone. Wabash 7620 


Write for YOUR copy of **MORE BUSINESS’ —FREE 


Ad-Setters - Engravers - Printers 


© 
iy 
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PRINTING 


504 Sherman St., Chicago * Wab. 7820 


DAY AND NIGHT SERVICE 


PRINTING 


Markets 


—— 


Index of Retail Activity in 74 Important 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 


Art Magazine Starts 

{rf and Artists 
monthly magazine, 
ists, critics and 
its appearance 


Today,  bi- 
addressed to art- 
laymen, will make 
March 1. The size 
will be 9x12, twenty-four pages and 
cover, fully illustrated. Personnel 
includes Nathaniel Pousette-Dart, for- 


of 


mer editor of The Art of Today, and 
Clayton Spicer, former co-publisher 
of The Art of Today. 
Two to Richland 

Irwin S. Richland Advertising, 
New York, has been appointed to 
handle the advertising of Macksoud 
Importing Co., maker and importer 


and Rex Products 
Corporation, maker of novelties, both 
of New York. Trade paper and direct 
mail ¢ arapelgns are anned. 


a Fe “Letter” Out 

The Advertising Typographers 
sociation of America, Ine., has just 
published the first number of its new 
monthly publication, “The News Let- 
ter.’ purpose of which is the ex- 
change of information on typographic 
trends in advertising. 


of handkerchiefs, 


As- 


“Congratulations” Sold 


Congratulations, annual magazine 
for new mothers in hospitals, has 
been sold by the Milestone Publish- 
ing Company to Daniel Hill Sangster 
formerly with Smith & Drum, Los 
Angeles, and Federal Advertising 
Agency, New York 


Rerdiant to is diate 


Arch TT. Gardiner, Jr., formerly 
with F. C. Pritchard, Wood and 
Partners, London agency, has joined 
the New York office of Alley & Rich- 
ards Co., as assistant account execu- 
tive. 


Morrell Renews 


John Morrell & Co., Ottumwa, Ia., 
have renewed their “Tea Time” pro- 
gram over the NBC Red network for 
13 weeks. Henri, Hurst & McDonald, 


% Gain % Gain 
6-Week 6-Week 6-Week or Loss or Loss 
Period Period Period 1937 1937 Veek Week % Gain 
Ended Ended Ended ove! over Ended Ended or 
City Feb. 9, 1935 Feb. 8, 1936 Feb. 6, 1937 1935 1936 Feb. 8, 1936 Feb. 6,1937 Loss 
Akron, O. . 1,560,724 1,472,933 1,545,372 =i 0 +4.9 256,396 289,616 +129 
Altoona, Pa. 620,921 597,163 646,443 +4.1 +8.3 105,602 104,741 —0.8 
Atlanta, Ga. .... 1,219,596 1,351,938 1,379,728 +13.1 + 2.1 227,038 320,768 + 41.3 
Baltimore, Md. 1,984,623 — 811 2,161,374 +8.9 + 6.7 353,329 370,211 + 4.8 
Birmingham, Ala. 908,782 59, 714 1,203,118 + 32 + 25.4 143,83 206,948 + 43.9 
Boston, Mass._ ~ 2,275,206 :: O80: 007 2,144,201 +6.1 357,416 362,373 +14 
Bridgeport, Conn. 738,086 761,516 754,320 + 2.2 —0.9 121,968 133,728 +39. 
Buffalo, N. Y..... 1,412,698 1,336,434 1 550,640 +9.8 +16.0 234,010 290,640 + 24.2 
Camden, N. J... 367,366 386,662 434,705 +18.3 +12.4 76,558 66,472 —13.2 
Cedar Rapids, Ia.. 399,210 409,780 458,626 +14.9 +11.9 81,186 93,268 +149 
Chattanooga, Tenn.. ~ 691,012 650,363 641,112 —7.2 ow, 4 113,085 97,177 —141 
Chicago, Il. 2,796,457 2,771,684 3,074,826 +9.9 +10.9 475,126 581,826 + 22.5 
Cincinnati, O. 1,608,840 1,561,761 1,486,389 —7.6 —4.8 278,578 293,581 5.4 
Cleveland, O. 1,828,152 1,902,628 2,023,026 +10.7 + 6.3 319,402 362,484 +13.5 
CONAN. EE wcccnsass, Revebeoe . Sa6¢0533 S800 0055 akts iad 222,910 237,038 +6.3 
Dallas, Tex. . 1,757,095 2,139,583 2,029,246 +15.5 ace 382,570 366,074 —4.3 
Dayton, O. . 1,383,516 1,312,444 1,372,896 —0.8 + 4.6 199,080 233,772 -+17.4 
Denver, Colo. ... 1,061,485 1,028,928 1,024,685 —3.5 —0.4 164,415 168,995 + 2.8 
Des Moines, Ia. 637,458 619,855 621,849 —2.5 +0.3 103,604 116,853 +12.8 
Detroit, Mich. 1,960,848 2,060 a 2,178,774 +11,1 +5.7 378,935 392,059 +3.5 
GIG. POs escke ss 673,932 «646,05 ~~ 792,700 +17.6 +22.7 116,340 145,082 +24.7 
Ivansville, Ind... 1,207,766 1,195,65 56 948,822 —21.4 —20.7 200,578 84,770 —857.7 
Fall River, Mass... 317,632 342,522 338,021 + 6.4 —1.3 63,997 61,526 —3.9 
Pint. BCR cence 844,144 923,020 810,222 —4.0 —12.2 138,656 123,536 —10.9 
OS we ere 507,878 __ 517,776 675,273 +32.9 +30.4 86,607 97,438 +12.5 
Grand Rapids, Mich... 822,218 850, 360 1,022,560 + 24.4 + 20.3 135,030 ~ 179.830 a B88 
Gireenville, S. C.. : 524,776 449.112 643,953 + 22.7 +43 86,310 125,160 + 45.0 
Houston, Tex. ... 1,310,204 1,324,778 1,526,588 +16.5 + 15.2 202,650 244,020 + 20.4 
Jersey City, N. J. 228,082 234,869 234,026 + 2.6 —0.4 55,212 64,249 +16.4 
Kansas City, Kans. 207,739 218,162 266,763 + 28.4 +- 22.3 52,206 45,276 —13.3 
Knoxville, Tenn.... 771,607 ~ 897,288 +17.3 +0.9 152,054 161,672 +6.3 
Little Rock, Ark.. 848,0 882,518 +-6.7 + 2.5 149,394 145,726 —2.5 
Los Aneores: Cat... .. <eaxdecns 2,459,125 arin +3.0 418,806 450,258 +7.5 
Lynn, Mass. ......- 997,206 1,015,840 —4.1 —5.9 214,564 206,542 —3.7 
Manchester, N. H. 334,182 330,210 330,318 —1.2 ek 54,101 54,230 +0.2 
waa Ss 1,062,768 1,110,204 1,077,134 +1.4 —2.9 185,672 161,560 —13.0 
Milwaukee, Wis. 1,120,494 1,110,452 1,701,915 +51.9 +53.3 234,906 275,579 +17.3 
Minneapolis, Minn. 1,515,920 1,604,688 1,684,878 +11.1 + 5.0 259,927 279,694 + 7.6 
Moline-Rock Island... 780,458 882,308 926,996 +18.8 + 5.1 129,472 158,508 + 22.4 
Nashville, Tenn...... 718,368 656,894 672,574 —6.4 + 2.4 120,470 117,838 —2,2 
New Bedford, Mass 296,828 351,400 350,728 +18.2 —0.2 57,176 64,960 +13.6 
Moe eee Ni ks abaeikad = 8 -seaGlndes “devises — ; 157,626 170,744 +8.3 
New Oreans, La... 1,789,865 2,020,661 2,175,427 + 21.5 +7.7 316,168 347,981 +10.1 
New Torx, N. F.... 5,874,441 6,398,102 6,719,532 + 14.4 +5.0 1,105,877 1,226,888 + 10.9 
Brooklyn, N. Y.. 703,488 688,460 763,667 +8.6 +10.9 114,652 143,492 + 25.2 
Norfolk, Va. ...... 913,948 912,786 1,000,930 +9.5 +9.7 158,662 180,964 +141 
Oakland, Calif. ....... 715,838 705,396 689,376 —3.7 —2.3 135,308 115,803 —114.4 
Oklahoma City, Okla... 1,028,230 1,080,688 1,103,816 + 7.4 +2.1 229,376 187,670 —18.2 
lg! et: 1,058,022 971,351 1,061,126 + 0.5 +9.2 160,118 179,210 +11.9 
Philadelphia, Pa. 2,967,683 2,887,955 3,077,32 +3.7 + 6.6 499,491 565,176 +13.2 
Phoenix, Ariz 777,196 771,988 737,898 —5.1 —4.4 127.484 134,792 + 5.7 
Pittsburgh, Pa. 2,322,000 2,237,620 2,395,540 +3.2 +7.1 433,258 486,486 +12.3 
Portland, Oreg... ; 1,052,982 1,167,572 i, 18 84, 637 +12.5 +1.5 196,098 127,932 —34.8 
Providence, R. I. 1,217,438 1,313,283 1,< 872 +9.1 -1.1 207,347 230,250 +11.0 
Reading, Pa. ... 885,052 829,164 Senate : 144,508 166,404 +15.2 
Richmond, Va. .. 1,131,704 1,195,124 1,185,240 +-4.7 —O.8 189,854 215,614 +13.6 
Rochester, N. Y.. 1,715,383 1,706,315 1,836.030 + 7.0 + 7.6 288, 486 334,094 +15.8 
Sacramento, Calif 885,465 885,371 888,062 +0.3 + 0.3 137,627 137,732 +0.1 
San Antonio, Tex. 509,950 658,875 667.198 +30.8 +1.3 121, 569 119,616 —1.6 
San Diego, Calif..... 1,310,542 1,538,712 1,660,722 +- 26.7 + 7.9 221,368 388,346 +75.4 
San Francisco, Calif. 1,485,521 1,567,088 1,551,875 + 4.5 0.9 303,018 282,403 —6.8 
Seattle, Wash. ... 1,001,714 1,057,066 998,550 —0.3 5.5 167,902 151,662 —9.7 
South Bend, Ind. £01,029 784,339 963,755 + 20.3 22.9 124,636 161,888 + 29.9 
Spokane, Wash, 643,972 781,050 776,944 + 20.6 —0.5 130,921 128,086 —2.2 
St. Louis, Mo... 1,665,510 1,607,405 1,869,805 -12.3 +16.3 281,655 327,335 +16.2 
St. Paul, Minn.. 1,238,587 1,212,144 1,205,613 —2.7 —0.5 177,626 198,368 +11.7 
Syracuse, N. Y. 992,516 1,007,917 1,053,! +6.1 4+-4.5 184,548 194,628 +5.5 
Tacoma, Wash. 513,170 591,038 666,300 + 29.8 +12.7 105,986 124,544 +17.5 
samen, Pin. «..<.. 658,322 582,968 614,572 —6.7 + 5.4 104,258 99,984 —4,1 
Toronto, Ont., Can. 2,490,245 2,285,230 2,213.269 —11.1 —3.2 385,171 383,797 —0.4 
TUIBR, COMER. ¢o-5.4:6:8 909,286 895,174 932,51 +-2.6 + 4,2 150,088 190,162 + 26.7 
Washington, D. ¢ 3,096,350 3,475,956 3,726, + 20.4 + 7.2 596,788 686,370 +15.0 
Worcester, Mass 1,121,988 1,074,306 1,065,935 —5.0 —0.8 187,292 175,350 —6.4 
Youngstown, O 891,326 967,004 849,105 1.7 —12.2 175,700 161,536 —8.1 
NE  piai dcssd sexs ; 83,786,010 85,941,811 89,464,269 + 6.8 +- 4.1 15,729,588 17,061,386 +8.5 
Due allowances should be made for unusual lineage changes in flood area cities. 


pm Phaees Post 

rerald A. Carew, formerly with 
Noee, Rothenburg & Jann, Inc., New 
York, has joined the New York staff 
of Story, Brooks & Finley, Inc. 


4a BE 
LABELS-SEALS 


All kinds for packaging, decorations, 
advertising. Address labels Strik- 
ing, practical designs. Write for 
free samples and prices 


ST. LOUIS STICKER £0. 


1912 PINE STREET ~ ST 


Inc., Chicago, is the agency. 


New Catal 


3001 OLIVE ST. 


ST. LOUIS, 


Make effec 


“AD 


for effective advertising at low cost. 


44 VALUE for Your Company Cars 


Delivers your sales messages to thousands every hour of the day. 
easily installed or removed. No bolts or screws. 


Price $l. 


tive use of ‘Air Rights’’ above hoods oD 


all company cars by using the result-getting | 


HOOD-O-GRAPH. 


Quickly and 
Needed in every business— 
Write for full particulars. 
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TEN U.S. DAILY 
NEWSPAPERS. 100 
YEARS OLD IN °37 


(Continued from page 45) 


Times-Picayune. A new structure 
was built for the Times-Picayune in 


1921 The building and equipment 
cost $1,000,000. 
In 1933, the Times-Picayune Pub 


lishing Company bought the New 
Orleans States. The Sunday States 
was merged with the Times-Picayune. 
put the week-day States maintained 
its separate existence. 

Leonard K. Nicholson became 
president of the Times-Picayune 
Publishing Company in 1922. Cele- 


prating its 90th birthday, the Times- 
Picayune, 


in 1926, offered Tulane 
U ni ve rsity 
$6,000 a year 
for 10 years if 
it would estab- 
lish a chair in 
journalism. The 
university ac - 
cepted, and its 
journa lism 


course has set 
a high stand- 
ard. 


C e 1 ebrating | 
100 years under 
its present 
name, the Kal 
amazoo Gazette 
published a 176-page edition Jan. 24. 
Charles M. Greenway is manager of 
the paper, a unit of Booth Newspa- 
pers, Inc. 

In 18384 Henry Gilbert bought the 
Michigan Statesman, published week- 
ly at White Pigeon, and moved the 
paper to Kalamazoo in 1835. The 
paper was founded as the Michigan 
Statesman and St. Joseph Chronicle 
in 1838. On Jan. 23, 1837, he changed 


L. K. Nicholson 


FLOOD TRIBUTE 
~ SOLDIERS WHO KEPT ON THE GAS 
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| ___THE CINCINNATI GAS & ELECTRIC COMPANY 


L 


Tying in with poignant flood memories, 
The Cincinnati Gas & Electric Co. used 


large newspaper space to relate a 
graphic institutional story of its part in 
the battle. 


EXCHANGE’ MORE 
JACCURATE THAN 
‘DISTRIBUTION’ 


(Continued from page 2) 
activities are divided into produc- 
tion of new wealth and exchange of 
this wealth after it has been pro- 
duced. The phenomenon which has 
been largely overlooked in modern 


philosophy is the startling change 
which has taken place in the last 
50 years. 


A half-century ago. he pointed out, 
the majority of American farms 
were self-contained. In contrast, an 
age of specialization has come 
almost overnight. And the greater 
the specialization, the more involved 
becomes the machinery of exchange. 


Advertising "'Makes“ Inventions 


“A handful of white people inher- 
ited a whole continent at the very 
moment that science was laying the 


Wants “Better Halves” 
Out of Liquor Copy 


Spartanburg, S. C., Feb. 10.— 
Emphasizing he is seeking 
truth-in-advertising, Rep. Mc- 
Kay today introduced a bill in 
the state legislature “to pro- 
hibit concerns from using our 
better halves as a decoy to in- 
fluence the younger generation 
to believe that they will not be 


popular, will not have charm, 
will not have good digestion 
unless they take on this habit 
of drinking or smoking.” 


plied production so many times that 
without advertising to accelerate the 
tempo of exchange, business would 
stagnate.” 

The general store keeper of olden 
days knew not only what his cus- 
tomers would buy,.but when. Mar- 
shall Field & Co. and other modern 
merchants have no inkling of these 
facts. Even the woman who takes 
her husband’s pay check into a store 
may not be conscious of what she 


steam engine, the electric light and | 
other marvels in their hands,” said | 


hours and days for a 


wants. It is an open question as to 
whether she will exchange her hus- 


he. “Our forefathers sweated long) band’s labor and her own present 
bare living.| buying power for a new automobile 
Modern inventive genius has multi-|or a cruise to the West Indies. 


Life and Time 
Make Multiple 
Staff Changes 


New York, Feb. 9.—George B. Sad- 
ler, advertising manager of Life, 
today announced the following addi- 
tions and changes in that publica- 
tion’s staff: 

Harry Dole, associate advertising 
manager, changes his headquarters 
from Detroit to the New York office. 

The following men from Time's 
selling staff change to Life: Jack 
Reiss and Baldwin Ward of the New 
York office; Thomas Ward in the 
Chicago office, and James Linen in 
the Detroit office. 

Kenneth Widdifield, formerly with 
Literary Digest, and Frank Blumer 
of Liberty, both in Chicago, have 
joined that office of Life. Henry B. 
Heston, new member of the Phila- 
delphia office, was formerly with 
Scripps-Howard in that city. 

Fisher Pearson goes to the Boston 
office from Packard Motor Car Com- 
pany, also in Boston. Vincent D. 
Ely, formerly with Williams, Law- 
rence & Cresmer Company, New 
York newspaper representatives, is 
new in Life’s New York office, and 
Gabriel Payne, in the Detroit branch. 


the name to the euphonious Kala- 
mazoo Gazette. 

In those early days, lack of news- 
print once resulted in Gilbert’s news- 
paper consisting for a few weeks 
only of a Land Office advertisement 
printed on brown wrapping paper. 

The issue of the Kalamazoo Gazette 
for Jan. 23, 1837, gave the following 
terse notice to advertisers: 

“Advertisements inserted at the 
usual rates. A liberal deduction to 
those who advertise by the year. Let- 
ters and communications must be 
free of postage.” 

On March 26, 1872, the Gazette was 


at first published as a daily paper. It 


aves you time 
IN NEW YORK 


Thousands of travelers tell us 
that they find the Lexington the 
most convenient hotel in New 
York. And so it is! The location 
saves you all unnecessary steps 

-rtight in the center of every- 
thing except turmoil. 


You'll enjoy the cheerful com- 
fort of the Lexington, too. And 
remember—room rates as low 
as $3.50 a day. 


Lexington Features 


Every room with radio and bath. 

blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


48th STREET at LEXINGTON AVENUE, N. Y. 

Charles E. Rochester, Manager 
99 National Hotel Management 
ee 


Company, Inc. 
Ralph Hitz, President 


| expanded in prestige and influence, 
;}and since 1925 has been housed in a 
| handsome limestone building. 


Not an Issue Missed 


The Hartford Courant has reported 
the news of the world continuously 
|since 1764, without missing a single 
issue. 

Originally the Courant 
| weekly. Thomas Green 
first of Hartford's first 
paper, the Connecticut Courant, Oct. 
| 29, 1764, from a hand press. 


was a 


copy 


| 1837. 
semi-weekly. 
tinued in 
Sunday Courant had been founded 

In 1904 Henry H. Conland, 


| joined the news staff and later the 


AMERICAN ARTISAN is one of the family of 71 
first-class publications printed by the Printing 
Products Corporation. 


| business department. 
11926, he 
| publisher. 


In September 


Formerly “JacksoOnburg Sentinel” 
Nicholas Sullivan of 


then known. It was the Jacksonbury 


Sentinel, first issued Sept. 6, 1837, as 


la weekly. 


In 1840 it was sold to Morgan S. 


| Moore, of Rochester, New York. I 
|\changed hands several times during 
ithe next eight years and its name 
'was changed to the Gazette. Other 
changes in ownership took place, and 
'on May 3, 1865, James O'Donnell 
made it a daily. 

In 1905 the Jackson Daily Citizen 
was purchased by John George, Jr., 
and Ralph H. Booth, who a few years 
jlater sold to the Booth Publishing 
Company, now Booth Newspapers, 
Inc. In May, 1918, the Booth inter- 
ests acquired the Jackson Patriot and 
the original paper became known as 
ithe Jackson Citizen Patriot. 

The Eastern Clarion, established at 
| Paulding, Miss., in 1837, was edited 
there by Simon R. Adams and later 
moved to Meridian where it was pub- 
lished by Colonel J. J. Shannon. In 
1866 it was moved to Jackson and 


issued the 
news- 


To the 
| weekly edition was added a daily in 
In 1896 the weekly became a 
The latter was discon- 
1914, because in 1913 the 


who 


had already had newspaper experi- 
ence on the Brattleboro, Vt., Re- 
former, came to the Courant. He 


was elected president and 


Vergennes, 
| Vt.. published the first newspaper in 
| Jacksonburg, as Jackson, Mich., was 


| 
| 
| 


7 


t 


industry they serve. 
thrived for fifty-seven years. 


167 advertisers. 


AMERICAN 
ARTISAN 


Ace Publication, covering thoroughly the fields of 
WARM AIR HEATING, AIR CONDITIONING, 
and SHEET METAL CONTRACTING 


Business Papers live by their usefulness to the 
AMERICAN ARTISAN has 


An analysis of the January directory issue reveals 
252 pages of valuable information, including 117 
pages of advertising (43 in colors), representing 
That’s a convincing demonstra- 
tion of the trade’s confidence in this outstanding 
publication. 


2, °, °, 
° ° ° 


Many of the problems incident to its production 

typesetting, engraving, electrotyping, press- 
work, binding, mailing, and meeting publication 
dates —are problems we can solve for you in your 


work, whether it be catalogs, books, price lists, 
pamphlets, publications or any other form of 
And we'll probably save you money. 


printing. 


Send in your specifications for ANY printing 
requirement and get our facts and figures 


PRINTING PRODUCTS CORPORATION 


National Printing Service 
CHICAGO, ILLINOIS 


124 WEST POLK STREET 


(Continued on page 49) 
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February 15, 1937 


Home Tests of 
Refrigerators 
in New Volume 


Cleveland, Feb. 11.—Reports from 
actual kitchen refrigerator tests all 
over the country are being compiled 
by the Cleveland office of Fuller & 
Smith & Ross, Inc., for Westinghouse 
Electric & Mfg. Co., and will be of- 
fered to dealers in a Family Album 
about March 1. 

With the aid of distributors, Wes- 
tinghouse 1937 model refrigerators 
were placed in the homes of house- 
wives in over 100 cities. Thermom- 
eters and meters were connected to 
a central point to facilitate readings, 
They showed room temperature, milk 
compartment temperature, food com- 
partment temperature, refrigerator 
door openings, and kilowatt time of 
motor operation. Frequent readings 
of temperature were recorded, and 
two complete weekly reports were 
made out for the period, Jan. 11 to 
Jan. 25. 

The album will enable dealers to 
meet customers with facts applying 
to parallel cases, involving the same 
size family, etc. The story will be 
told in about 200 pages, with two 
pages given to each test, including 
photographs and records. 

Aside from the meter readings the 
indexed reports will show ice freez- 
ing speed, dessert freezing time, 
number of ice cubes used each week, 
record of savings in shopping, and 
comments of the owner. The test 
exceeded the company’s hopes as far 
as economy is concerned, the agency 
reports. 

Included in the album will be a 
report of a test made in Para, Brazil, 
by G. R. Hunter, account executive 
of Fuller & Smith & Ross and two 
Westinghouse experts. Tests are also 
being conducted in other foreign 
countries, but results will not be 
known in time for inclusion in the 
new volume. 


abcd 


Above, new Rapid Bas- 
Relief ‘stat No. 5—direct 
reproduction. Below type 
proof used in making it. 


abcde 


* 
CAN YOU USE 


IT? "Neon-Effect'’— 
another striking new Rapid 


‘stat—made quickly, with- 
out expense of retouching. 
Smart way to put new kick 
into sales portfolios, ads, 
window cards. Will repro- 
duce, can be superimposed 
Another 
proof of Rapid 'stat leader- 
ship. 


on photo, etc. 


‘Stats can save you 
hours, dollars! Let us show 


youl 


GIANT PRINTS. .’STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbliit 3-3680- 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


Baker Gazette 
Plans Florida 
Jaunt Feb. 14 


New York, Feb. 11.—Phil Baker 
will move the editorial offices of his 
mythical weekly newspaper, The Ga- 
zette, to Florida for two weeks, start- 
ing with the broadcast of Feb. 14, 
and will broadcast from Miami over 
the Columbia network, originating at 
the Royal Palm Club. Harry Rich- 
man and Charley Dornberger’s or- 
chestra will be guest artists on that 
broadcast. The Gulf Refining Com- 
pany is the sponsor, the agency in 
charge Young & Rubicam, Ine. 

Jack Benny and Mary Livingstone 
of the Jello program will co-star in 
“Brewster’s Millions” on the Lux 
Radio Theater program Feb. 15 at 
9 p. m. 

George Rector, in a new daytime 
series, featuring food talks with re 
cipes, starts broadcasting three times 
weekly over the Columbia network 
on Feb. 17, under the sponsorship of 
Phillips Packing Company, Inc. The 
series will be heard each Wednesday, 
Thursday and Friday at 1:30-1:45 
p. m., EST, over 31 CBS stations, in 
behalf of Phillips Delicious Soups 
and other food products. Compton 
Advertising, Inc., is the agency. 


Boat Lines Fire 
Heavy Blasts to 
Win Back Trade 


New York, Feb. 11.—Settlement of 
the maritime strike has resulted in 
the resumption, and in some cases 
expansion, of advertising programs 
by many steamship companies, a 
survey of leading lines indicate to- 


day. 
United States Lines, which con- 
tinued its newspaper advertising 


throughout the strike, has expanded 
its appropriation, so that expendi- 
tures for the remainder of this year 
will equal the sum spent during all 
of 1935. Spot advertisements in pre- 
ferred positions in newspapers of 
35 cities will be continued. Space 
will also be used in 15 magazines. 
Lord & Thomas, New York, is the 
agency. Newspaper insertions will 
appear in three New York newspa- 
pers three times a week and twice a 
week in newspapers in other locali- 
ties. 

Panama Pacific Line is promoting 
its New York to San Francisco via 
Havana and Panama service in 150- 
line weekly insertions in newspapers 
throughout the country. This line’s 
appropriation is being expanded to 
the same degree as that of United 
States Lines. Walter H. Jones is 
advertising manager of both com- 
panies. J. Walter Thompson Co., 
New York, is the Panama Pacific 
agency. 


Direct Mail Club 
Elects New Officers 


John L. Scott, Dartnell Corpora- 
tion, has been elected president of 
the Direct Mail Club of Chicago. 

Other officers are Herbert W. 
Schild, The Bookhouse for Children, 
first vice-president; Don McKiernan, 
Geo. F. McKiernan & Co., second 
vice-president; Norm Ventriss, West- 
ern Paper Merchants Association, 
third vice-president; Herbert  D. 
Strauss, Riggs Optical Co., secretary; 
and R. B. Kern, Link Belt Co., treas- 
urer. 


McGraw-Hill dine 
Hits Steve Hilty 


Making the seventh victim of the 
jinx which has pursued McGraw-Hill 
men, H. EK. (Steve) Hilty, of the Chi- 
cago staff of Factory, was critically 
injured in an automobile smash-up 
in Evanston, Ill, Feb. 7. Mrs. Hilty 
was also dangerously hurt. Each sus- 
tained broken legs, among other in- 
juries. 

Mr. Hilty is in Evanston Hospital; 
his wife in St. Francis. 


Opens Diorama Studio 

Henri Marchand has opened the 
Marchand Diorama and Animation 
Studio at 1516 S. Wabash Ave., Chi- 
cago. The telephone number is Vic- 
tory 2660. 


The rates for this department are as follows: 


“Help Wanted” “Situations 


charge $1. 


and 


All other classifications (single insertion rates): 
per in., $4.75; 4 to 6 in., per in., ong & 
0.40. 


per in., $4.00; 13 to 15 in., per in., 


Wanted,” 30 cents a line, minimum 
% in., $2.75; 1 to 3 in., 
10 to 12 in., 
Write for descriptive folder of 


7 to 9 in., per in., $4.25; 


specimen ads and discounts on term insertions. 


HELP WANTED 
WANTED: Creative artist with a flare 
for color and composition. Must be 
an idea hunter and able to crack out 
his ideas in the form of quick pastel 
roughs and follow through with fin- 
ished work if necessary. Must have 
a style of his own and ambition. 
Write, giving complete word picture 
of background and ambitions. Those 
qualified will be given interview. 
Box 1000, ADVERTISING AGE, Chgo. 
Wanted: Advertising salesman in New 
York territory for leading business 
publication. Experience in industrial 
advertising field is desirable. Send 
complete information regarding pre- 
vious experience and compensation. 
Box 992, ADVERTISING AGE, N. Y. 
Advertising man, salesman, seeking 
interest in establishing advertising 
agency. Write confidentially. 
30x 996, ADVERTISING AGE, N. Y. 
COPYWRITERS, Layout men, Mer- 
chandising men, Sales executives, and 
many other advertising and selling 
positions now open, Consult employ- 


ment columns of the New York 
Herald Tribune, mornings and Sun- 
days. Write for free booklet “Classes 


of Employment,” handled by the bet- 
ter New York employment agencies. 
Address New York Herald Tribune, 
Dept. 25A, 230 West 41st St., 
New York City. 


POSITIONS WANTED - 


DEALER DISPLAY ADVERTISING 
I want a job with a company that is 
active in the manufacture, sale or 
use of dealer display advertising. 
I'm perfectly willing to start by doing 
routine work. I can locate anywhere 
and salary is not the primary objec- 
tive. 
Have had some experience with na- 
tional advertising displays and haveas 
a background a general knowledge of 
advertising and advertising displays 
in particular. 
A line to the box number below will 
bring you complete details or if you 
yourself are not in the display field 
you may do two men a good turn by 
calling this ad to the attention of 
someone who is. 
Box 1006, ADVERTISING AGE, Chgo. 
TO AN AGENCY OR LARGE 
ADVERTISER 
If six years experience 
schedules—survey work — assisting 
space buyer—buying space and the 
multitudinous duties that must be in- 
telligently handled in a_ successful 
Mid-Western Agency, is the sort of 
experience you could use, write. 
Box 1001, ADVERTISING AGE, Chgo. 
CAPABLE ADVERTISING MAN, now 
adv. mer. of large weekly, seeks a 
tougher assignment with agency or 
publisher in or nr. Chicago. 16 yrs 


in preparing 


exper. in agency and newspaper, local 
and nat. depts.; writes “live” copy and 
gets results. Can YOU use a PRO- 
DUCER? 


Box 995, ADVERTISING AGH, Chicago 
A young fellow, 23 years old, who has 
spent the past two years learning 
every phase of a Sales and Market re- 
search business in an outstanding or- 
ganization specializing in food and 
drug retail marketing, desires post 
with agency, chainstore, or manufac- 
turer. 
30x 10038, ADVERTISING AGE, Chgo. 
SPACE BUYER 
and production man, under 25, desires 
position with ageney or adv. dept.; 
Chicago preferred. 5 years agency ex- 
perience. Complete knowledge _ of 
space buying, production, billing and 
checking. Fast touch typist. Willing 
to start on moderate salary. 
Box 1002, ADVERTISING AGE, Chego. 
Advertising Salesman wants position 
New York. Ten years experience sell- 
ing newspaper advertising for Special 
Representative, five years selling na- 
tional magazine space. Good corre- 
spondent. Moderate salary. Can also 
act as manufacturers agent. 
Box 1005, ADVERTISING AGE, N. Y. 
HONEST OPERATOR 
18 years of broad experience in 
visuals, comprehensive layouts 
and finishes for retail or national 
advertising. Also direct mail and 
display. Seeks opportunity with 


a reliable firm. 
Box 994, ADVERTISING AGE, N. Y. 
representative or Adv. 


Publishers 

mer, wide experience on group of 
trade papers, successful record as 
producer, wide acquaintance eastern 
states. 


POSITIONS WANTED 


Young man, 23, agency production 
experience, also three years Office 
work with advt. plate m’f’r. Work 
anywhere at good salary. Married. 


Box 998, ADVERTISING AGE, N. Y. 


Advertising solicitor, 15 years’ ex- 
perience trade paper field. Available 
New York territory. 

Box 997, ADVERTISING AGE, N. Y. 


DIRECTORIES 


DIRECTORY OF TRADE DIRECTO- 

ries. Lists 400 trade directories, per- 

sonnel lists, professional lists, an- 

nuals, etc., ete.; describes the contents 

and identifies the publisher. $3.00 per 

copy. Send for circular. 

BURNS ORGANIZATION 

1003 Bedford Bldg., 203 S. Dearborn St. 

Chicago, Il. 


IDEA STIMULATOR 


COPYWRITERS WANTED 
To make use of the “IDEA STIMU- 
LATOR,” a compendium of 1,000 ideas, 
headlines and phrases for ads, direct 
mail, sales letters. Send ONE DOL- 
LAR (cash, check or M. O.) to 
THE GREY CoO., 154 E. Erie, Chicago. 


LETTERHEADS 


lf You Vant Increased Returns 
fTOM YOUT LELLETS a. be sure to see 

the latest Monroe Portfolio Specimens 
defore ordering new letterheads 


Sent FREE to Executives w/ ting an 0 etterheed 
y) 5/* f0 orhers 


Mut, 
Y MONROE LETTERHEADS 
Gert AA Huntsville AlaDama 


MAILING LISTS 


ATTENTION!! 
MAIL ORDER DEALERS: 
Why not use our GUARANTEED 
CLASSIFIED MAILING LISTS to sell 


your goods. Send 25c for 100 trial 
names. 


ROSA LEE ADVERTISING SERVICE 
606 N. East Ave., Oak Park, Illinois 


MESSENGER SERVICE 
PROOF TO BE OKAYED? 
ERRAND TO BE DONE? 


For quick reliable service and 


reasonable rates 
Call LOngacre 5-5896 
ACTION MESSENGER SERVICE 
220 West 42nd Street, N. Y. C. 
MISCELLANEOUS 
“FINE AND DANDY" 


That's what purchasing agents say 
about our unique process. Reproduces 
sales letters, price lists, broadsides, 
ete. 3 reasons why: 1. Quality; 2. 
Economy; 3. Speed. Cuts unnecessary, 


500 COPIES (S%x11") $2.63 
Additional hundred copies 22¢ 
Any size furnished, Write for samples. 
LAUREL PROCESS, 480 Canal St., N. Y. 


PHOTO POST CARDS 


The kind that build good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


Ask for Bulletin of Publishing Prop- 
erties. Harris-Dibble Company, 11 
West 42nd Street, New York, N. Y. 


The Advertising Market Place 
is the only classified advertis- 
ing department of an advertis- 
ing journal of large circulation 
which is built to develop com- 
plete service for the reader and 
maximum results for the adver- 
tiser. Write for folder of speci- 
men ads and special discounts 
for repeat insertions. 

The Advertising Market Place 


to “Observer” 


Thomas F. Blissert, in the financial 
advertising field 20 years, has become 
associated with the Financial Obser- 
ver, new weekly, and will be in 
charge of the financial advertising 
division. 


Boys’ Magazine Bows 


Every Boy's Magazine, a weekly 
devoted to interests of boy’s life, 
made its first appearance in Terre 


Haute, Ind., Feb. 6. 
publisher. Offices 
Third st. 


A. J. Jewett is 
are at 501 S. 


Advertising Age, Chicago 
Hayes Returns 

J. M. Hayes, formerly a district 
field manager for Radio Transcrip- 
tion Company of America, Hollywood, 
has returned as manager of the Chi- 
cago office, after six months with 
Associated Music Publishers. Inc., 
New York. 


Waite Joins Agency 
Vaughan O. Waite, advertising 
manager of Durkee Famous Foods, 
Inc., has resigned to join Roeding & 
Arnold, Ine., New York, as account 


manager. 


PHILBERT FLIPS 
NEW NOTE INTO 
BUSINESS COPY 


(Continued from Page 1) 
starter. Where there is a choice pe 
tween humor and selling copy, humor 
is sacrificed, relying upon Fran, 
Owen’s technique to provide it. Qp 
the opposite side of the insert, which 
is printed in three colors, is told the 
complete sales story of the 
ment. 

The inserts will appear in foyr 
horizontal business papers and jp 
black and white in seven additiona) 
trade papers. Supplementing the 
publication campaign will be severa} 
illustrated letters in which Philbert 
will also be featured and at the cop. 
clusion of the series a Philbert pic. 
ture book will be compiled for dis 
tribution among the trade. 

“No, No, Philbert” 

The initial piece of copy pictures 
Philbert frantically using scrub brush 
and soap on working parts of an en. 
larged control. Copy says: “No, no, 
Philbert—those contacts never need 
any cleaning! Don’t make Philbert’s 
mistake—the contacts of the Bulletin 
709 never require cleaning of dress 
ing. Neither Philbert’s scrubbing 
brush nor a maintenance man’s file 
and sandpaper should ever be used 
on the contacts of the Bulletin 709 
solenoid starter .. .” 

The Fensholt Co., Chicago agency, 
is handling the account. 


Station WBNX Adds 
Krug and Parker 


Under realignment and enlarge 
ment of Station WNBX, Springfield, 
Vt., Peter Krug has been appointed 
business manager and Al Parker, pro- 
gram manager. 

WNBX’s new studios will be ready 
for use within a month. 


equip. 


Bost Cees Pasteake 


Bost Tooth Paste Corporation has 
contracted for the fleet of taxicabs 
co-operating with Mobile Advertis 
ing, Inc., New York, in the city of 
Boston for the month of March. Mo 
bile placards 51% by 28 inches, dis 
played in a center line on the outside 
of the taxis, will feature the special 
Bost offer of “Free toothbrushes for 
life.” 


Thurman Promoted 


Charles H. Thurman has been ele 
vated from assistant manager t0 
manager of the guest relations divi: 
sion of National Broadcasting Com: 
pany, succeeding Gordon H. Mills, 
recently promoted to the NBC local 
sales department. 


Stuart Advanced 

J. Nelson Stuart, sales promotion 
manager, Delaware, Lackawanna & 
Western Coal Company, New York, 
has been appointed advertising mat: 
ager, to succeed James P. Duffy, re 
cently resigned to join Anthracite 
Industries, Inc, 


A FINE HOTEL 


in the 
GRAND CENTRAL ZONE 


Opposite the Waldorf-Astoria 
o* 


Single, $4 Double, $¢ 


Featuring two-room suites from $8 
daily. Serving Pantries, Electric Re- 
frigeration. 

o 


Special monthly and yearly rates 
e 
Excellent Restaurant 
and 
Duplex Cocktail Lounge 
Air-Conditioned 
Music during Cocktail and 
Dinner Hour 


| The 
Pever lV 


125 EAST 50th ST. 


WM. A. BUESCHER, Manager 
NEW YORK 
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TEN U. S. DAILY 
NEWSPAPERS. 100 
VEARS OLD IN °37 


(Continued from page 47) 


sold to Colonels J. L. Power, Jones 
Hamilton and E. Barksdale. 

In 1888 it was combined with the 
state-Ledger to become The Clarion- 
Ledver under ownership of Colonel 
R. H. Henry and Colonel Power. The 
power interests were later acquired 
py Colonel Henry, and in 1921, The 
Clarion-Ledger was purchased by the 
present owners, R. M. and T. M. Hed- 
erman who began as apprentices in 
The Clarion-Ledger in the 90’s. Mr. 
T. M. Hederman has remained active- 
ly with the paper, becoming, upon the 
purchase, editor and publisher, the 
position he now holds. The Ledger 
was established by Colonel Henry in 
Newton in 1871, moved to Brook- 
haven in 1875 and to Jackson in 1883. 

The Caledonian-Record, St. Johns- 
pury, Vt., located in Caledonia county 
of the Green Mountain state, also 
reached the 100-year goal this year. 
The newspaper was launched as a 
weekly in 1837, and became a daily 
in 1914. Herbert A. Smith is pub- 
lisher and general manager. 

G. H. Godbeer is publisher of the 


Sentinel, Fitchburg, Mass., which 
will assume the centenarian toga 
next year. 


Daily newspapers more than 100 
years old include: Advertiser, Mont- 
gomery, Ala., established 1828; News, 
Tuscaloosa, Ala., 1818; Arkansas 
Gazette, Little Rock, 1819; Times- 
Star, Bridgeport, Conn., 1790; Jouwr- 
nalCourier, New Haven, Conn., 1766; 
Register, New Haven, Conn., 1812; 
Rulletin, Norwich, Conn., 1790; 

Banner-Herald, Athens, Ga., 1832; 
Chronicle, Augusta, Ga., 1785; En 
quirer, Columbus, Ga., 1828; Tele- 
graph, Alton, Ill., 1836; Gazette, Ga- 
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WORD PICTURES 


HOW TRUCKS RUSHED FOOD 
FLOOD ARE 


Goodric 


SPECIEY TRESR GOW SLiV ET Ome THORT FOR THUcHS AND Gust 


Lowell Thomas first person stories of the 
flood drama are being used by Goodrich 
in a new drive. 


lena, Ill., 1834; Illinois State Journal, 
Springfield, 1831; Jllinois State Reg- 
ister, Springfield, 1836; News-Sen- 
tinel, Fort Wayne, Ind., 1833; Jour- 
nal and Courier, Lafayette, Ind., 
1829; Sun-Commercial, Vincennes, 
Ind., 1804; Hawk-Eye Gazette, Burl- 
ington, Ia., 1830; Courier-Journal, 
Louisville, Ky., 1826; Kennebec Jour- 
nal, Augusta, Me., 1825; 

Post, Boston, Mass., 1831; Record, 
Boston, 1813; Transcript, Boston, 
1830; Mercury, New Bedford, Mass., 


1807; Gazette, Northampton, Mass., 
1786; Gazette, Worcester, Mass., 
1801; News, Ann Arbor, Mich., 
1835; Free Press, Detroit, 1831; 
Cosmos-Monitor, St. Charles, Mo., 
1835; 


Monitor and New Hampshire Pa- 
triot, Concord, N. H., 1809; Sentinel, 
Keene, N. H., 1799; Star-Eagle, 
Newark, N. J.. 1832; State-Gazette, 
Trenton, N. J., 1792; Recorder and 
Democrat, Amsterdam, N. Y., 1833; 
Citizen-Advertiser, Auburn, N. Y., 
1829; Journal, Ballston Spa, N. Y., 
1798; Sun, Binghamton, N. Y., 1822; 
Courier-Express, Buffalo, N. Y., 1834; 

Messenger, Canandaigua, N. Y., 
1797; Star-Gazette, Elmira, N. Y., 
1828; Journal, Ithaca, N. Y., 1815; 
Union Sun and Journal, Lockport, 
N. Y., 1821; Journal of Commerce 
and Commercial, New York, 1827; 
Morning Telegraph, New York, 1836; 
Post, New York, 1801; Sun, New 
York, 1833; 

Journal, Ogdensburg, N. Y., 1830; 
Republican, Plattsburg, N. , 
1811; Times-Union, 1826, Democrat 
and Chronicle, 1832, Rochester, 
N. Y.; Sentinel, Rome, N. Y., 1821; 
Post-Standard, Syracuse, N. Y., 1828; 
Observer, Fayetteville, N. C., 1817; 
Repository, Canton, O., 1815; News- 
Advertiser, Chillicothe, O., 1830; 
Scioto Gazette, Chillicothe, O., 1800; 

Ohio State Journal, Columbus, 
1811; News, Dayton, O., 1808; 
Gazette, Delaware, O., 1818; Eagle- 
Gazette, Lancaster, O., 1809; Western 
Star, Lebanon, O., 1806; Advocate 
and American Tribune, Newark, O., 
1820; Reflector-Herald, Norwalk, O., 
1830; Telegraph, Painesville, O., 1882; 

Record, Ravenna, O., 1830; Register, 
Sandusky, O., 1822; News, Spring- 
field, O., 1817; Herald-Star, Steuben- 
ville, O., 1806; Advertiser-Tribune, 
Tiffin, O., 1832; Telegraph, Harris- 
burg, Pa., 1831; Times Herald, Nor- 
ristown, Pa., 1799; Inquirer, Philadel- 
phia, 1829; Post-Gazette, Pittsburgh, 
Pa., 1786; Journal, Pottsville, Pa.. 
1825; Record, Wiikes-Barre, Pa., 
1832; Gazette and Daily, Williams- 
port, Pa., 1795; 

Journal, Providence, R. I., 1829; 
News and Courier, Charleston, S. C., 
1803; Leaf-Chronicle, Clarksville, 
Tenn., 1808; Tennessean, Nashville, 
1812; Gazette, Alexandria, Va., 1784; 
Herald, Wellsburg, W. Va., 1813; 
Wisconsin News, Milwaukee, 1836. 


Berry Joins Collier 
John W. Berry, formerly of Batten, 
Barton, Durstine & Osborn, Chicago, 
has joined Barron G. Collier, Inc., 
Chicago. 


Joins N. Y. “Post” 
Lee C. Hornny, formerly with the 
New York Sun, has become manager 


of the financial advertising depart- 
ment of the New York Post. 


CHAINS PREFER 
NATIONAL BRAND 
SALES: CLARK 


Liggett Executive Tells Prob- 
lems of ‘‘Privates”’ 


New York, Feb. 10.—Chains prefer 
to sell national brands, James J. 
Clark, assistant to the president, Lig- 
gett Drug Company, Inc., told mem- 
bers of the American Marketing As- 
sociation today, discussing the pri- 
vate brand “threat.” 

Generally speaking, a chain store 
organization finds it uneconomical to 
undertake the building of wide con- 
sumer acceptance for its private 
brands, Mr. Clark declared. The cost 
of advertising and promoting them 
is excessive. Chain store executives, 
Mr. Clark said, appreciate the fact 
that it is easier to sell the nationally 
advertised merchandise and prefer to 
do it, if they can do so profitably. 


Need Advertised Brands 


Private brands have added to the 
retailer’s inventory problem, how- 
ever, Mr. Clark pointed out. They 
have produced many duplications in 
stock and tended to increase the in- 
ventory because, even though the 
private brand might be featured in 
over-the-counter selling, it is still 
necessary to have national brands 
available. 

Chains such as Liggett’s, he said, 
are anxious to serve the public well 
and aim to carry complete stocks of 
all goods the consumer wants. To 
this end, they attempt to keep a well- 
rounded stock of as many national 
brands as possible. 

Mr. Clark was not inclined to be- 
lieve that such legislation as the 
Robinson-Patman Law will give pri- 
vate brands any appreciable impetus. 

Speaking of anti-chain legislation, 
Mr. Clark stated that chains will con- 
tinue to hold a prominent place in 
marketing. The crest of opposition 
has passed and in time, he believes, 
will bear no more importance to cur- 
rent affairs than violent campaigns 


which, starting in 1895, proposed that 
department stores threatened the 
country’s economic structure and 


subsequently that mail order houses 
and house-to-house selling forebode 
similar consequences. 


“Antis” Subsiding 


Anti-chain propaganda was much 
more prevalent a year or two ago 
than today, the speaker said. The 
several anti-chain radio campaigns 
have vanished. The main activity at 
present is in chain-restricting legis- 
lative efforts. An indicator of popu- 
lar feeling was the recent California 
referendum vote on a one-per cent 
chain store tax, which was defeated 
in every county but one. 

Though chains store sales rose 
from 4 per cent of the country’s total 
retail volume in 1919 to 25.2 per cent 
in 1933, Mr. Clark expressed the be- 
lief that a more or less normal level 
has been attained and that there will 
probably be no further gains of im- 
portance by chains in relation to 
total sales of all types of stores. 

Co-operatives will probably be the 
next in line to undergo campaigns 
such as experienced by department 
stores, mail order houses and chains, 
the chain store man predicted. 


Frank Boyd Joins 


Milwaukee Agency 


Frank D. Boyd, who has _ been 
with Buchen Company, Chicago, will 
join Klau-Van _ Pietersom - Dunlap 
Associates, Inc., Milwaukee, Feb. 15. 

Mr. Boyd, who did much of the 
buying of art and plates with 
Buchen, will confine himself to copy 
and plans in his new post. 


Morton Expands 
The Chicago branch of Wm. J. 
Morton Company, newspaper repre- 
sentative, has moved to new and 
larger quarters in the Wrigley Build- 
ing. The company has had offices in 


the building for 20 years. 


ADVERTISE WELCOME OF FRENCH ADVERTISERS . 


S 
SOUHAITE LA BIENVE 


AN FRANCISCO 


NUE ALA MISSION FRANCAISE [a 


Foster and Kleiser, San Francisco, greeted the French Continental Advertising 
Association delegation there recently with 22 of these special posters spotted 


through the city. 


Joins Kiesewetter 


Sam S. Baker has joined the H. M. 
Kiesewetter Advertising Agency, New 
York, to assist I. A. Hirschmann in 
conducting a course in advanced re- 
tail copywriting at New York Uni- 
versity. Mr. Baker was formerly 
with the Vox Company of Advertis- 
ing, Inc., New York agency. 


Archbold to Vichek 


Ronald Archbold, formerly with 
Campbell-Sanford Advertising Com- 
pany, has joined the production staff 
of the Gordon Vicheck Advertising 
Agency, Cleveland. 


Joins “Daily World” 
Allen D. Goldman, formerly with 
the Salt Lake Tribune and New York 
American, has been named promotion 
manager of the Daily World, Atlantic 
City, N. J. 


Rennicks Promoted 


Robert Rennicks, former oil bur- 
ner distributor in Westchester Coun- 
ty, New York, has been named adver- 
tising manager of Harvey Whipple, 
Inc., Springfield, Mass., maker of 
Master-Kraft Oil Burners. He suc- 
ceeds Randall M. Snow, retired. 


Henschel in New Post 


Harry D. Henshel has been elected 
president of K. Taylor Distilling Co., 
Louisville, Ky., and will assume ac- 
tive charge. He is secretary and a 
—— of Bulova Watch Co., New 
York. 


Duss to Seutstale 


E. V. Boyle, who has been a field 
ian for Roche, Williams & Cunnyng- 
ham, Chicago, has joined Studebaker 
Corporation as a district supervisor 
at Long Island City, N. Y. 


How Advertising Ideas 
Are Developed 


One day last spring I was ad- 
vised to make the acquaintance 
of Sasha Siemel, the “Tiger 
Man”, before he left on his next 
expedition to the jungles of 
South America. It was one of 
those casual suggestions which 
seemed unimportant at the 
time. However, when Sasha 
told me that he had been tiger- 
hunting year after year, with 
nothing but a native bow and 
arrow and spear, and had killed 
more than 165 tigers with these 
primitive weapons, I knew, as 
you would have, that here was 
a feature that would be of great 
value to some advertiser be- 
because of the human appeal 
and the universal love of ad- 
venture. 

John F. Jennings, of Chi- 
cago, and his wife, who have 
hunted and photographed the 
Kodiak bear in Alaska and lions 
in Africa, accompanied Sasha 
on his South American trip 
with complete motion picture 
equipment. 

During the intervening 
months we planned a radio pro- 
gram —a romantic adventure 
story woven around the ex- 
ploits of Sasha Siemel. Then 
we anxiously awaited his re- 
turn. 

Very shortly we shall have a 
2-reel sound film picturing a 
tiger hunt, including the actual 
killing of the tiger! Words ut- 
terly fail to describe the excite- 
ment of this tiger hunt. Who- 
ever sponsors this feature has 
three opportunities to reach his 
customers: ' 

First — There is a radio 
serial of 78 15-minute epi- 
sodes. 

Second—There is either a 2 
or 4-reel film which it is safe 
to say every movie house in 
America will want to run with 
full credit to the sponsor. 

Third—Sasha Siemel has 
agreed to make fifty personal 
appearances with the _ illus- 
trated story of his adventures. 


World Wide News and other 
syndicates have already re- 
leased publicity on Sasha from 
one end of the country to the 
other. The films are the first 
motion pictures ever made of 
the Matto Grosso jaguar and 
other wild animals in their nat- 
ural surroundings in the South 
American jungles. 

This is the way advertising 
ideas are born. It’s the idea 
that counts. Radio features, if 
they are all alike, grow stale. 
Amateur hours lose public in- 
terest. Trying to compete with 
bands, comedians, movie stars, 
and variety programs becomes 
almost prohibitive for the aver- 
age sponsor. 


If you are an advertiser, I 
would like to have you hear this 
program, see the film, and talk 
in person to Sasha Siemel. The 
entire cost is far less than you 
may think. 


On the other hand, if you 
have an idea—whether it’s a 
radio idea, a publication adver- 
tising idea, or a premium 
scheme which you would like 
to present to some advertiser— 
there is a possibility that I can 
be of some help to you. 


Or if you are a misplaced 
advertising man who honestly 
believes that he could go fur- 
ther with one of the big agen- 
cies than where he is, either 
soliciting new business or serv- 
icing the business you have, I 
am equally interested in talk- 
ing with you. The advertising 
business thrives on originality. 
Agencies lose accounts when 
their work grows dull. Routine 
service is no longer sufficient. 


I have asked a friend of mine 
to interview anyone who may 
be interested in any phase of 
what I have outlined above. If 
it is not convenient for you to 
talk with him in person, please 
write—F. H. Pulfer, Bankers 
Building, 105 W. Adams St., 
Chicago. (Adv. ) 
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We know a Salesman 


We know a salesman who never makes a call unless he is 
invited. Yet he is such a personable fellow that he has been 
invited —and welcomed — into nine out of every ten homes 
in cities throughout the length of the land. He has never held 
a door open with his foot, never had to wait in a reception 
room, never written for an appointment, never rung a door- 
bell. When the day’s work is done, and families are assem- 
bled in the privacy of their homes, he is summoned to speak 
his piece before them. He is a tireless worker—on the job 
sixteen hours a day, seven days a week. And he is lightning 
fast—often calling on as many as ten million prospects within 
an hour. He carries out his boss’ instructions to the letter— 
and works for a mere pittance per home. 

Maybe you think there is no such salesman. Well, there is. 
What’s more, we are in position to put you in touch with 
millions like him. They are the thirty-four million radio sets 


of America. And... 


“This is—the Columbia Broadcasting System” 


And talking of sales, you may be inter- 
ested in the following facts about 
Columbia. I. In 1936, CBS carried the 
greatest dollar volume of advertising 
for any network in the history of radio. 
2. In 1936, CBS gained the greatest 
increase in dollar volume, among major 
networks, for the year. B. In 1936 (as 
in previous years), CBS was the first 
choice in networks by most of the lead- 
ing advertisers in the United States. 
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PHOTOGRAPHIC REVIEW OF THE WEEK 


DOUBLE CONTRAST CLIMAXES CAMPAIGN THE RESCUE SHOW WENT ON AS FLOOD THREATENED STUDIO WORKERS 
= [\emea crac " * . i i 


iin 


oe 
a + Sl 


Scene in the WHAS studios as flood messages were being transmitted from the Louisville station by “phantom wire” to 
WSM, Nashville, for national broadcasting. 


TRADEMARK PUT IN TUNE WITH THE WEATHER 


Standard Oil Company of Indiana broke this picture in large newspaper space 
Feb. I!. Photo by Lewis. 


FAMOUS SLOGAN USED BY "COUSIN" 
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LUBRICATION _ 
With the penguin trademark portrayed in tune with winter weather, this new window display for Brown and Williamson Tobacco 
Adapting a heavily promoted automotive slogan, Atlantic Refining Co. is em- Corporation also carries out the Kool’ theme. The company's coupon promotion also is given heavy emphasis. Lithography 


ploying a “use all three’ theme for its three products in a new joint promotion. is by Niagara, Buffalo. 


BIG STUDEBAKER SALES MESSAGE ON WHEELS STARTS TOUR SATISFACTION SUPREME—AFTER DINNER 


“t. CAB-FORWARD _ 
: ee TE te 


rie 


Beaming beatifically after a ‘time out" luncheon during the West Coast Ford 
Motor Co. advertising and promotion conference, here are J. R. Davis, (left) 


assistant sales manager; H. K. McCann, president, McCann-Erickson, Inc., and 
Three van loads of sales promotion and research exhibits are ready to start a tour of 66 cities in 35 states. Paul F. Hoffman, James Van Etta, assistant Lincoln Division sales manager. The scene is the Palace 


president, (left center) shakes hands with Harvey Stowers, sales training director. The trio behind Mr. Hoffman comprises and satisfaction over prospects of the campaign outlined is evidenced by the trio. 
C. S. Fletcher (left), sales promotion manager; R. F. Gloster, regional manager, and G. D. Keller, sales director. Many Coast automotive leaders attended the conference. 


THE PUBLIC WILL NOT BE BUFFALOED RCA $50,000 EXHIBIT ON WHEELS MAKES TOUR OF SOUTH 


dont let tonight 
“buffalo you tomorrow.’ @ 


= ROA Visio 
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Qos DIRECT FROM RADIO CITY NEWYORK. 


menred. 
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Opening a new series of advertisements based on the Calvert Distillers Corpora- 


‘ This giant streamlined motor coach and a sister vehicle have launched a tour through the South for RCA Victor products, staging 
on" 


z00," this poster is being used extensively in Boston and Kansas City. local displays in conjunction with distributors. 
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ADVERTISING AGE 


February 15, 1937 


The dot map above 
shows the distribu- 
tion of Chicago’s 
845,867 families in 
each of the 48 city 
districts set up by 
the Tribune for mer- 


chandising work by 
advertisers. Each 
dot represents 100 
families. 


ee | 


The dot map to the 
left shows the distri- 
bution of the 520,088 
copies of the Daily 
Tribune circulated in 
the city of Chicago 
alone. Each dot rep- 
resents 100 copies of 
the Daily Tribune. 
Compare this map 
with the dot map of 
Chicago’s families. 


The Chicago Tribune provides to advertisers a daily 
circulation greater than that available through any 
other Chicago newspaper, and does so in relation to 
the volume of sales—tota/ and proportionate—avail- 
able in the various segments of this great market. 

Take the city of Chicago, for instance. Within 
the municipal limits of the city the Tribune delivers 
over 200,000 more daily circulation than any other 
Chicago daily newspaper. 

As illustrated by the dot maps above, the daily 
circulation of the Tribune is market-wide, reaching 
into all of Chicago’s 48 districts. 


Total Daily Circulation now 
in excess of 800,000 


And as demonstrated by numerous investigations 
conducted by advertisers independently or in con- 
junction with the Tribune, the daily circulation of 
the Tribune is distributed in a manner which gives 
advertisers balanced coverage of buying power. 

The appeal of Tribune news, editorials and fea- 
tures 1s universal. Tribune daily circulation pene- 
trates every social or income group of interest to 
advertisers to a greater extent than that of any 
other Chicago newspaper. 

What is true in the city is true in the suburbs. 
With over 650,000 daily city and suburban circu- 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


lation the Tribune reaches 76% more families in 
metropolitan Chicago as a whole than any other 
Chicago daily newspaper. ; 

It has greater coverage of families in the ind! 
vidual suburbs. It has a greater proportion of daily 
city and suburban circulation concentrated in the 
larger and more prosperous communities. 

Move out into the greater Chicago market, be- 
yond the immediate metropolitan district. Another 
150,000 alert, selective families join the ranks of 
Tribune readers—a larger number, greater in put- 
chasing power than can be addressed through any 
other Chicago daily newspaper. 


Total Sunday Circulation now 
in excess of 1,000,000 
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